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Gary Hush, 


student 


There was something odd happening on 
Hollywood Boulevard the other day. 

This will not be news to many of you. 

In addition to fourteen robed cultists 
selling roses and a tour bus from Tupelo, 
Mississippi (all carrying maps to the stars’ 
homes), a man was traveling at 15 mph 
wearing half a pair of pants and holding a 
curious electronic device. 

It was Gary Hush, on skates, carrying 
the Nikon N6006, participating in what 
many call just another day in Southern 
California. 

How normal it all must have seemed. 

Mr. Hush is a photography student and 
crack roller skater from the Art Center 
College of Design in Pasadena. 

He was using the Nikon N6006 because 
it is a very sophisticated SLR that also 
happens to be easy to use. Mr. Hush, you 
see, isaverse to slamming into parked cars 
or robed fanatics while fiddling with fstops. 

Neither forgive. Unlike the N6006. 

Should you feel you are doing something 


wrong, you simply push two buttons and 


Gary Hush. 
Full-time student. 
Part-time skater. 
Immortalized on 
Hollywood Blvd. by 
the Nikon N6006. 


The N6006: built-in 
fill-flash, autofocus, 
interchangeable 
Nikkor lenses. Call 
1-800-NIKON-35 
for a free booklet. 
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the camera will revert to totally automatic. 


Its autofocus works quickly and accu- 


rately in light as dim as a single candle. 


You control the N6006 with a multi- 


button keypad and a command dial next to 
your thumb. 

It has Spot Metering, Center-Weighted 
Metering, and Nikon's exclusive Matrix 


Metering, which reacts instantly to rapidly 


changing light conditions or fast action. 


Look out! Man with a cane ahead! 

Got him. 

There's even a built-in flash with 28mm 
coverage. Mr. Hush brightened his lovely 
legs (and aren't we all glad he did) by 
powering up the flash one stop and adjust- 


ing exposure compensation on the camera 


minus 1.3 stops to retain sidewalk detail. 


To create the sense of motion, he 


See the N6006 at authorized Nikon Dealers. 

Just look for this symbol. For more about | Niken 
the N6006 and the benefits of the exclusive Cy 2 
Nikon MasterCard, call 1-800-NIKON-35. ~~ 


invoked a feature called Rear Curtain 
Sync, which, well, basically puts a blur 
behind a moving subject. 

The N6006 also has our legendary lens 
mount, so you can use nearly every Nikkor 
lens made since 1977, including more 
than twenty autofocus Nikkors made with 


our own glass and coatings. They are the 


same lenses carried by nearly seven out of 
ten professionals who use 35mm. 

The N6006, however, is the Nikon we 
recommend when your mind is on photog- 
raphy and your body is on something else. 

Like vacation. Or a safari. Or skates. 

Look out! 

TV mom at one o’clock! N ikon 
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THE MOUNTAIN GORILLA 
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“Be wd Norton 


Foreword by Betty White 
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NDume, Mrithi, Ziz: Covers worth saving. 


Editor’s note: This month we give 
the floor to a worthy wildlife cause by 
reprinting a letter from a photogra- 
pher/contributor. 


In Memoriam: 
MRITHI 


Born: 1967 (approximately) 
Died: 1992 

He was the silverback leader of 
Group 13 in Volcanoes National 
Park, Rwanda, one of only about 310 
mountain gorillas left in the wild. He 
was also featured in the movie 
“Gorillas in the Mist.” His photo- 
graph graced the cover of my book, 
The Mountain Gorilla. Mrithi was a 
very gentle, people-tolerant moun- 
tain gorilla, photographed by many a 
visitor to the park. I spent a great 
deal of time with Mrithi and his fam- 
ily when I was working on my book. 
Now Mrithi is dead, cut down sav- 
agely by a spray of bullets from an 
AK-47 assault rifle. His killers are 
members of a terrorist group calling 
itself the Rwandan Patriotic Front 
that invaded Rwanda from nearby 
Uganda nearly two years ago. Since 
then, these rebels have waged a war 
in the heart of the Virunga Volca- 
noes, the last remaining habitat of 
mountain gorillas. 

These same terrorists had threat- 
ened in the past to begin slaughtering 
mountain gorillas to destroy 
Rwanda’s tourist industry (from 1988 


to 1990, visits to mountain gorillas 
provided Rwanda with its largest 
source of foreign capital and influ- 
enced the government to protect this 
valuable resource). It appears the 
rebels are carrying out their threat. 

People everywhere should be out- 
raged at this slaughter of innocent 
animals—especially of a _ species 
nearly on the brink of extinction. 
Nature photographers should feel a 
special loss and I would like to 
appeal to all readers of OUTDOOR 
PHOTOGRAPHER to express out- 
rage over this senseless killing. 

The key to stopping this war is in 
the hands of the Ugandan govern- 
ment. The rebels have used bases in 
southern Uganda, and many have 
served in the Ugandan army and are 
using Ugandan weapons. If it so 
desired, the Uganda government 
could overwhelm these rebels and 
stop this war and killing. Write or 
send a fax to the Uganda ambassador 
demanding immediate —_ action: 
Embassy of Uganda, 5909 16th St. 
NW, Washington, DC 20011; fax: 
(202) 726-1727. In addition, write or 
fax your congressperson and sena- 
tors, asking them to stop all United 
States aid to Uganda until this war is 
halted. By doing these two things, 
you could help to save the world’s 
few remaining mountain gorillas. 

—Boyd Norton 
Evergreen, Colorado 
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Flowers That Glow 
How can I achieve the soft focus 
effect on flowers that I see in books 
and on note cards? 


G. Ramus 
Albany, New York 

There are several ways to get that 
soft moody look in flowers and scen- 
ics. The first is to purchase a soften- 
ing filter. Tiffen, Hoya, Ambico and 
Cokin are just a few of the companies 
that carry this type of filter, and they 
usually come in a_ variety of 
strengths. Some will have a very sub- 
tle effect while the stronger ones will 
have a very apparent softness. 

Another method is to make your 
own filter using a fine but open 
mesh over the front of the lens. A 
nylon stocking or cheesecloth are 
some materials to experiment with. 
Crumpled acetate or cellophane can 
also modify the image in different 
ways. An old trick is to smear some 
petroleum jelly on a skylight filter, 
leaving a clear area without the jelly 
in the center of the glass. The 
smaller the clear area, the more the 
softening effect. 

If the weather is cold, a “huffer” 
can give an unusual softening effect 
that may add interest to some pho- 
tographs. A “huffer’ is simply 
breathing on the lens to fog the front 
element. The effect is variable and 
hard to duplicate as each huff will 
be different and will change as it 
Starts to disappear. 

One of the nicest effects is accom- 
plished by making a double exposure 
of the same subject while on a tripod. 
The first exposure is sharp and in 
focus while the second exposure is 
completely out of focus to give a 
glowing look to the subject. Experi- 
ment with exposure combinations 
and the degree of fuzziness with the 
second exposure. Remember that the 
12 Outdoor Photographer 


Variations On A Soft Theme; 
Tanks Again; Reflecting On Filters; 


Prints Of A Guy 


BY GEORGE LEPP 


two exposures have to add up to one 
correctly exposed image. 

There are some soft-focus lenses 
available. I’ve used a 135mm lens 
that has two softness settings. The 
degree of softness is also controlled 
by the f-stop used. The more 
stopped down, the less soft-focus 
effect. Other older portrait lenses can 
be modified to fit some cameras. My 
colleague Hal Clason has modified a 
turn-of-the-century soft-focus lens 
that was made for view cameras to fit 
his Nikons. The results are beautiful 
and moody. 


Seeing Double Suns 
The photograph above was taken 


by a participant on a recent photo 
workshop at the Saguaro National 
Monument, Tucson, Ariz., and 
shows a second sun with inverted 
cactus in the sky. This phenomenon 
has been brought to my attention by 
several readers. I posed the question 
concerning the reoccurring sun to 
the technical experts at a camera 
manufacturer and received an inter- 
esting answer. 

In each of the cases the photogra- 
pher had a filter attached to the front 
of the lens. The answer is that the 
bright sun is reflecting off the shiny 
film surface at the moment of expo- 
sure and re-imaging on the front 
mounted filter. This is why the sec- 


ond sun wasn’t seen in the view- 
finder, and why those of us without 
filters didn’t experience the same 
problem. 


Rural Darkrooms 

My wife and I are planning to 
move to rural property that uses a 
septic tank system for waste dis- 
posal. The problem is that I enjoy 
doing my own darkroom work and 
planned to build a darkroom in the 
house. A friend told me that any 
chemicals such as developer or 
bleach fix would kill the bacteria 
needed in a septic system. Do you 

have any information on this? 
G. Ingraham 
Cozad, Nebraska 
Your friend is right. Chemicals 
such as bleaches will kill the neces- 
sary bacteria. The amount of chemi- 
cals and amount of water that 
accompanies it to dilute it will 
determine the amount of damage. I 
am on a septic system and do occa- 


sional black-and-white work in my 
darkroom. I’m sure small amounts 
of the fixer do get into my system, 
but I haven’t had a septic tank prob- 
lem in 13 years. 

I called some septic tank compa- 
nies to ask what could be done in 
your case, and the answer was to 
use a commercial bacteria starter. 
They re-establish the bacteria cul- 
ture in quick order to rejuvenate the 
system. You may want to check 
with a similar service in your area, 
but I think it’s safe to say that a 
home darkroom will not cause any 
insurmountable problems. 


Prints Just 
Want to Be Slides 
I keep print film in one camera 
and slide film in the other. The print 
film is for personal photos, such as 
of my children. The slide film is for 
photos I may later wish to submit to 
magazines. Occasionally I get a 
photo on print film that I wish had 


been on slides. I had a few made 
into slides and they looked great. 
However, I am worried that photo 
editors may find these conversions 
unacceptable. 
G. Whitehead 
Round Rock, Idaho 
If it’s sharp and the color is good, 
a magazine can use a converted 
transparency. Look at the converted 
slide with a quality 8X loupe to make 
sure there aren’t any white spots in 
the image from dust that may have 
landed on the negative. These can 
cause publishers headaches they may 
not want to deal with. The most 
important factor is the content of 
the image. Is it an important pho- 
tograph? If it is, they'll find a way 
to print it. OP 
ee 
If you have any tips or questions, 
address them to: OUTDOOR PHO- 
TOGRAPHER, Dept TT, George 
Lepp, 12121 Wilshire Blvd., Suite 
1220, Los Angeles, CA 90025. 
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It’s watertight. W eatherproof. Shock-resistant. 
Built to take just about anything, including great 
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And now when you purchase a Nikongs-V camera, 
you'll also receive two great bonuses; a-free 
underwater photo course (a $250 value) plus a free. 
set of extension tubes (a $140 value) for macro. 2. 
photography. See your-Nikon dealer for details. 
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HOTO-ADVENTURE 


e who photograph 
the natural world are 
inescapably drawn 
into a double bind. 
A telltale clue: 
Despite our noble 
intentions to show 
wild places as they 
are, our photographs almost never 
show the world objectively. We’re 
very choosy about our subjects. The 
random clutter of a wild place that 
gives us pleasure to walk through on a 
warm summer evening doesn’t com- 
municate that feeling in a photograph. 
We get in the habit of searching out 
the unusual to reveal the norm of our 
personal experiences. 

Our favorite photographs commu- 
nicate a rare sense of order out of the 
usual chaotic jumble of visual forms. 
In the real world we love to discover 
this sense of order on our own, but in a 
photograph we are easily put off by 
even the simplest search. As with fast 
food, we expect instant delivery. If we 
don’t get it, we cancel our order with a 
spoken or unspoken “That doesn’t do 
anything for me,” even though the 
same scene might enthrall us in person. 

In a primary way, the natural world 
remains alien to us. No matter how 
connected to it or comfortable in 
it we believe we are, the disparity 
between our warm, breathing, loving, 
caring selves and that reality out there 
of a universe beyond our understanding 
sets up a tremendous double bind. The 
objective, uncaring world terrifies each 
of us in different ways. Throughout his- 
tory, we have sought to hide our primal 
terror of the earth’s wildness through 
mysticism, the pursuit of objective 
knowledge apart from emotions, con- 
spicuous consumption, altered mental 
States, just plain denial and more 
recently, outdoor photography. 

For the brief 150 years that pho- 
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lf The Truth Be Told 


Are you taking the liberty of “presidential” 
deception in your nature photographs? 


BY GALEN ROWELL 


tography has been around, the gulf 
between images and reality has been 
explained away as the result of our 
audience not being there to touch the 
earth, smell the flowers and breath the 
air. The truth is more profound. 
Photographs are illusions of 
absent scenes. When we look at a 
piece of paper or a sheet of film, we 
see an image of something that isn’t 
there. We accept this and take it for 


What appears to be a typical stretch of the John Muir Trail is really an 
uncommon, highly selective vision. 


granted. What we have far more trou- 
ble accepting is that our sensory per- 
ceptions aren’t reality either. We 
don’t directly experience all those 
sights and smells even when we are 
at the “real” scene. 

While the senses of a young and 
healthy person usually deliver more 
complete “pictures” of the world than 
photographs, both are personal, inter- 
pretive, secondary renditions of the 
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maps and regulations from public 
agencies, complying with signs 
and barriers, and asking owner's 
permission to cross private property. 
@ Avoiding streams, lakeshores, 
meadows, muddy roads and trails, 
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Tread Lightly! is a program 
developed by the U.S. Forest 
Service and the Bureau of Land 
Management to urge safe, 
environmentally responsible use 
of public and private land. It’s 
up to us to prevent damage 
from occurring and to help keep 
the backcountry open to all 
who wish to enjoy it. 


To find out what you can do, 
or to become a member of the 
new Tread Lightly! organization 
write to: 


Tread Lightly! 
P.O. Box 149, Ogden, UT 84402 
Or call: (800) 966-9900 


America’s wild country is 
beautiful. Tread Lightly! and 
help keep it that way. 
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more color tones than the best possible 
color print. That translates into far more 
brilliant, life-like color. 
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outstanding enlargements. 
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do. Simply load the film of your choice 
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you send the film in for processing.) 
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ADVENTURE 


world we live in. We have all had the 
experience of being around people not 
turned on by a scene that is moving us 
deeply while in the same place at the 
same time. And we have all pho- 
tographed scenes that moved us deeply, 
only to find that our results utterly fail to 
convey what we thought we saw there. 
We deal with innate responses to visual 
material quite unlike what our percep- 
tual system evolved over millions of 
years to perceive. It is indeed remark- 
able that we are able to perceive as 
much as we do from any kind of flat art. 

Our photographs succeed not 
when we like them, but when they 
evoke a strong emotional response in 
others that is in line with our inten- 
tions. If you doubt this because your 
best images accidentally convey a 
more powerful message than you 
intended, consider it not as evidence 
of your spontaneous creation of 
great art, but as the lack of consistent 
control of your chosen medium that 
is necessary to be a true artist. 

Given a choice of two postcards of 
a natural wonder, tourists invariably 
choose the more dramatic over the 
more accurate representation of their 
own experience. What’s going on 
here is not deceit. We really don’t 
compare photographs to reality—we 
only compare secondary perceptions. 
To make a cluster of colored dots on 
a four-by-six card evoke a perception 
that has anything of the power we 
feel standing before the Grand 
Canyon or Old Faithful requires turn- 
ing up the voltage of the photo. 

We judge photographs of nature 
far more by our emotional response 
to them than by the information they 
contain. If we accept this and pursue 
real situations in nature that result in 
powerful photographic imagery, we 
are on the right track and nature pho- 
tography will maintain its voltage a 
thousand years from now, regardless 
of what medium is used to create the 
mechanical image. If, however, we 
use tools like colored filters or digital 
manipulation to create something that 
wasn’t there, we risk being caught, 
like a presidential candidate, with our 
purposeful deception hung out for 
public display. 

Once people discover that a Cokin 
sunset filter was used to turn a gray, 
cloudy day into a glorious event that 
never happened, they not only begin 


to doubt the individual image but the 
efforts of other photographers as well. 
This has clearly begun to happen with 
nature photography in recent years. 
Rich sunset colors, full moons and 
subjects in seemingly too-perfect 
positions are becoming reasons for 
public doubt rather than enjoyment. 

In the wilderness, the use of short- 
cuts erodes the narrow path of access 
for future visitors. In wilderness pho- 
tography, shortcuts erode the very path 
we depend upon to lead our viewers to 
our vision. We may get away clean the 
first few times we use shortcuts, but 
the cumulative result will cut off our 
own use of the path, too. In the long 
run, we can’t help but limit the emo- 
tional response of our audience if we 
mislead them. As this happens, those 
of us who wish to pursue genuine emo- 
tional responses through symbolic 
imagery of real natural events must 
probe ever deeper into the wilderness 
of our experience, both physical and 
emotional. We must bring back ever 
more powerful imagery to satisfy a 
more jaded public. 

The main viable alternative to cre- 
ating false emotional voltage with 
gimmicks is to tune into the differ- 
ences between photography and 
visual perception and make them 
work for us rather than against us. A 
disappointing loss of shadow detail 
for one photographer can become a 
bold graphic element in a far more 
powerful image made by another. It 
makes little difference what the fore- 
ground looks like when you actually 
peer into the Grand Canyon, but it 
makes all the difference in a photo- 
graph that tries to deliver that same 
visual voltage without the depth cues 
of direct perception. 

Properly used, tools such as filters, 
films and lenses allow us to deliver 
more visual power from subject mat- 
ter that is really there. The challenge 
of outdoor photography, and the rea- 
son that it has engaged me so 
strongly for a quarter of a century, is 
that it does not exactly replicate what 
I see and never can. I’m currently 
working on a book about the differ- 
ences between the visions of our 
cameras and our natural perceptions. 
Only by understanding these differ- 
ences, either intuitively or empiri- 
cally, can we hope to up the voltage 
of our results. oP 
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you all the captioning 
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Prints Copyright © symbol. 
Often used phrases can be 
repeated with one key 
stroke. 3, 4, or 5 line. You 
choose. For front & back of 
slide. 

¢ Prints file folder labels. 

* Date and time stamping. 

* Now with complete laser 
support. 

¢ Prints barcodes. 

* Sequential numbering capa- 
bilities wherever you want it 
to appear on the label. 

* Database capabilities. 

¢ Supports monochrome, 
color, and LCD displays. 

¢ Runs on the IBM & MAC. The 
CaptionWriter is super-easy 
to use. Labels are super-easy 
to apply. 


Our guarantee: 
It works. 
Or your money back. 


“Yesterday, I'd never heard of the CRADOC 
CaptionWriter. Today, I can’t live without it.” 


+ Editorial Assignment Estimate/Confirmation 
+ Corporate Assignment Estimate/Confirmation 
+ Assignment Photography Delivery Memo 

+ Stock Photography Delivery Memo 

+ Simplified Adult Release 

+ Minor Release 


- Editorial Assignment Invoice 
+ Corporate Assignment Invoice 
+ Stock Photography Invoice 

+ Adult Release 

+ Pocket Release 

+ Property Release 
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ASTC-SONES 


ccasionally I stumble 


across a string of 
words that seriously 
messes with my life. 
Case in point: I re- 
cently opened a copy 
of The New Yorker 
and, in an article by 
Brendan Gill, read, “Not a shred of 
scientific evidence exists in favor of 
the fact that life is serious!” 

My eyes were halfway through the 
next paragraph before the weight of 
the words sank in. What? What?! I 
reread the sentence several times. 
Like a cool breeze, the words wafted 
over the parched bedrock of my 
belief system. 

I don’t Know about you, but I was 
taught that life was serious (difficult, 
dour, tragic and painful). With 
moments of joy, perhaps, but basi- 
cally serious. Come on, ’fess up, I’m 
not the only one. I guess I’d always 
assumed that somewhere there was 
some scientific study to back this 
up—some gigantic tome done by 
Harvard or the National Science 
Foundation that proved it. Maybe 
that’s why the words hit me so hard. 

I wrote them down and pinned 
them to the bulletin board beside my 
desk. Over the next several weeks, I 
looked at them often. Slowly they 
helped me develop a new frame 
through which to view the world. I 
began to lighten up (a good metaphor 
for photographers who tend to lean 
toward underexposure), both in my 
business and in my life. I began to 
play more. I even looked up “seri- 
ous” in the dictionary and found that 
what I thought the word meant 
(grave, sober, difficult, dour—in 
short, not fun) was not the only defi- 
nition. It also means sincere (true 
without false appearances), earnest 
(expressing deep feeling) and “con- 
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Lighten Up! 


Scientists refute the age-old “life is 


serious” theory 


BY DEWITT JONES 


cerned with important matters.” 
Using these definitions, maybe life 
could be serious...and fun, too. 

Why do I write this in a photo- 
graphic column? Because we as pho- 
tographers are the experts in “re- 
framing’”’—looking at a situation in a 
thousand different ways until we find 
the most beautiful frame for it. I reframe 
things so easily in my craft, why is it so 
hard to reframe them in my life? 

Flush with my success on refram- 
ing my vision of seriousness, I began 
to play with other images I held. The 


BILL FORNEY 


daily “rat race” for example, became 
the “race,” then the “movement,” 
then the “dance,” then the “daily 
dance of celebration.” Dancing my 
way through life was a lot nicer of an 
image than running in a maze. 

Does it matter what images we 
hold? As photographers, we know it 
does. I’ve started to “reframe” many 
of the images I hold of the world, 
looking for ones with more joy and 
more light and more fun. 

They do make a difference, as I 
found when teaching a seminar in 


Hawaii recently. I had planned that 
first day to dive right into photogra- 
phy but, now that the world is not so 
serious, I realized that what most of 
the participants (jet-lagged from 
many hours of flying) really needed 
was time just to hang out and play. 
We headed off to the beach and 
soon were spread the length of it 
like kids in a giant sandbox, build- 
ing castles, looking for shells and 
playing in the surf. 

I had recently acquired a Nikon 
Action Touch camera (unfortunately 
Nikon no longer produces the Action 
Touch, but they’re still available if 
you look hard enough). It’s basically 
a point-and-shoot with a very sharp 
35mm lens—and it’s waterproof to 
15 feet. I’d gotten it for grab shots in 
rough weather, but I hadn’t shot 
much with it. I hadn’t “played” with 
it at all (remember, I was a serious 
professional photographer). 

Thank God I’d reframed that 
image. I grabbed the camera and spent 
most of the afternoon lying at water’s 
edge, letting the waves of the surf roll 
me in and out as I tried, amid much 
laughter, to get a shot from under the 
shoreline curl. 

My students weren’t too sure if I 
was a log, their instructor or a beached 
sea lion. I didn’t really care; I hadn’t 
had as much fun in years. “I’m child- 
like,” I kept telling myself. Others no 
doubt thought “childish.” Everyone 
has a right to their own frame. 

Later, my body, hair and trunks 
full of sand, I headed for the outdoor 
shower to wash off. The camera was 
still in my hand. As the water rinsed 
the sand away, I began to wonder 
what I looked like from the point of 
view of the showerhead! I don’t think 
I would have had that thought in my 
old, “serious” worldview. Even if I 
had, I’m certain I never would have 
acted on it. But that was then and this 
is now. I turned on the flash, raised 
the camera above my head and began 
to shoot. Who said our images of the 
world don’t change our actions... 

...And perhaps the actions of oth- 
ers as well? Behind me, one of my 
workshop participants, Bill Forney, 
was watching my shenanigans. He 
lifted his new EOS Elan, popped up 
the on-camera programmable flash, 
reduced its brightness slightly, set the 
camera on program and snapped a 


wonderful shot of me—lost in my 
own self-portraiture. 

The Elan handled its job per- 
fectly—exposure and balanced flash 
fill were right on. And the fact that 
the photo caught my strobe going 
off? If that’s something the Elan did, 
then you should all go out and buy 
one tomorrow rather than next week. 
If it was Bill’s ability to anticipate 


action, then he should be hired 
instantly by Sports Illustrated. 

Whatever made it happen, I’m 
going to take it as a little bit of 
serendipity—as a visual symbol of 
the light that goes on when you’ ve 
found the right frame. 

And I’m having a print made to go 
on my bulletin board...right next to 
the quote from The New Yorker. op 
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awaken at 2:58 a.m. The 
alarm was set to go off at 3 
a.m., but my mental alarm 
silently awakens me before 
the mechanical one shatters 
the stillness of the night. I go 
out to check the weather and 
load the Suburban with equip- 
ment. There’s been almost continu- 


USCHI 

ous rain or drizzle and cloud- 
darkened days and nights for over a 
week. I look up and the firmament is 
starlit from horizon to horizon—it’s 
going to be a clear day. 

My partner Uschi and I are on the 
road a little after 4 a.m. Warm air 
from southeastern states is pushing 
the Canadian cold front out of the 
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Nesting Time 


Photographing nesting hawks makes for a 
long and uncomfortable but rewarding day 


BY LEONARD LEE RUE Ill 


area, but creates a shroud of ground 
fog in the hollows and mist in all 
areas. It takes us about an hour and a 
half to reach our destination. 

I set up the blind and we pile all 
our gear inside. I’m shooting the 
Betacam BVW 300 and Uschi is 
using a Nikon with a 600mm lens and 
1.4X teleconverter. I am using SP 
tapes and she is using Fujichrome 
100 pushed to an EI (exposure index) 
of 200. I have a big, 12-volt battery 
pack that should power my camera 
all day. Although we don’t have lots 
of space left over, we both have a 
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shooting snout on the blind. 

The hawk’s nest is located near 
the top of a towering ash tree about 
60 feet above the ground. It is situ- 
ated below a steep railroad embank- 
ment so that the nest is just slightly 
higher than ground level and at about 
a 125-foot distance. It is the only tree 
nest I’ve been able to photograph 


without having to climb a tree. This is 
our third trip and the young are now 
large enough to no longer be hidden 
in the bowl of the nest. 

5:50 a.m.: One of the adults flies 
past the nest from a distant tree where 
it had evidently spent the night. The 
young are now three weeks old and 
the adults do not come in at night to 
brood them anymore. 

7:05 a.m.: One of the two young 
ones stirs—just moves its head 
around a bit. 

8:10 a.m.: Both birds are up. I esti- 
mate their ages to be about three 
weeks as their primary 
feathers are about 1% to 
two inches in length. One 
of the young hawks is two 
to three days older than 
the other and, being 
larger, is a real bully boy. 

I have sat in a lot of 
¥| blinds, watching and pho- 
¥ | tographing a lot of hawks, 
"| and have often seen 

| aggression between sib- 
lings, particularly when 
| they fight over the prey 
_ | that their parents bring in. I 
have never seen such con- 
stant aggressive action, 
however, as that which 
this larger bird brings upon 
7 the smaller one. I always 
/} expect to see the little one 
pushed out of the nest. It 
gets pushed right to the 
edge, then manages to 
hang on while the big one 
strikes at it, pulls it and 
flails it with its wings. 

There is a piece of a 
carcass in the nest that 
both young hawks peck 
and pull at, although neither seems to 
get anything off of it to eat. They by 
turn stand, squat, stumble about and 
preen. The bulk of their time is taken 
up in removing the feather sheath that 
encloses each emerging feather. 

10:06 a.m.: One adult flies in with a 
chipmunk and stays only a few 
moments. Although the female redtail 
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is larger than the male, I can’t tell 

them apart if I don’t see them together. 
| The larger chick immediately takes 
| possession of the chipmunk. As the 
| rodent is too large to be swallowed 
whole, the chick attempts to tear it to 
pieces with its bill. Not strong enough 
to do so, it turns its attention to its sib- 
ling and takes out its frustrations by 
attempting to swallow its little brother 

or sister, whichever the case may be. 
10:21 a.m.: One adult flies in but 
then back out again. It brings in 
another chipmunk. 

10:58 a.m.: Both adults fly into the 

area with one landing on a tree branch 
beyond the nest tree. It has a battered 
chipmunk in its talons—either it had 
eaten a part of it or else the chipmunk 
had been picked up by the hawk after 
being run over on the road. 
11:06 a.m.: An adult flies to the nest 
| with another chipmunk that the larger 
chick promptly takes possession of. 
Just as promptly it drops it and turns to 
peck and claw its smaller sibling. 

The chicks have been taking 
ye + ee if advantage of the sun by stretching 
We | aN Mics 28 i out flat or on their sides and extend- 
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and feet are bright yellow. 
1:05 p.m.: One adult flies in but 

brings no food. It sits on the edge of 
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LowePro. Each LowePro bag reflects the experience of world famous 
mountaineer/photographer, Greg Lowe, who revolutionized camera bag 
design 20 years ago. Today our camera packs are the first choice of 
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the nest for awhile and then flies off. 
The older chick has been eating parts 
of the last chipmunk—the skin had 
been torn open and it could tear off 
pieces of the meat. After eating, the 
larger chick would stretch out and 
sleep. During this lull, the smaller 
chick would attempt to get one of the 
chipmunks. This would awaken and 
prompt the larger chick into a rage and 
it would pounce on the smaller one 
and tear more feathers from its head 
and back. The back of the little one’s 
head and the nape of its neck are 
almost completely denuded already. 
The day has been clear and the 
temperature has soared to the high 
80s. This has slowed down the activ- 
ity of both the chicks and the parent 
birds. We haven’t even heard the par- 
ent’s KREEEEFE-ing call for over two 
hours. Even the distant crows have 
been silent. Noon to 3 or 4 p.m. is 
usually the least productive for all 
types of wildlife photography. 
Almost everything takes a siesta. 
3:22 p.m.: An adult redtail flies in 
with another chipmunk. As it drops it 


in the nest, the smaller hawk walks 
over to get it and is promptly set upon 
by its larger littermate. The larger sib- 
ling pecks and tears at the smaller one 


and the parent doesn’t even take notice | 
of what’s taking place. No sympathy, | 


no concerns, no caring is shown—in 


nature it’s survival of the fittest and I | 
doubt the little one will survive. I could | 


understand all of this if food was 
scarce, but I can tell that the young 
hawks ate yesterday because of the 
remnant of the large carcass in the nest. 
And three chipmunks have been 
brought in so far today. 

Most birds lay one egg a day until 
their entire clutch has been laid. Only 
then do they begin to brood the eggs. 


This is done so all the eggs hatch at | 


approximately the same time. Hawks, 


owls and eagles don’t do this. These | 


birds begin to brood the moment the 
first egg has been laid. As there is often 
a period of three to four days between 
their egg laying, the young hatch three 
to four days or more apart, hence they 
are all different sizes. This pattern has 
evolved so that if food is plentiful, all 
of the young will be raised, but if food 
is scarce, the older ones eat the smaller 
ones as they weaken from lack of food. 


5 p.m.: Ican see a lot of harassment | 


of one of the adult redtails by crows in 
the valley below. This prevents the 
adults from hunting and, even if they 


did have food, they wouldn’t come to | 
the nest while crows were in the area | 


for fear of leading the crows to the 
nest. Although crows constantly harass 
all adult hawks, I have never seen them 
molest young hawks in a nest. 

6:12 p.m.: One of the adults flies in 
with yet another chipmunk. All of the 
chipmunks have been young ones and, 


as they have only been out of their | 


natal dens for about two weeks, 
haven’t lived long enough to gain the 
experience needed to be wary. 

7 p.m.: I always leave a hawk nest 
about seven each evening to give the 
adults time to come in to the nest. 


These birds are accustomed to lots of | 
activity as 20 some trains go by this site | 
each day and local kids use the other | 
empty track bed as a speedway for their 


two- and four-wheeled vehicles. 


It’s good to finally be able to | 


stand up and stretch. Uschi and I 
were in the blind for 13% hours. By 
the time we get home, we’ ll have had 
a 19-hour day. OP 
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LETTERS 


An Error In 
Acclimatization 

While there was much reason- 
able information in “The Too- 
High Country,” May 1992 issue, 
there was also a fair amount of 
outdated material and recommen- 
dations which, if taken at face 
value, are inaccurate and poten- 
tially misleading. 

The article’s discussion of accli- 
matization is weak, yet this is the 
major preventative measure for 
avoidance of altitude illness. One 
should not ascend more than 1500 
feet per day above an altitude of 
8000 feet. The acclimatization pro- 
cess can be hastened by the drug 
acetazolamide (Diamox). No men- 


| tion is made of oxygen adminis- 


tration for HAPE (high-altitude 
pulmonary edema) although it is 
mentioned for HACE (high-altitude 
cerebral edema). It is absolutely 
indicated in either condition if 
available. 

Physical conditioning has never 
been shown to be of significant value 
in preventing (“avoiding”) AMS 
(acute mountain sickness) disorders. 

The concept that “‘a good indicator 
of fitness is being able to ascend a 
1000-foot climb at a normal pace 
without stopping to catch your 
breath” is imprecise and overly sim- 
plistic. At what altitude? With what 
load? At what age? 

The author refers throughout 
the manuscript to systemic acid- 


| base balance. When the author 


refers to the body’s pH being 6.5, 
I don’t know to what he is refer- 
ring. The pH of what? There is not 
yet any scientific proof to suggest 
that altering pH in and of itself is 
of any benefit in treating or pre- 
venting AMS. The concept that 


| one can measure urinary pH as a 


meaningful indicator of adaptation 
to altitude is incorrect. To suggest 
to readers that they chew Rolaids 
has no scientific support. The 
author also implies that Vitamin E 
is beneficial. Maybe, but there is 
certainly no proof. 

Finally, the assertion that since 
the author has followed the recom- 
mendations of Morgan and Kummer- 
feldt he has had no problems, is what 
we in the medical profession con- 


sider to be empirical, without control 
and possibly invalid. 

Paul S. Auerbach, M.D. 

Professor of Surgery and Chief, 

Division of Emergency Medicine, 

Stanford University Medical Center 


Foreign Photograph 
” Pitfalls” ai 


I have the good fortune of living 
in Ecuador...it’s a great country for 
those who enjoy photography. I 
feel, however, that potential visitors 
should be warned of some changing 
political climates, especially when it 
comes to the immigration authori- 
ties. In the last few months it seems 
as though the authorities have 
become unreasonably harsh in their 
attitudes, and there have been sev- 
eral incidents where unnecessary 
actions have been taken by immi- 
gration officials. 

Further, the U.S. Embassy in 
Ecuador is rapidly gaining the repu- 
tation of simply not caring about the 
United States citizen. There have 
been several incidents where people 
have been rudely treated by the 
Embassy staff. The bottom line is: 
Ecuador is a beautiful country to 
visit and photograph, but make sure 
you carry your documentation at all 
times and don’t expect any help 
from the U.S. Embassy. 

Michael Sponsler 
Hazelwood, Missouri 


In Defense Of Kodalux 
In the “Tech Tips” column in the 
March 1992 issue, George Lepp 
responded to a photographer’s com- 
plaint about the processing of his 
slide films. Although (the letter) did 
not mention Kodalux processing 
services by name, Lepp launched 
into a lengthy critique about 
Kodalux slide processing. What is 
surprising is his allegation that 
“Kodak allowed Kodalux to lower 
the quality of processing that Kodak 
previously established.” While the 
changeover in operational responsi- 
bilities was not without its prob- 
lems, the truth is that Qualex Inc.’s 
management has put a tremendous 
amount of time, energy, money and 
expertise into the labs offering 
Kodalux processing services, and 
along with an involvement from 
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Eastman Kodak Co. technical per- 
sonnel, has escalated Kodachrome 
processing to the highest and most 
consistent level that it’s ever been. 

Lepp acknowledges that film pro- 
cessing (Kodachrome in particular) 
is “complex,” and indeed it is. The 
subject of “blue pin-holes” (or 
“dots”) is often mentioned and 
immediately characterized as a “lab 


LETTERS 


problem.” However, these are typi- 
cal of emulsion desensitizations that 
can occur when microscopically 
fine, airborne particulate matter is 
drawn onto the film surface and 
compressed into the upper layer. We 
acknowledge that this can occur in 
our presplice handling and accord- 
ingly, have made several significant 
equipment changes, facility modifi- 
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cations and procedural improve- 
ments to minimize it. 

By the nature of its construction, 
Kodachrome film is somewhat 
more susceptible to this phenom- 
ena than E-6 films and it was a fact 
of life long before the formation 
of Qualex Inc. Both Kodak and 
Qualex Inc. are continuing efforts 
to minimize and hopefully elimi- 
nate the problem. 

Joseph J. Felice 

Accounts Manager, 
Professional Markets, 
Kodalux Processing Services 


Endangerment 
Realities 
It is unfortunate that your maga- 
zine published what may, charitably, 
be termed an “incomplete truth’”— 


| the [caption] in “Wild Perfection,” 


| April 


1992 issue, regarding the 
desert tortoise that “off-road activi- 
ties and human encroachment put on 
the endangered list.” This states 
there are two reasons the desert tor- 
toise is endangered—off-road activi- 


| ties and human encroachment— 


with off-road activities being the 
primary cause. 

The Bureau of Land Management 
publication Will The Desert Tortoise 
Win The Race...For Survival, how- 


| ever, lists “many predators including 
| the raven..., rapid urbanization, peo- 
| ple collecting tortoises for pets, road 
| kills, vandalism, indiscriminate off- 


highway vehicle travel, livestock 
grazing...a long-term drought...an 
upper respiratory tract disease...a 
shell disease.” 

These are 10 causes of which pre- 
dation, drought and the two diseases 
are “natural.” If this [caption] was 
written by the authors of “Wild Per- 
fection,” they should consider that if 
the tortoise pictured was collected 


| after 1989, its possession is a federal 


| crime and, in any event, its or its 
| ancestors’ removal from the desert 


contributed to the endangerment of 
its species. 

Steve Church 

Ridgecrest, California 
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Please address inquiries to: Let- 

ters to the Editor, OUTDOOR PHO- 

TOGRAPHER Magazine, 12121 

Wilshire Boulevard, Suite 1220, Los 
Angeles, CA 90025-1175. 
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PHOTO CONTEST RESULTS: 
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FIRST AID FOR CAMERAS 
TRY NEW EXTACHROME “K" 
SHOOT “COMMERCIAL” NATURE 
INTRODUCTION TO 4x5 


Photographer: Steve Terrill 
Subject: Upper Horsetail Falls (also 
called Ponytail Falls), Columbia 
River Gorge National Scenic Area, 
30 miles east of Portland, Ore. 
Equipment: Linhof Tecnica 4x5, 
Schneider Super Angulon 90mm f/8 
Exposure: | minute metered expo- 
sure (extended to 3 minutes to com- 
pensate for reciprocity failure) at f/45 
on Kodak Ektachrome 64 

Situation: While working on my 
book, Oregon: Images of the Land- 
scape, | photographed extensively in 
and around the Columbia River 
Gorge National Scenic Area. I had 
seen this waterfall before and made 


several trips back to shoot it, but I had | 


not come back with an image that I 
felt really captured its beauty. 

Normally the area around Upper 
Horsetail Falls is very windy. On this 
day the sky was overcast (giving me 
the contrast I had been looking for) 
and the wind was quite calm. 

Framing the image precisely is 
very important to me. The only place 
I could get the exact image I was 
looking for with my 90mm lens was 
from right in the middle of the nar- 
row trail leading through the area. 
After painstakingly setting up the 
shot, a group of hikers came along. 
The trail is narrow and the only way 
to get them past was to move the 
camera and tripod up the trail, erasing 
all my setup work. 

Since foreground material is 
important in this type of shot, I stop 
down to f/45 or f/64. This necessi- 
tates long exposures and results in the 
blurring effect in the waterfall. 
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Nikon F3, Nikon 1200mm with 1.4X teleconverter and 
PK-13 extension tube, Kodachrome 64, %s sec. at f/11 
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Jf nothing else, I can guarantee a sunset 
almost every night. I put the lineman (right) on 
the power pole. It’s 8:00 on a summer night. 
These guys don’t work that late, but by golly 
we’re doing an annual report and we have to 
create dignity, strength and drama. Wheat stalks 
against an orange sun (above) has been done 
before, but not with 1700mm (Nikkor 1200mm, 
1.4X teleconverter and a PK-13 extension tube to 
boot). That picture has made $10,000 in stock 
sales. The rower (below) wasn’t staged. Once 
every 20 years you get lucky. Surprisingly, 
sunsets can be very difficult to shoot. I have seen 
so many sunsets fail because of mergers, part of 
the subject lost in a black shadow. Here the 
rower has a clear and bright area around him.” 


Nikon F3, Nikon 180mm, Fujichrome 50, so sec. at f/11 
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When you’re working 
for a client and your 
Studio is the outdoors, 
you need to make 
friends quickly and 
carry a few tricks 


BY SANDY WOOSNAM 
PHOTOGRAPHY BY BRYAN PETERSON 


Nikon F3, Nikon 400mm, ‘so sec. at f/16 


tock photography used to be either outtakes and 
leftovers from assignments and commercial 
jobs or was produced randomly by free-lancers. 
Today, marketing and publishing budgets are 
tight. Stock has become the ready alternative to 
expensive and involved commercial shoots. 
This new demand makes it lucrative to shoot 
stock for stock’s sake. 

Stock shooters are a new breed of fun people. Theyre 
on their own—a one man show—so they're energetic, 
always thinking, always looking, never missing an oppor- 
tunity and interested in everything. 


On the outside, these people are affable and get along 
with everyone. Underneath, they're sensitive, creative and 
capable of great art, but are always working against time 
and are eager to please. 

Their’s is a commercial art, not a fine art. IUs about 
people and places, not things. They’re versatile, not single- 
minded. The world is their studio. 

Since we’ve know Bryan Peterson, he has lived on a 
model acre in rural Oregon, in a picture-book village on the 
Rhine, an apartment over The Bubbles bar in Amsterdam 
and an artist’s loft in downtown Portland. Now that he’s 
settled back in the northwest, we set up an interview to res- 
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Nikon F3, Nikon 24mm, Kodachrome 64, %o sec. at f/22 


oe 

I rely heavily on skies. They make the 
photograph. I don’t know of any cityscape at 
sundown that works without a great sky. For the 
scene of London (right) I used a Cokin FLD filter, 
which is a magenta color. I use it a lot for dusky 
skies. The sky over the apple tree (above) needed to 
be saturated blue to highlight the white branches. 
The Golden Gate Bridge (opposite page, top) relies 
on the three workers for a sense of scale, but the 
right sky gives me the backlight to make them 
noticeable, and the cloud streak provides balance 
in the composition.” 


Nikon F3, Nikon 50mm, Fujichrome 50, 30 sec. at f/16 
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Nikon F3, Nikkor 35mm, Fujichrome 50, 2s sec. at f/11 


ce 

Proie like patterns with surprises. The dusty sunrise was all white feathers and red waddles at this turkey farm 
(above). Seeing it in my portfolio, clients would invariably pause, then exclaim, “Oh, it’s turkeys! I thought they were 
flowers.”” When that happened, I knew I had a hit. I first saw the fachwerkhauser (half-timbered houses, below left) ina 
travel guide. The shot is taken from a footpath that leads to an overlook. I was immediately attracted to the pattern. If I was 
there with 20 students, I would have to point it out to 18 of them. Tourists like to take overviews of the town, complete with 
church steeple, to show ‘This is where we were.’ The dry dock worker was spraying anchor chains (below right) and I was 
positioned overhead, looking down. It was 1985 and I took just this one frame; I wasn’t thinking of stock then. Today, I would 


finish the roll to supply the five agencies that sell my work.” 


Nikon F3, Nikon 105mm, Kodachrome 64, 25sec. at f/8 
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Nikon F3, Nikkor 300mm, Fujichrome 50, 40sec. at f/16 
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urrect and record conversations we’ ve 
had many times by phone. 

Peterson’s photography works 
equally well in Graphic Arts coffee- 
table editions (Germany, Holland), 
tourist guides, brochures and maga- 
zines. It originates from assignments 
for industrial clients (forestry, min- 
ing, agriculture), travel clients (air- 
lines, credit cards) and personal trips 
to cities, countrysides and wilder- 
ness. He generously shares tech- 
niques in Amphoto how-to books, a 
newspaper column, workshops, lec- 
tures and frequent features in OUT- 
DOOR PHOTOGRAPHER. 

To get a quick handle on a can’ t-sit- 
still photographer, you rely on pigeon- 
holes. He’s a man with a mission 
because he’s the son of a minister. 
He’s articulate because he had a tradi- 
tional parochial education. He’s a hard 
worker because he’s self-made (he 
learned photography from the Salem 
Public Library and a subscription to 
the Time/Life photography series). He 
knows what America likes because he 
was raised in middle-of-the-road Ore- 
gon. He’s congenial because he’s 
“country people.” He’s progressive 
because Portland is a new-age city. 
He’s worldly because he’s a voyager. 

What’s most interesting about 
Peterson is that he’s successful at tray- 
eling and photographing for a living. 


Applying Nature’s 
Lessons To Industry 
OUTDOOR PHOTOGRAPHER: 
Here in Oregon, industry and nature 
overlap greatly. Therefore, it would 
seem to be a natural progression for a 
native like yourself to begin a photo- 
graphic career with wild and rural 
landscapes, then expand to include 
commercial work for industrial clients 
that mine and harvest the land. How 
has your early education with the for- 
mer helped you succeed with the latter? 

Peterson: So much of the man- 
made world, its architecture and 
design, is based on the natural world. 
At some point in prehistory, a man 
found a round rock and said, “This 
would be a helluva wheel!”’ Eventu- 
ally someone decided the wheel 
would be better if it was made from 
rubber and filled with air. The fact 
that many of the shapes of the indus- 
trial world are based on the natural 
wasn’t a conscious thought for me in 


the beginning, but one of my first 
corporate assignments happened to 
be a shipyard. I was amazed that 
“compositionally,” my principles 
didn’t change. In the natural world, 
my style has a tendency to isolate 
subjects anyway. I am not one to do 
grand storytelling compositions: a 
20mm lens at f/32. I find pictures 
like that, even in the industrial world, 
to be too interpretive. I prefer to see 
things that are far more graphic, with 
a lot more design punch. 

OP: Many people would consider 
the broad view of the wide-angle lens 
to be less interpretive. With tight 
compositions, you are deciding, for 
the viewer, what’s important. Maybe 
the term should be “‘too literal.” 

Peterson: | am thinking of pictures 
we have all come to expect from land- 
scape photographers: the mule’s ears 
in the foreground, the Grand Teton 
range in the background and sharp 
focus from here to there. The implica- 
tion is, “What a beautiful place to 
be!” The photograph is too interpre- 
tive because it leaves so little to inter- 
pretation. Instead, you might isolate 
some of those flowers with a 400mm 
lens and create an impressionistic 
painting of color. The viewer is not 
going to know exactly where it was 
taken. You have allowed for an array 
of interpretations. For some, it may 
evoke memories: “Oh, I remember 
when we were in the Sierras once and 
found a meadow like that.” 

In much of my industrial work, 
there is this degree of portability. I 
may be working for a mining com- 
pany that has mines at three loca- 
tions, but I have the luxury of 
shooting all the annual report or 
advertising assignment at one site if I 
concentrate on common details. 


Nature And Industry 
In Conflict 

OP: When Dewitt Jones based a 
“Basic Jones” column on a shoot he 
did for Dewars’ Scotch, we got a few 
letters expressing surprise that a 
nature photographer would be 
involved in promoting alcoholic bev- 
erages. Do you feel there is an ongo- 
ing conflict between your interests 
as a nature photographer and an 
industrial photographer? 

Peterson: I honestly believe that 
most corporations are responsible and 


CORPORATE WORK 


sensitive to the potential problems 
they may be creating. It’s not within 
my power to do a great deal of inves- 
tigative work about a client’s environ- 
mental record prior to accepting an 
assignment. The politics of the envi- 
ronment are filled with ironies. 

We nature photographers are cre- 
ating more damage to our “favorite 
places” than Exxon ever will. We 
seek out and publicize unspoiled 
locations and overpromote already 
popular ones by the pictures we make 
available to the media. Today, there 
are more people encroaching on frag- 
ile wilderness in greater numbers 
than at any time in history. Photos 
intended to promote conservation can 
cause a lot of damage. 


Pleasing Clients 
And Yourself 


OP: Are there times when your 
style just doesn’t work for the client? 

Peterson: While living in Europe 
the last two years, I did an advertis- 
ing job for American Express, de- 
signed to promote the card in 
Germany. I arrived in Frankfurt two 
days before the art director with full 
permission to start photographing the 
local people. 

I work fast on most jobs. I do my 
research before I go, map out what I 
want to do and when and get bearings 
on sunrise and sunset. I felt I had half 
the job done when the art director 
arrived. He was very complimentary 
about what I had done, but said, “It’s 
all wrong. You need to back off and 
leave more dead space around the sub- 
ject. When we transfer these images to 
three-quarter-inch video for the TV 
spots, we’ll need the extra room.” 

I had to give up everything I 
learned about powerful composition 
and had to shoot pictures that didn’t 
fill the frame. But in the end, the final 
video footage looked great and, most 
importantly, the client was pleased. 


Producing Quality 
On Demand 
OP: Many standout scenic pho- 
tographs may be the product of 
patience, luck and frequent visits to 
a location over several years. 
Instead, you are “on the clock” in 
an outdoor studio and have to pro- 
duce results regardless of how 
nature is cooperating. 
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Only OP/TECH USA 
straps are good enough 
to make it to the top of 
Mt. Everest! 


OP/TECH USA straps 
were chosen as a 
“bare essential” by the 
Swedish Himalayan 
Paldor Expedition for 
their weight reduction 
comfort, high quality 
and durability. 


Make OP/TECH USA 
straps one of your 
essential accessories! 


A Circle No. 43 on Reader Service Card. 


Outdoor 


Adventures 


Start Here 


es 


REI has the best selection of outdoor gear 
and clothing for camping, biking, climbing, 
cycling ond water sports. We're America’s 
largest consumer co-op—you don’t have to 
be a member to shop, but for a one-time 
fee of $10, members receive a yearly 
patronage dividend based on purchases. 
Come be part of the company that has 
donated over $2.8 million since 1976 

to conservation and 

outdoor groups. 


Yes, I'm ready for 
adventure! 

Send me a free 

REI holiday catalog. 


Name 

Address 

City 

State ip 
Send to: REI 


Dept. N2100 
Sumner, WA 98352-0001 
Or call toll free (U.S. and Canada): 


1-800-426-4840 


operator #N2100 


A Circle No. 54 on Reader Service Card. 
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Peterson: Any photographer who 
is doing industrial work successfully 
is showing a portfolio to clients that 
contains images taken under the most 
premium of conditions. You want the 
job. No one is going to show bad 
takes. Then you get the job and the 
client expects the same, but condi- 
tions invariably conspire against you. 

On occasion you get that cream 
job: “Take five weeks. We won’t pay 
for the five, but we'll pay you for 
seven days at $2,500 a day. If you get 
the shots on the first day, we’ll still 
pay for seven. If it takes 14 days, 
we'll still pay for seven.” I relish 
those assignments because they allow 
me the flexibility to do my best work. 

Sometimes you make it look easy. 
A company was going to import Zet- 
tor tractors from Czechoslovakia. We 
had to shoot an advertising campaign 
in two days. We had one of “those” 
mornings and evenings back-to-back 
for two days—rainbows and black 
storm clouds in the background with 
the tractor illuminated by golden 
light. I was so excited, I shot all my 
film the first day and had to comb the 
local farm communities in eastern 
Washington for every roll of 
Fujichrome. 

The client was very happy. You 
don’t make a big deal out of it. You just 
say (nonchalantly), ““We made it work.” 

OP: You appear to be a student of 
axioms and textbook formulas for 
getting results—an inventory of 
methodology. 

Peterson: At times, it may appear 
as though “everything has gone 
before” and photographers are re- 
inventing the wheel. The public has 
come to take great photography for 
granted. Yet as a photographer, you 
can appreciate the rarity of those 
times when everything comes together. 
To ensure that I am mining a situa- 
tion for all its possibilities, I used to 
carry a 3x5 card of reminders: “So far 
I have shot eye-level to eye-level. 
What possibilities exist if I were to 
get above and shoot down? Lie down 
and shoot up? Change the back- 
ground? Come back in the afternoon?” 

Sometimes I work a subject like a 
sculptor works a slab of stone. You 
ask him what he’s doing and he says, 
“T don’t know, I’m just chipping away 
until I feel I’ve got something I like.” 

(Cont’d on page 47) 


water has, over thousands of 
years, created an almost spir- 
itual dependence on this pre- 
cious liquid. Holy water— 
man ascribes to it life-giving, 
cleansing, baptismal quali- 
ties. Next to the sun, water is 
probably the most common 
element found in _ photo- 
graphs of nature. 


ater covers 70 percent of 
the Earth’s surface, and 
the human body is 70 
percent water. The blood 
that courses through our 
veins has the same salin- 
ity as the ocean. Our 
physical dependence on 


/ f 
THE’COMPLETE: ‘GUIDE! 


Isolating a section of the larger 
falls allowed for a more intimate 
photograph. The silky effect created 
by a long exposure smoothed out 
the sharp angle of the rocks over 

which the water cascaded. 


Nikon 8008s, Nikkor 300mm, 
6 sec. at f/22 


From river rapids to babbling 
brooks and wind waves 
to frothy falls, here’s how to 
choose the right shutter speed 
for the right effect 
TEXT AND PHOTOGRAPHY BY JOHN NETHERTON 


N MOTION 


So many photographs of waterfalls, 
streams, lakes and oceans have been taken 
over the years that the image of water may 
now be considered passé. Nonetheless, like 
beautiful sunrises and sunsets, there are as 
many variations on the theme of water as 
there are photographers to create them. 

Since the human eye views objects at 


approximately % of a second, 
an accurate documentary 
photograph of a waterfall 
would theoretically have to 
be shot at this shutter speed. 
But this is not what we look 
for. Rather than take a strictly 
literal approach, many pho- 
tographers strive to evoke an 
emotion—the emotion expe- 
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LEFT: Colors from a distant 
sunlit band of autumn leaves 
reflect into a mountain stream. If 
the exposure exceeds 4 sec., the 
colors can begin to blend together. 
In this case, the blue and yellow 
become almost gray. 


Nikon F4, Nikkor 300mm, % sec. at f/16 


BELOW: When foliage is wet, 
colors are more vibrant. Using a 
longer exposure, an emotion of 
tranquility is evoked because the 
moving water is no longer a literal 
translation of reality. The boulders 
break up the white water in the 
stream, which would otherwise 
look flat and washed out. 


Nikon FM2, Nikkor 28mm, 4 sec. at f/16 


LEFT: A faster shutter speed on this fall in Yellowstone imparted a feeling 
of power and force. Speeds in the ‘12s to ‘4w sec. range will give this effect. 


Nikon 8008, Nikkor 800-200mm zoom, ‘zs sec. at f/11 


BELOW: This smaller fall in the Smokies has a delicacy created by long 
exposure. Exposures of 2 sec. or more render water with this silky texture. 


Nikon FM2, Nikkor 28mm, 12 sec. at f/16 


RIGHT: A little movement in a lake’s surface, combined with shutter speeds of '4 sec. and longer, creates a 
brush-stroke effect on the water. Including more reflection than shoreline emphasizes the water. 


Nikon F4, Nikkor 300mm, 1 sec. at f/16 


BELOW: Abstract patterns are created as waves gently roll toward the shoreline. Late evenings and early 
mornings add warmth to the designs, but the low light makes it difficult to shoot at fast shutter speeds. Shooting 
at 40 to Yzs sec. is necessary to avoid having the patterns mix together. 


Nikon 8008, Nikkor 300mm, % sec. at f/4.5 


ABOVE: Stopping fast-moving ocean waves requires exposures of '4s0 sec. and faster, especially when 
trying to capture the wind-blown spray off the caps. 


Nikon F4, Nikkor 300mm, ¥%so sec. at £/4.5 
LEFT: A 6-sec. exposure was required to capture these waves as they rolled in, overlapping one another 


while reflecting the early morning sun. 
Nikon FM2, Nikkor 80-200mm, 6 sec. at f/22 


LEFT: Eight separate short exposures 
were made on this frame to build on a 
number of sun streaks that one long 
exposure would not have allowed. A 
longer exposure would have created a 
softer, more conventional effect. 


Nikon 8008s, Nikkor 80-200mm, eight 
%o sec. exposures at f/16 


ABOVE: Even on a sunny day, 
photographs of wet rocks and waterfalls 
record with a strong blue bias. This 
waterfall would have appeared as a misty 
veil of water with a 30-sec. exposure. 


Nikon FM2, Nikkor 300mm, 6 sec. at f/16 


LEFT; Still pools of water are best when 
photographing fallen leaves. Although the 
water here is actually still, there is a 
feeling of movement due to the streaks of 
wind-blown froth on the water. 


Nikon FM2, Nikkor 80-200mm, 1 sec. at £/16 


rienced when tripping the shutter. 

For example, when photographing 
a mountain stream surrounded by lush 
foliage in the Smoky Mountains, I 
experience a feeling of tranquility. To 
reproduce this feeling, I use long 
shutter speeds—anywhere from ¥% sec. 
to several minutes (about six seconds 
seems to be my average exposure). At 
these slow shutter speeds, the result is 
a soft, silky-looking stream. 

When mountain streams reflect 
strong, vivid colors, longer exposures 
are not recommended since contrast- 
ing colors will mix and become 
muted. I prefer to shoot at speeds of at 
least “s sec. and faster to capture the 
color. I generally look for a section of 
stream that is in the shade while the 
subject reflecting the colors along the 
bank is flooded with sunlight. While I 
prefer shooting in early morning or 
late evening for the soft light or on an 
overcast day to avoid harsh shadows, I 
have found that midday shooting can 
capture bright patterns and dazzling 
scintillations on mountain streams. 

One technique in particular that I’ ve 
used on bright days is to frame a sec- 
tion of fast-running stream where indi- 
vidual streaks of water are highlighted 
by the sun. I shoot multiple exposures 
on the same frame and build on the sun 
streaks. Obviously metering has to be 
figured out here. For example, if a 
meter reading of % sec. at f/16 is 
required, take two %4-sec. exposures at 
f/16 or four %-sec. exposures, eight at 
As sec., 16 at %o sec. and so on. 

When photographing the larger, 
more dramatic waterfalls, I tend to 
shoot at faster speeds, anywhere from 
%o to “50 sec. This creates a feeling of 
the power of the water pounding 
against the rock, carving out deep 
canyons. Understanding how film 
reacts to light will help a photogra- 
pher who seeks to depart from the 
norm. When wet rocks and waterfalls 
are photographed in the shade on a 
sunny day with blue sky, the scene 
will have a strong blue cast. On such 
occasions, I tend to isolate the bottom 
of the falls where water sprays over 
the rocks, using slow shutter speeds. 

When there is little or no wind, a 
lake’s surface is like a mirror. To 
emphasize the reflection, frame the 
shot to contain one-third shoreline and 
two-thirds water. Since there is little 
movement, exposures of up to one sec- 


WATER IN MOTION 


ond should remain sharp. If there is 
slight movement in the water’s surface, 
reflections will appear brush-stroked, 
almost impressionistic, when using 
exposures of one second or longer. 

Cool mornings can mean that the 
warmer lake waters may be shrouded 
in fog. If the fog is heavy, the scene 
may become highly monochromatic; 
if the sun breaks through, however, 
the fog will take on a warmer range 
of colors, from pale yellow to bril- 
liant orange. 

Along the edge of the lake, pat- 
terns in the water seem to roll toward 
the shoreline. A 300mm lens or 
longer allows isolation of these 
abstracts. Patterns constantly change 
in the frame, so I recommend using 
speeds of %o sec. or faster, depending 
on the intensity of the wind pushing 
the waves. When the bright sunlight 
reflects off the moving patterns, flash- 
ing like small strobes, you can meter 
off this area and underexpose two f- 
stops. This will result in water that is 
almost black, with silver patterns and 
sparkles in the final image. 

Ocean waves pounding against the 
shoreline require a faster shutter speed 
(450 sec.) than waves that roll in gen- 
tly, creating more of a break in a 
smooth, flat expanse of water. 

If shots of sunrises, sunsets, lakes 
and oceans are clichés, my pho- 
tographs must be doubly clichéd. For 
me, there is nothing more appealing 
than the colors that reflect from a 


sunrise into the ocean surf. OP 
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John Netherton 
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For complete information 
Bogen Photo Corp., 565 East Crescent Avenue 
P.O. Box 506, Ramsey, NJ 07446-0506. 


A Circle No. 3 on Reader Service Card. 


Gossen 
Luna-Pro F...our 
shooting star. 


The rugged Luna-Pro F does it all. From 
measuring reflected or incident light 
without accessories...to taking single 
or multi-flash or remote readings...to 
zone meterings. 

See your dealer or write: Bogen Photo 
Corp., 565 East Crescent Avenue, 
P.O. Box 506, Ramsey, NJ 07446-0506. 


We don't ge anything 


we wouldn't buy ourselves. 


A Circle No. 4 on Reader Service Card. 
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WHO TESTED YOUR 
CAMERA BAG? 


We tested our bags while hiking, skiing, 
bike riding, windsurfing, walking, or 
in Galen's case, just hanging around. 


541 Capitola Road Ext., PHOTOFLEX®* 
Suite G 
Santa Cruz, CA 95062 
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SUITABLE 
FOR FRAMING 


Ti two beautiful photographs on 


the following pages, both by re- 

nowned landscape artist Carr 
Clifton, are offered to you as OUT- 
DOOR PHOTOGRAPHER Collector 
Prints, Numbers | and 2. 

Special care has been taken in the 
reproduction process to ensure that 
color and brilliance is faithful to the 
original photograph. They are printed 
on “poster weight” paper stock and fin- 
ished with a high-gloss coating. Care- 
fully cut them from the magazine: 
Matted and framed, they will look beau- 
tiful on a wall in your home or office. 


LIMITED OFFER! 


Big 16 x 20 
Special Edition Gallery 
Prints—Only *150 


(postage & handling included) 

Here’s your opportunity to own an 
original, special edition photographic 
print. Either of the landscapes can be 
purchased as an original photo- 
graphic print measuring 16 X 20 
inches. The photograph is printed 


| according to the artist’s individual 
| color discretion on Type-C paper for 
| “collector” quality and longevity 


(these are not posters or lithographs). 
Title and photographer’s signature 
appear on the back. 

Your print will be carefully shipped 
to you flat in our custom packaging, 


| ready to be matted and framed. 


= Printed On KODAK paper 
by FINE PRINT 
Wholesale Custom Photo Lab 


Yes! 1 would like to order... 


| Print Quantity) Price Each} Total 
“First Snow” by Carr Clifton $150.00 
“River View” by Carr Clifton $150.00 
Master Card California Sales Tax 
CL] Visa Total 
AMEX 
CardNumberS—=*=~<“*~‘*‘—*~*~*~*S*SCSCS Xp, Dc 
| 
Signatur Fir ae a Se et eee 
\ ag oe ge Oke a ee 
Ame o> Ripe ay hs SD ye ero Se, 
CIRE eG > ig A eee ae ae Stier ce Poe Zip 


es CO Se 
Phone Number (daytime) 
GUARANTEE: If for any reason a print doesn’t meet your expectations. 


re cu itto us in resaleable condition and your money will be che: eerfully | 
| refur 


| WHaWAN 
LNIdg YOLOATIOD 
daydvasojoyd A00pjngQ 
NV 
fe te fe 
VINUOAITVZ “LSAYO-] TWNOLLVN SVINTg ‘SANIg VSOUAGNOG 
NOLAITD WAVD A 


8861 
MONS LSULT,, 


Z WAGWAN 
INd YOLIATIOD 
daydnisojoyg 100pjing 
NV 


HVLQ ‘Wavdg IWNOLLVN SANVINOANVS ‘YAATY OAVYOTOD 
NOLAITO WAV AG 
6861 
MIA YAATY,, 


(CORPORATE WORK 


(Cont’d from page 34) 
Occasionally you may stumble on a 
shot that is head and shoulders above 
the rest of the take. Then the client 
says, ‘““We can’t use it because it isn’t 
consistent with everything else.” 
Visual elements of design play a 
major role in my work, and by that I 
mean the five biggies: line, shape, 
texture, pattern and form. It wasn’t 
that clear to me until seven or eight 
years ago. The first thing I look for is 
pattern. I’m a pattern freak. Some- 
times it’s excessive. If I don’t readily 
find compositions that can dramatize 
one of those five elements, boy, I’m 
in no-man’s land. 


Set Up Versus Natural 

OP: How far do you go to ensure 
control over the photograph? 

Peterson: It’s not uncustomary for 
me to move elements in a picture. 
Consider the picture of the apple 
orchard. I have sold it a number of 
times but invariably, within two sec- 
onds of it hitting the projection screen 
during a workshop presentation, 
someone blurts out, “Did you put 
those apples there?” The answer is, 
“Yeah, I did. They were on the ground 
but I didn’t like where they landed.” 

Oregon’s largest state park, Silver 
Creek Falls, used to be one of my 
favorite haunts. One day I noticed 
this rock in a shallow stream. Fall 
foliage was reflected on the surface, 
surrounding the rock with a wonder- 
ful pool of color. But, looking 
through the lens, something was 
missing. It was obvious! The rock 
was just a rock. I waded into the 
water with a perfect red leaf and 
placed it on the rock, recomposed 
and shot. In stock sales, that picture 
has made about $3,000. 

It was a weekend and the park was 
crawling with visitors. Along comes 
a photo group and one guy says to the 
other...the rock is obvious...“Look at 
that!” They both shot the scene, 
thinking they had happened upon nat- 
ural perfection. 

Who’s to say what is natural? If 
you arrive at a scene that is too good 
to be true, how do you know that a 
another photographer wasn’t there 
before you? 


Staged Versus Candid 


OP: Can one be successful as an 


unsociable photographer, content to 
snatch candid shots from a distance? 


Peterson: If that’s your method, | 


what value are those photos? They are 
not “released.” You can actually make 
staged images that look remarkably 
candid. The other guy says, “I just 
shoot candids and that way I don’t 
interrupt the spontaneity of the scene.” 
I say B.S. to that approach. You will 
be very hard pressed to deliver. 

Say I’m going to do a story on the 
flower market of Amsterdam. I go 
there the day before and introduce 
myself to every one of those ven- 


dors. I tell them that I’m there to do a | 


story, and I am going to have the 


utmost respect for their need to run a | 
business at the same time. I get | 


releases from all the vendors. I am 


planning beyond editorial and think- | 
ing stock. If an advertiser wants to | 
use a shot for an ad, they are going to | 


require a release. 

Keep in mind that the releases are 
signed before I take any pictures. 
There is nothing more fruitless than 
shooting first, only to find that a sub- 
ject won’t sign or disappears. 

Example: You can set up a very 
natural scene of a happy vendor giv- 
ing a woman a beautiful bouquet of 
roses—it’s spontaneous and doesn’t 
look staged. The shot represents one 
small moment out of his normal busi- 
ness day, and yet you’ ve said all you 
need to say about the color and activ- 
ity of the flower vendor. From there, 


you spend time taking details: pots of | 


flowers, colorful Dutch money in a 
cash register, just hands exchanging 
money, a portrait of the vendor in 
front of his stand. 

OP: Apart from the necessity of 
releases, are you simply too unpro- 
ductive if you wait for spontaneity? 

Peterson: 1 have seen the work of 


photographers who shoot “candids.” | 


The pictures look hurried, like there 
was not.a lot of thought that went into 
the photo. It’s a visual frustration. I 
don’t get any sense of warmth from 
the people in the picture. It’s like they 
just happened to be there—no laugh- 
ter or looking into the camera. 

Also, everyone I shoot who signs a 
release receives an 8x12 print in the 
mail with a thank-you note. It may 
not arrive next week, but they always 
get a print. Take only pictures, leave 
only friendly relations. OP 


in Atlantic Canada. 
Feb 27- March 5, 1993 


JOSEPH VAN 
PHOTO SAFARIS® 


RO. BOX GSSA, VASHON ISLAND 
WASHINGTON 98070 


A Circle No. 64 on Reader Service Card. 


Join George Lepp 

& Rod Planck for 
this opportunity to 
photograph elk, deer, 
bison, bighorn sheep & 
incomparable scenery. 


Feb 13-19, 1993 


A Circle No. 65 on Reader Service Card. 
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A guide to the 
exposures, lenses 
and films that will 
give you the most 

from your 
wildlife outings 


TEXT AND PHOTOGRAPHY BY 
JOE McDONALD 


atience and persistence are 
vital ingredients for consis- 
tently successful wildlife 
photography. These quali- 
ties set great photographers 
apart from merely good 
ones. Whether  you’re 
waiting for a leopard to 
drop from its tree in the Maasai Mara 
or for the wind to stop while you’re 
shooting a black-eyed Susan in your 
nearest meadow, you must be patient. 

I have a classic example. Once, in a 
swamp in Florida, a group of photog- 
raphers and I waited for a great blue 
heron to capture something it had 
struck at repeatedly. Time wore on 
until nearly three hours passed. Such 
comments as “watching grass grow is 
more exciting than this” from some of 
the group created an unrest that even- 
tually lured all but three of us from the 
heron. Ten minutes after most of the 
group left, the heron slammed into the 
water, pulling up a greater siren, a 
huge aquatic salamander. It was the 
shot of the photo tour, missed by all 
but the three most patient photogra- 
phers. The tenacity that keeps a good 
photographer behind the viewfinder 
when others quit is perhaps where 
“luck” is forged. 

Patience is a trait all good wildlife 
photographers. should strive to 
develop. Sometimes it is difficult to 
decide whether you’re wasting your 
time when you’re waiting for some- 
thing to happen. I usually recommend 
staying with the subject you have, the 
sure thing, because there is no guaran- 
tee that moving on will produce any- 
thing more interesting. This is 
especially true when an animal ap- 
pears interested in something, 
whether a mate, a rival or a meal. 


Middle Tones 

A photographic gray card is the 
perfect middle-tone value and can be 
used to base your exposures if the 
card and your subject are in the same 
light. This is critical because a 
reflected-light reading taken off the 
card will be the basis for the exposure 
you choose for the subject. Gray-card 
readings won’t be accurate if your 
card is in shade because the card will 
reflect considerably more light than 
the shaded object. An underexposed 
subject would result. 

Using a gray card isn’t always con- 
venient. Obviously, readings from a 
gray card are difficult to do if you’re 
inside a blind unless you’ ve placed a 


card in the general area where you 
expect your subject to be. I'll fre- 
quently do just that if I’m filming at a 
bird’s favorite songpost or at a den or 
burrow where I know my subject will 
appear. Readings are difficult, too, if 
you’re trying to look through the 
viewfinder of a long lens and you’re 
holding the card in front of the cam- 
era. You must also be careful not to 
shade the card with your lens or body, 
which might happen while you are 
looking through the viewfinder. If 
you do cast a shadow, the gray card 
will reflect less light than the subject, 
and a reading based on the card would 
result in an overexposure. 

It is often more practical to substi- 
tute a middle-tone value that is in the 
same light as your subject. In fact, 
many wildlife subjects are middle 
tone. If your subject isn’t middle tone 
or if it is impossible to take a reading, 
use a substitute. Nature offers many, 
such as cattails in summer, a great 
blue heron or a white-tailed deer. 
You could also try gray tree trunks, 
the northern blue sky, most grasses or 
even your faded blue jeans. 

Although these examples are satis- 
factory gray-card substitutes, I rec- 
ommend that you develop your own 
sense of tonality so you can recog- 
nize a broad range of middle tones by 
sight alone. ve found two easy ways 
to do so: Try metering something you 
consider middle tone, then compare 


Because a camera reads for 
middle tone, only one of the three 
species of North American bears, 

the grizzly, will be properly 
exposed if you trust your camera 
meter. A gray card reading is a 
good way to ensure proper 
exposure. Use a reflected light 
meter like your camera meter or a 
hand-held spot meter to take a 
reading from the gray card. Be 
sure the card is in the same light 
as the subject and that there are no 
“hot spots” on the card. 

Polar bear (top): Nikon F3, Nikkor 


300mm f/2.8, Kodachrome 64, 
Yo sec. at f/5.6 


Grizzly bear (near right): Nikon F3, 
Nikkor 400mm #/4.5, Kodachrome 64, 
%oo sec. at f/4.5 


Black bear (far right): Nikon F3, Nikkor 
100mm f/4, Kodachrome 64, 
%o sec. at f/8, manual flash 


Out of 12 photographers, only 
three had the patience to wait 
the extra 10 minutes required 

for this hunting great blue 
heron to catch a siren, a huge 
aquatic amphibian. When 
action is likely, stay with it. It 
is also important to maintain 
your concentration and keep 
your camera focused and 
ready. Many times keeping 
your eyes glued and your 
camera focused will make the 
difference between a great 
image and a near miss. 

Canon F1, Canon 150-600mm 


f/5.6 zoom, Kodachrome 64, 
Yoo sec. at f/5.6 


that exposure with one you obtain by 
metering a gray card placed in the 
same light. Over time, you’ll find it 
easy to pick out tonalities that are 
close to middle tone in value. 


Exposure 
Compensation 

Some animals aren’t middle tone, 
and exposures based on readings for 
middle tones won’t be accurate. 
Bison, black bears, African buffaloes 
and river otters are all darker than 
middle tone, and many birds, includ- 
ing swans, geese, terns and egrets, are 
lighter than middle tone. A direct 
exposure reading off these subjects 
won’t be accurate, either. Exposures 
based on dark subjects overexpose, 
while those based on light subjects 
underexpose. If you meter a middle- 
toned area instead, you’ll still have 
exposure problems with dark and light 
subjects. Dark subjects will be under- 
exposed and will lose all detail while 
white subjects will reflect more light 
and be overexposed. In either case, 
some exposure compensation is nec- 
essary. You can do this several ways. 
When determining an exposure for 

a dark or black subject, meter a mid- 
dle-tone area such as grass or a gray 
card that is in the same light, then 
open up one stop from that exposure. 
In effect, you’re purposefully overex- 
posing the middle tone by one f-stop, 
while adding light and some detail to 
the dark subject. If you’re using an 
incident-light meter, hold the meter 
in the same light as your subject and 
open up one f-stop from that reading. 
I use two different methods when 
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metering white, depending on how 
large the white area is. If my subject is 
large enough to cover the metering 
area, I’ll take a reading directly off the 
white, then purposefully overexpose 
by one-half, one or 14 f-stops, depend- 
ing on the lighting conditions. If the 
white subject is in the sun and appears 
bright white, I’ll overexpose by one or 
1% f-stops. If it’s in the shade, or if the 
light is overcast, white 
won’t reflect as brightly 
and will need only a /4- 
stop exposure. 

If I’m unable to take 
a meter reading off the 
white subject, Ill meter 
something middle tone 
that is in the same light, 
then close down either 
a full stop for bright 
sunlight or a 4-stop for 
shade or overcast skies. 
Remember, white re- 
flects more light, so by 
closing down off the 
middle-tone reading, the 
white subject will be 
less bright and will 
have more detail. When 
I take an incident-light 
reading, I close down 
because this meter only 
reads for middle tones. 
Again, the middle-tone 
areas will be underex- 
posed as I compensate 
for white. 

Of course, not all 
nature subjects fit into 
the neat categories of 
exactly middle tone, 
white or black; some 
fall halfway between. 
For these subjects, I suggest compen- 
sating by only %4-stop for subjects in 
sunlight and about 4-stop for those in 
shade or under overcast skies, opening 
up or closing down as the subject’s 
tonality requires. 


Exposing For 
Silhouettes 

Silhouettes are possible when the 
area behind your subject, whether 
sky, sea or landscape, receives more 
light than your subject. If there is 
more than a two-stop difference be- 
tween the subject and the background, 
it is often prudent to expose for the 
background. This underexposes the 
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subject and creates a silhouette. 
Exposure determinations must be 
made in-camera, rather than by esti- 
mating, because the degree of bright- 
ness of the background can vary 
dramatically. This depends upon the 
amount of moisture or dust in the air, 
the angle of the sun and the back- 
ground’s tonality, which may range 
from a bright, hazy mountain land- 


scape to a brilliant, crystal-clear sky- 
line. When making your reflect- 
ed-light reading, exclude your subject 
and base your exposure solely on the 
background. If you don’t, the dark 
subject will affect the exposure and 
overexpose the background. 

Water backgrounds can be difficult 
if the water reflects the sun in multi- 
ple highlights. Decide if your image 
can be improved by minimizing these 
highlights. If it won’t be, and if these 
highlights fill your viewing area, con- 
sider opening up two or three f-stops 
off your camera reading to avoid 
underexposing. The in-camera meter 
will try to make these bright sparkles 


a middle-tone gray, and you must 
bring back this brightness because the 
sun’s highlights should be bright. 
Overexposing will do exactly that. 
Bright skies are less of a problem. 
Meter the brightest area of sky that 
will appear in the final image, then 
deliberately overexpose by one f-stop. 
Because your meter reads this area as 
a middle tone, overexposing will bring 


LEFT: Because the sun was obscured by light clouds, McDonald took a meter reading off the grass 
behind the gorilla, then opened up one f-stop to f/4.5. His camera’s meter indicated that he was 
underexposing the image. RIGHT: When photographing a light subject, such as a white willow 
ptarmigan in the snow, McDonald had to open up 1% stops from a direct reading off the snow. 


Gorilla, Canon T90, Canon 500mm #/4.5, Kodachrome 64, '%s0 sec. at f/4.5 
Ptarmigan, Nikon F3, Nikkor 300mm f/2.8, Kodachrome 64, ‘42s sec. at f/2.8 


back the brightness of the scene. 

Even if you are including the sun in 
your photograph, exclude it from your 
field of view while you are taking the 
exposure reading. This will prevent 
severe underexposures; otherwise, the 
bright sun will bias your reflected- 
light reading. After taking a reading 
off the brightest area of the sky, 
recompose and place the sun back in 
your picture. Close down a stop if the 
sun is high and bright, but only close 
down a /4-stop if the sun is low and 
orange-colored. (Be careful not to 
look directly at the sun, especially if 
you’re using a telephoto lens, or you'll 
risk serious injury to your eyes.) 


Choosing Your Film 

Most professional nature photogra- 
phers use slide film because their mar- 
kets demand it. Slide film requires 
exact exposures because the film can’t 


be corrected during a processing stage. 

In nature and wildlife photogra- 
phy, ISO speeds of 25, 50, 100 and 
200 are most frequently used. Most 
nature photographers use Kodak’s 
Kodachrome 25 or 64, 
Fuji’s Fujichrome 50 or 
100 or Fuji’s Velvia 50. 
All of these have merits, 
and most photographic 
magazines devote at least 


Film choice is a matter 
of personal preference. 
In this series of three 
exposures, McDonald 
used three popular 
types of slow ISO film. 
The first photograph 
was made with Fuji’s 
Velvia. He found the 
resulting image 
objectionable because 
the grackle’s iridescent 
plumage appeared as 
electric blue. The 
second photograph was 
made on Kodachrome 
64, which offered a 
truer color. The third 
was made with 
Fujichrome 100D. 

Top: Canon T90, Canon 


500mm f/4.5, Fujichrome 
Velvia 


Center: Canon T90, 
Canon 500mm f/4.5, 
Kodachrome 64 


Bottom: Canon T90, 
Canon 500mm f/4.5, 
Fujichrome 100D 


Remember that color slide film can’t 
accurately record details in both 
black and white. Looking at this 
scene, you might be tempted to expose 
for the bison because they are your 
subjects; however, this would grossly 
overexpose the steam. McDonald 
recognized this and metered the 
steam instead. Then he purposefully 
overexposed by one f-stop to make 
the steam bright again and turn the 
dark buffalo into a silhouette. 


Nikon F3, Nikkor 300mm f/2.8, 
Kodachrome 64, ‘%s0 sec. at f/11 


one article each year to the great 
debate on film selection. I find 
Kodachrome 25 too slow for most of 
my needs, although its grain and 
sharpness exceed Kodachrome 64, 
my film of choice. I think Koda- 
chrome’s color is more accurate than 
Fuji’s, but Fuji’s color is often more 
dramatic and frequently prettier. 
Which film is for you? Try a few rolls 
of each film that you think might best 
suit your needs, both in terms of color 

and film speed, and then decide. 
When faster films are necessary, 
Fuji’s 100 film can be pushed, or pur- 
posefully set, to EI (exposure index) 
200. This pushing doesn’t make your 
film any more sensitive to light, but 
does allow you to shoot the film as if 
you were using a faster film. Pushed 
film requires special processing, 
which adds a few dollars to normal 
developing costs. Alternatively, 
Kodachrome 200 is developed at nor- 
mal processing costs and the grain 
and contrast are about the same as 
Fuji’s when pushed. Some custom 
labs also offer special push processing 
of Kodachrome 200 when faster film 
speeds are needed. If even faster films 
are needed, you could try special 
high-speed films, but the grain and 
contrast in your pictures will suffer. 
Both zoom lenses and fixed-length 
lenses are available over a very broad 
price range. You can expect to pay 
anywhere from less than $1 per mil- 
limeter to over $10 per millimeter of 
lens. For example, the price of a 
400mm telephoto lens ranges from 
under $200 to well over $5,000. This 
significant price discrepancy in 
lenses of the same length reflects 
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major differences in lens quality, 
brand name and speed. 

There are also price differences 
within one manufacturer’s line, 
depending on the optical quality of 
the lens. The distortion created as 
light passes through glass is corrected 
in the best lenses. These lenses are 
often referred to as apochromatic 
(APO) and concentrate the various 
wavelengths of visible light at the 
same focal point. Lens and camera 
manufacturers may identify these 
color-corrected, more expensive 
lenses by the letters APO, LD (low 
dispersion) or AT (advanced technol- 
ogy). (These descriptive terms are not 
industry standards; they simply iden- 
tify “good” glass.) Optically, many 
generic lenses and manufacturer’s 
lenses are similar; you can be safe 
buying the generic lens if you treat 
your equipment with care. 


Lens Choices 
Faster lenses have wider maxi- 
mum apertures and are more expen- 
sive than slow lenses with smaller 
maximum apertures. Speed is rela- 
tive to lens length; while an f/2.8 
maximum aperture on a 50mm lens 


This black background and off-center composition would have fooled a TTL- 
flash system into overexposing. McDonald’s manual-flash exposure, based on 
the guide number and flash-to-subject distance, wasn’t misdirected by the tree 
frog’s position in the frame or by the background. 
Nikon F3, Nikkor 200mm f/4, Fujichrome 50D, % sec. at f/16 


is very slow, it is very fast for a 
300mm or larger lens. Most manu- 
facturers offer several different lens 
speeds for a particular focal length. 
Speeds of f/2.8, f/4, f/4.5 and f/5.6 
are common maximum apertures on 
300mm telephoto lenses. A color- 
corrected fast lens is often four to six 


Although McDonald decided to use a manual-focusing lens, he could’ve easily 
kept the focusing brackets of an autofocus lens centered on this Andean 
condor’s head or body. 


Canon T90, Canon 500mm f/4.5, Kodachrome 64, %s0 sec. at f/5.6 
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times more expensive than a slow, 
uncorrected lens. 

In wildlife photography, a fast lens 
offers many advantages. Because a 
camera focuses with the lens wide 
open—that is, at its maximum aper- 
ture—a fast lens is brighter and easier 
to focus. Since depth of field is shal- 


Which Focal 
Length Is Best 
For Wildlife? 


elephoto lenses between 
Toei and 800mm are most 

frequently used for bird and 
mammal photography. Lenses of 
600mm and 800mm are so heavy 
and long that many people find 
them difficult to use. A 300mm 
lens might be too small for 
photographing birds but is 
suitable for many types of 
mammals. Although a 500mm 
lens is great for birds, using this 
lens can cause the same handling 
problems that longer lenses 
present. Because of its convenient 
size, adequate magnification and 
broad affordability, a 400mm lens 
is the ideal choice when selecting 
a single telephoto lens for 
wildlife photography. 


- the flash onto the subject. 


lowest at maximum aperture, images 
“pop” into focus. Additionally, you 
can use faster shutter speeds in any 
given light, which is critical to obtain 
sharp images. Unfortunately, fast 
telephoto lenses are heavy. The aver- 
age 300mm f/2.8 lens is almost three 
times the weight of a standard 
300mm f/5.6. A slower, lighter lens 
may be better for a backpacking pho- 
tographer or someone lacking the 
strength needed to carry a heavy lens. 

Besides speed, other factors can 
influence cost. Autofocus lenses are 
usually less expensive than manual- 
focus lenses, with the exception of the 
largest autofocus-telephoto lenses. 
Another way to save money is to pur- 
chase a floating-aperture zoom lens 
instead of a zoom lens with a fixed 
maximum aperture. These lenses are 
identified by the two stops listed for 
their widest aperture. In a floating- 
aperture zoom lens, the aperture 
varies with the focal length in use. For 
example, on a 35-70mm f/3.5-4.5 
zoom lens, f/11 at the 35mm setting 
becomes f/16 at the 70mm setting. 
On an automatic-exposure mode, a 
floating aperture isn’t a problem 
because the camera adjusts for the 
change. If the camera is set on manual 
mode, you must either know at what 
point you’ ve lost some light or contin- 


5 Missing a close-up subject with a hot-shoe flash 
_ is a common problem. To avoid the problem, 
either set your flash at its widest angle setting or 
use a bounce reflector to angle the light from 


ually check your exposure 
by metering through the 
lens. This will be inconve- 
nient for photographers who 
use incident-light meters, 


the Sunny rules, or use man- 
ual electronic flash and set 
the aperture accordingly. 

Some lenses offer internal 
focus (IF), which means all 
focusing movements occur 
within a fixed-length lens. 
Lenses without internal focus 
increase in length as they 
focus closer. This increase 
can affect exposure because 
some of the light that passes 
through the lens is lost. 

The mimimum focusing 
distance of a lens may be 
important to you. An IF 
lens usually focuses closer 
than a non-IF lens, so a 
larger image size is pos- 
sible. The IF _ feature 
shouldn’t be a decisive fac- 
tor in lens selection, however, 
because minimum focus can be 
extended by adding an inexpensive 
extension tube to most lenses. 

Although some zoom lenses offer 
a macro mode, many of these focus 
only to a 1:4 magnification and are 
really only close-focusing zoom 
lenses. A few will focus into a true 
macro range of 1:2 or more. Avoid 
zoom lenses that offer a macro mode 
at their smallest focal length. The 
working distances within the 24mm, 
35mm and 50mm range are often too 
short for practical use. oP 

ae Sa 

Excerpted from The Complete 
Guide To Wildlife Photography by 
Joe McDonald, with permission from 
Amphoto, 1515 Broadway, New 
York, NY 10036, (212) 764-7300. 
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was out making photographs recently when a 
stranger approached and asked, “Is that an 
antique camera?” A little surprised, I replied, 
“No, it’s only two years old!”’ Upon reflection, I 
realized why he was asking: I was working with 
my 4x5 view camera, and there hasn’t been much 
change in view cameras in the last 150 years. 
They still look like a box with a lens on one end 
and a place to put the film in the other end. But if they 
are so ancient in technology and so primitive in concept, 
why do so many of the premier landscape photographers 
still use them? The answer is sim- 
ple—they provide incredible qual- 


pose film ranging 
from 24x3%-inches to 
more than 20x24-inch- 
es. The most common 
and popular size today 
is the 4x5 view cam- 
era, but in the days of 
Ansel Adams’ youth, 
the 8x10 was the 
more popular model. 
In Europe, the 
4x5 was first 
nicknamed a 
“half-frame” 
camera. Today 


ity and control to the photographer. 

The most obvious benefit of a 
view camera is the larger film 
size. View cameras ex- 


PICT 


Cameras 


View cameras come in two basic models, the mono- 
rail and the field camera. The monorail camera is pri- 
marily used in the studio or by architectural 
photographers. (See Diagram 1.) The main advantage of 
a monorail camera is that movements are greater on 
cameras of this design. Monorail cameras have both 
front and rear standards capable of rising, falling, shift- 
ing, tilting and swinging. 

The disadvantages for the outdoor photographer are 
numerous. These cameras are usually heavier and bulkier 
by design. They require a heavier tripod, 
take a long time to set up in the field and 
don’t readily fold up for transporting. 
Last year a photographer brought a 
monorail camera to one of my work- 
shops and had to haul around a case that 
was 40x18x18-inches 
and weighed over 30 
pounds. He tried to 
maneuver this around 
on a luggage cart, but 
it didn’t do too well on 
trails, over rocks and 
through fields. He 
learned quickly about 
the benefits of a field 


camera! 
Field cam- 
eras, by de- 


sign, are com- 
pact. They are 


it is regarded S most common- 
asa largeformat Ewer dreamed of stepping up to large soy made of wood. 
camera. H 1 There are some 

4h format quality? Here's how to get started. Ty teteend 


the film size of a 
35mm is about 1% 
square inches while 
a 4x5 is 20 square inches, so the film area is about 16 
times greater. Of course this means that if you plan to 
enlarge your images by making prints or reproducing 
them in print, starting with a larger-format slide or nega- 
tive will produce a sharper and more grain-free result, 
enhancing the quality of the reproduced work. 

Control is the other primary reason for using a view 
camera. By design, view cameras allow the photogra- 
pher to control the perspective of the image. This is 
accomplished by moving both the film plane and lens 
plane in various directions relative to each other. To 
explain further, let’s look at the 35mm camera. 

The film for a 35mm is put in the back of the camera, 
which is rigid and always parallel to the lens plane. The 
lens is also rigid, in that it cannot tilt up or down, rise up 
or fall down, or shift from side to side or swing off-axis. 
On a view camera, the front standard is where the lens is 
mounted and the back standard is where the film is 
placed. Both standards are capable of all these move- 
ments. The advantage of changing the angle of the lens, 
film or both is that you can control depth of field as well 
as vertical and horizontal perspectives. 
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which are some- 
times called tech- 
nical cameras. 
The main differences between the wood and metal cam- 
eras are that the metal ones usually have a greater range of 
movements and weigh more. When closed, my metal field 
camera measures 74x7x4-inches and weighs about six 
pounds without a lens. Wooden cameras are much lighter, 
although some photographers prefer the heavier metal 
cameras because they are more stable in the wind and less 
prone to damage in the field. Others prefer wooden cam- 
eras because of their lighter weight, easier portability, 
lower cost and greater aesthetic appeal. 

The front of a field camera opens out like a mailbox 
lid, horizontally and at 90 degrees to the back. The bel- 
lows then slides out on this lid and the lens attaches to 
the bellows. The film is loaded in the back. (See Dia- 
gram 2.) One disadvantage to the field camera is that the 
bellows is not usually as long as those on monorail cam- 
eras. It’s also harder to use wide-angle lenses on field 
cameras because the bellows is not as flexible or as eas- 
ily changed. Another disadvantage is that only the front 
standard has all the movements; the back standard has 
only limited movements. On most field cameras the 
back does not rise or fall. 


The typical monorail camera (illustrated 
at right) offers several advantages over 
the flatbed. The bed on a flatbed camera 
is limited in length. This in turn limits 
the length of bellows that can be 
attached to the camera. Since the length 
of the bellows determines how closely 
the lens can be focused, bed length 
ultimately restricts macro photographic 
capabilities. Many monorail cameras, on 
the other hand, offer accessory rail 
sections that permit large amounts of 
extension and greater magnification. 
The lensboard and back movements 
allowed by the monorail design are also 
much larger and therefore allow greater 
adjustment of the area of focus and 
correction of parallel planes. 
Adjustments on many monorail cameras 
are made with calibrated knobs, making 
camera adjustments more repeatable 


There are two basic varieties of view camera 
design—the monorail and the flatbed. They 
are distinguished by the “bed” or support on 
which the camera parts rest. The illustration 
at left shows a typical flatbed design. A 
broad, flat piece of wood or metal runs along 
the bottom of the camera. The front 
standard, which holds the lens and shutter, is 
at one end of a track on the bed and the 
camera back—which holds the focusing 
“ground glass” and the spring-loaded back 
mechanism where the sheet film or other 
holders are placed—is at the other. The main 
advantages of the view camera are its use of 
large film and the ability to move the lens 
and film independently. The movements of 
the film plane and lens from side to side, up 
and down and swinging around the center 
axis of the lens allow a variety of specialized 
corrections and effects that are difficult or 
impossible with single lens reflex or 
rangefinder-type cameras. By raising the 
lens, for example, the lines of a building can 
be kept parallel even when shooting from a 
very close vantage point. 
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Diagram 3 


THE BIG PICTURE 


NEAR RIGHT: The covering power of a lens is important 
since it determines the amount of camera movement 
available to the photographer. 
CENTER: By shifting the lensboard and camera back side 
to side or up and down, the subject can be positioned on the 
ground glass without moving or tilting the camera. This 
means that subject planes can be kept parallel with film 
planes, avoiding the distortion introduced by simply 
pointing the camera up to capture the top of a tall object. 
FAR RIGHT: By “swinging” or “tilting” the lens and 
camera back, the focus planes can be placed to control be 
depth of field and subject focus as desired. 


Lenses 

To understand what effect the 
movements have on the final image, 
you must first realize that the lens 
forms an image larger than the 
dimensions of your frame of film. 
This is called the image circle and is 
a critical factor to be aware of when 
purchasing lenses. Why? When 
working with view cameras, you 
want to make sure the lens projects a 
large enough image circle to cover 
the film and then some so you can 
take advantage of the movements. 
Essentially, view camera photogra- 
phers learn how to move the film to 
different locations within this image 
circle to get the effects they desire. 
(See Diagram 3.) 

A sheet of 4x5 film has a diagonal 
measurement of approximately 
150mm. That means you would need 
a lens that projects an image circle of 
at least 150mm. To be able to take 
advantage of the camera movements, 
however, you ideally want a lens that 
projects a larger image circle. For 
most practical purposes you should 
look for lenses with image circles 
between 200mm and 260mm. 

With a 35mm camera, the “nor- 
mal” lens has a focal length of 50mm. 
With a 2% camera the “normal” lens is 
an 80mm, and with a view camera the 
“normal” lens is a 165mm. Since 
there are no zoom lenses for large for- 
mat, picking which lenses to own is 
critical. For landscape work, most 
photographers I know start with two 
lenses. For their “normal” lens they 
choose one of the following— 
135mm, 150mm or 210mm. These 


Bellows Compensation 


range from approximately 35mm to — close-up photography without need- —_—here you can expand in either direc- 
65mm on a 35mm camera. By choos- __ ing an extension bellows and rail. tion, wider or longer. For years I had 
ing either the 135mm or the 150mm, The other commonly purchased only two lenses, a 90mm and a 


you get a lens that will also work for lens is a 90mm wide-angle. From 210mm. Ihave recently expanded my 
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Diagram 4 


system by adding a 150mm and a 
360mm lens. 

One fact to keep in mind with ref- 
erence to view camera lenses in- 
volves depth of field. Even though a 
165mm lens on a 4x5 has the same 
perspective that a 50mm lens has ona 
35mm camera, it still has a focal 
length of 165mm. Therefore you will 
have the same depth of field consid- 
erations with either lens. That is why 
you’ ll find that most pictures made 
with 4x5 cameras are shot at 
extremely small apertures. 

When you focus a view camera, 
you do so by moving the lens closer 
to or farther from the film. The lens 
moves on a rail on a monorail camera 
or on a flat bed on a field camera. The 
leather bellows that view camera 
photographers are all so familiar with 
serves the same purpose as the lens 
barrel on 35mm camera lenses. A 
lens focuses to infinity when the bel- 
lows is extended to the focal length 
of the lens. Therefore a 210mm lens 
will focus at infinity when it is 
210mm away from the film. A wide- 
angle lens such as a 90mm will focus 
at infinity when the bellows is 
extended 90mm. With a wide-angle 
lens the bellows is compressed and 
with a telephoto lens the bellows is 
expanded. To focus on objects closer 
than infinity, you need to extend the 
bellows even more. 

When working with extremely 
wide-angle lenses, the normal bel- 
lows on a view camera is not wide 
enough to allow the image circle to 
be projected on the film plane with- 
out causing some obstruction of the 
full image. To prevent this problem, 
you can use a “bag” bellows. A bag 
bellows is much larger in circumfer- 
ence than a normal bellows. Most 


Diagram 5 


landscape photographers do not 
work with lenses wider than 75mm 
to avoid the inconvenience of having 
to carry another bellows around. On 
some cameras you will need a 
recessed lens board, which places the 
lens closer to the film to focus a 
wide-angle lens without obstruction 
by the vanes of the folded bellows. 

Conversely, when using lenses 
with long focal lengths, a longer- 
than-normal bellows extension is 
necessary. Some cameras allow for 
the addition of extension bellows and 
rails to gain the necessary extension 
for long focal length lenses. One way 
to circumvent this problem is to use a 
lens of telephoto design. These multi- 
element lenses focus at infinity at a 
distance shorter than the focal length 
of the lens, allowing you to use a 
shorter bellows. 


Movements 

By definition, shifts are move- 
ments of either the front or rear stan- 
dard that keep the film and the lens 
parallel to each other but move the 
lens off-center of the sheet of film. 
This movement can be either vertical 
or lateral. When you move a lens or 
the rear standard vertically, this is 
known as rise or fall. Moving the 
standards laterally is normally called 
shift. These movements are used to 
control perspective. (See Diagram 4.) 

Tilts and swings let the lens or 
film pivot around the horizontal and 
vertical axes of the camera. These 
movements are used to control focus 
and depth of field. (See Diagram 5.) 

While photographing tall trees 
with your 35mm camera, for exam- 
ple, you have to tilt the camera up to 
include the base and the tops of the 
trees. This physically puts the tops 


of the trees farther away from the 
film plane of the camera than the 
base of the trees. The tops of the 
trees are going to look smaller than 
they do in reality. When pointing a 
camera with a wide-angle lens 
upward, the trunks of the trees will 
bend and the treetops will converge 
toward the center of the image. 

With a view camera, instead of tilt- 
ing the camera upward, the lens rises 
to include the tops of the trees. If you 
still cannot get the tops of the trees in 
the picture, the camera can be rotated 
slightly upward, just like your 35mm. 
Then the back and lens of the camera 
can be tilted forward, back to a posi- 
tion parallel with the trees. This 
would eliminate the converging lines. 

Swings and tilts are commonly 
used in outdoor photography to create 
very sharp images. Imagine that you 
wanted to photograph a scene with 
flowers in the foreground and trees in 
the background. If you were using a 
35mm camera and you wanted the 
picture sharp from front to back, you 
would use a small aperture and fairly 
wide-angle lens and would focus 
about one-third into the scene. Since 
you were using a small aperture, the 
shutter speed would be slow. What if 
the wind was blowing? You’d have to 
live with blurred flowers. 

With a view camera you could tilt 
the front standard downward. Placing 
the lens at this angle would allow the 
foreground and background objects to 
focus at the same point on the film 
plane, making the image sharp with- 
out having to stop the lens down to the 
smallest aperture. For a more detailed 
description of tilt and its use in per- 
spective control, see “Tilt! For Depth 
Of Field Control,” April 1992 issue. 

It is the latitude of control these 
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THE BIG PICTURE 


camera movements deliver that 
causes most of us view camera users 
to carry around these large and heavy 
pieces of equipment—we feel it’s 
worth the effort. If you decide to try a 


| view camera, there are many factors 
| involved in deciding which one to 
| choose. It is important to get a model 


that allows you to use the movements 
necessary for the work you plan to do. 
To teach you all about view cam- 


| eras would overflow this magazine’s 


pages. I suggest you read some of the 


| many books dedicated to the subject. 
| You could also either borrow or rent 


a view camera to see if you are really 
willing to master the format. A good 


| “hands-on” way to learn is to take a 


photography course at a local college 
or art school. Frequently these insti- 
tutions have equipment for use by 


| their students. 


Once you see the quality of a 4x5 
transparency or a print made from a 
4x5 negative, you’ll be tempted to 
work in this format. After all, if you 
list the photographers past and present 


| who work with view cameras, you’ll 


be compiling a “Who’s Who” list of 


| the top photographers of all time. 


Surely there must be a reason! oP 
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cross the emerald Irish 
pastures of Galley Head, 
the lighthouse gleams 
white against the blue sea. 
I could have stopped right 
there and shot it with a 
telephoto, but when I got 
there I found something 
even more wonderful—lighthouse 
keepers Larry and Pauline Butler. I 
wanted a portrait of them, but I wanted 
the lighthouse, too. So I reached for my 
favorite portrait lens—a wide-angle. 

A wide-angle for portraits? Almost 
always. It would have been a crime to 
picture the Butlers (and the portrait of 
the 14 children they raised there) 
without including the lighthouse. The 
lighthouse gave the picture meaning 
and the wide-angle let me get it all in. 

Wide-angles are supposed to be all 
wrong for portraits. Distortion makes 
noses balloon when you get too close 
and all that. But they have big advan- 
tages, too. You can get close to your 
subject, make him or her prominent 
in the frame, and still include the sur- 
roundings—all the stuff that makes 
that individual’s world unique. 
Sometimes it seems that no wide- 
angle is wide enough. 

Compared to some of my globe- 


be. How could I photograph the baker 
covered with sweat without showing 
the flames licking at his feet and the 
shaft of light accenting the smoke that 
gathered around the ceiling? I just 
couldn’t, so I used my Olympus 
21mm f/2 for a portrait. I put the 
baker at the forefront of the picture 
but the 21mm lens let me include a 
wealth of detail about the world in 
which he lives and works every day. 

At the carpet factory, the weavers’ 
hands flew over the looms, tying mil- 
lions upon millions of knots into intri- 
cate rugs. Shy young girls blushed as I 
asked, through hand signals, to take 
their pictures. But one saucy woman 
would have nothing of shyness. She 
meant to have some fun with this visi- 
tor, and I soon knew the jokes were fly- 
ing in my direction. But her banter was 
in Uighur, a language I can’t say I’ve 
exactly mastered. Regardless, I know 
small town fun when I see it. As I 
moved in closer and closer with my 
28mm, she quickened the pace of her 
barbs. By now the girls had all but for- 
gotten their shyness, and laughter filled 
the factory. Through my camera I saw 
the woman’s delighted face framed by 
the loom. In the background, slightly 
out of focus, the strings of the warp 


RIGHT: The freckled face of this Irish 
lad would have been a study in itself. 
Richardson wanted to include the 
Holstein cow, emerald green pasture 
and the sea beyond, so he used a 
21mm lens. A gold reflector filled the 
boy’s face to hold detail in his freckles. 


Olympus OM-4t, Zuiko 21mm f/22, 
Kodachrome 64 


And I doubt there would have been 
any laughter with me that day. 

There are wonderful rewards to 
using wide-angles for people, but 
there are some pitfalls, too. One of 
them is distortion. Curiously, one of 
the cures for distortion is to switch to 
a wider lens. Wide-angle distortion is 
most severe at the edges of the frame 
and becomes most evident when you 
try to cram too much in. Most objec- 
tionable distortion of people comes 
from putting them out there on the 
edge. By switching to a wider lens 
(from a 35mm to a 24mm, for exam- 
ple) you get a lot more breathing 
room in the frame and can keep the 
subject close to the center. 

During A Day in the Life of Ire- 
land when I found Larry and Pauline 
Butler at the Galley Head Light- 


IT_- 


PORT] 


trotting colleagues, I suppose I may 
seem a little wide-eyed and naive. 
Maybe my love of getting close to 
people comes from growing up on a 
farm in Kansas where exotic travel 
such as Marco Polo’s seemed an 
impossible dream. Then, years later, I 
found myself on assignment in an 
ancient Silk Route oasis village on 
the edge of the Takla Makan Desert 
for A Day in the Life of China. I cer- 
tainly didn’t want to step back with 
my telephoto. I wanted to get up 
close and take the whole thing in, to 
see it all. And I wanted my pictures to 
show it. Choosing a wide-angle for 
portraits was a natural. 

I wanted to show the people and 
their world, not just a series of iso- 
lated faces, interesting as they may 
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Don’t grab that 
short telephoto 
when telling a 
story about your 
portrait subject 
Is the goal 


TEXT AND PHOTOGRAPHY 
BY JIM RICHARDSON 


formed a gossamer pattern and the spin- 
dles added oriental accents of color. 

I could have kept my distance and 
shot the picture with the old, stan- 
dard, “safe” telephoto, but I would 
have felt like a furtive spy and the 
woman would have felt spied upon. 


house, they proudly displayed the 
portrait of their 14 children. (“What 
else are you going to do at a light- 
house?” quipped Larry.) Here I 
switched to another unlikely people 
lens, my Olympus 24mm shift lens. 
Perspective control was just what I 
needed to put that pillar of a light- 
house on one side of the frame and 
Larry and Pauline (themselves pillars 


RIGHT: Richardson used a 
perspective control (PC) lens in this 
portrait, allowing him to concentrate 
the couple in the foreground without 
having the lighthouse fall over in the 
background. 


Olympus OM-4t, Zuiko 24mm f/3.5 Shift 
lens, Kodachrome 64 


WIDE-ANGLE PORTRAITS 


TOP: Potty training at the day care center in a Chinese silk 
factory in the Xinjiang Province is a supervised affair. 


Olympus OM-4t, Zuiko 21mm f/2, Kodachrome 64 


ABOVE: Bedecked with medals for his World War II 
service, this Tadzhik official cut a proud figure. 


Olympus OM-4t, Zuiko 21mm f/2, Kodachrome 64 


RIGHT: While this Irish priest was getting an eyebrow trim, 
Richardson moved in close with his 21mm, allowing him to 
hold focus on the priest, the shop and the other barber. 


Olympus OM-4t, Zuiko 21mm f/2 , Kodachrome 200 
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of another sort) on the other side. 

Wide-angles take practice. It helps 
to develop a feel for just how close 
you can get with any given lens 
before things start looking weird. 
(That is, before noses turn into 
blimps.) Just the tilt of someone’s 
head can make a great difference. 
Turned sideways, a subject may look 
distorted, but when looking straight at 
the lens, may look fine. On full-length 
vertical portraits, it often helps to get 
down a bit and keep the film plane 
parallel to the subject’s body plane. 
This way no part of the body is closer 
to the lens and doesn’t look overly 
large. Do this just right with an 18mm 
and the effect can be quite spacious. 

And what about the anxiety of 
walking up to a stranger in a strange 
land and sticking a camera in his or 
her face? To tell the truth, sometimes 
I’m petrified. It’s a callous photogra- 
pher who is never anxious. But I try 
to overcome this in several ways. 
First, I almost invariably ask permis- 
sion to take the person’s picture. I 
consider this simple courtesy to 
someone who is letting me into their 
life. What I may lose in spontaneity I 
more than make up in acceptance. 
Pictures have a way of revealing 
when the subject was comfortable 
and the photographer welcome. 

Next, I try to make the whole 
business enjoyable for the subject. 
The woman in the carpet factory is 
probably still telling stories about 
me. I hope she still gets a good laugh 
out of it. Others find being pho- 
tographed deeply meaningful. It is 
their way of showing the world who 
they are and what they stand for. It 
may be the first time anyone has 
thought them that special. As a pho- 
tographer, you can honor them. 
Standing aloof with a telephoto may 
send all the wrong messages. 

In the end, I try hardest to honor 
the people I meet by making a very 
good picture. If I am going to intrude 
on them, the least I can do is try to 
create something very special. For 
me, I do best with a little wide-eyed 
wonder pursued with a wide-angle.op 

Sree 
Jim Richardson is a free-lance pho- 
tographer living in Denver, Colo. He 
has photographed for National Geo- 
graphic and the A Day In The Life 
series of photo books. 
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ntil recent times the 
word “Kodachrome” 
meant brilliant colors. 
It was the brightest, 
sharpest and best slide 
film, and no one else 
came close. Then along 
came Fujichrome with 
50D, then 100D, then Velvia. Serious 
photographers were 
slow to accept the new 
film that came in an 
unfamiliar green box 
and produced highly 
accentuated colors. But 
Fujichromes crept into 
our cameras and es- 
tablished permanent 
residence there. Those 
of us making our living 
from outdoor images 
must nearly always 
use the brightest films 
because publishers 
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have come to expect them. 

During all this, Kodak has been 
quietly and slowly changing the 
Ektachrome films to fit this new era 
of brilliance where colors tend to 
knock your socks off. How far has 
Kodak come with its new “X” films? 
And how do these films compare to 
the Fujichromes? 

As these questions 
surfaced, I was plan- 
ning a trip to the island 
of Kauai. Why not 
give the Ektachrome X 
films the ultimate test? 
I filled my bags with 
64X, 100X and 400X 
and headed to paradise 
with my wife and a 
couple of friends. I fig- 
ured the lush green 
vegetation, blue skies 
and ocean and bright 
tropical flowers should 


answer the questions of color. 
Ektachrome 64X is a slight refor- 
mulation of the professional Ekta- 
chrome EPR. Kodak has warmed up 
the film to improve its outdoor charac- 
teristics where there might be a blue 
influence, such as in shady areas. 
Excellent neutral color balance was 
maintained in the white and gray areas. 
I used this slower emulsion for land- 
scapes, aerials, flowers and any subject 
that demanded maximum color and 
sharpness—basically the same sub- 
jects that called for Kodachrome 25 or 
64 and Fujichrome 50 or Velvia. 
Ektachrome 100X is a modified 
Professional Ektachrome 100 EPN. It 
too has been reformulated to add 
more warmth to the image color while 
keeping the neutral and white areas 
clean. I mainly used it on the Kauai 
trip for long telephoto autofocus on 
flying birds, projected flash with birds 
and hand-holding the camera on 


unsteady boats. The 100X took the 
place of Fujichrome 100D in my bag. 

The Ektachrome 400X replaces 
the older 400 ISO Ektachrome, a film 
with completely unacceptable colors 
and grain. Previously I wouldn’t have 
taken along any 400 ISO film, let 
alone put it in my camera, but the 
new 400X came with a promise from 
Kodak and a couple of trusted pros 
that it was much improved and worth 
my time to test. I figured an evening 
luau might be the place to shoot a roll 
or two. Even better, it turned out that 
polo matches are held on the north 
side of Kauai every Sunday. Speed- 
ing horses under cloudy skies looked 
like a good test. Even with low light 
levels, the fast film allowed a shutter 
speed of “ooo sec. at f/4.5. 

The island of Kauai turned out to 
be everything the brochures and the 
resort had promised. From a photogra- 
pher’s viewpoint, the north side of 
Kauai is where it’s happening. If night 
life and structured events are your 
pleasure, the southern locales may 
interest you most. By luck, the resort 
that we were checking out happened 
to be on the north shore. 

The grounds of the Hanalei Bay 
Resort held our photographic atten- 
tion for a full day with a profusion of 


ADISE 


hibiscus, ginger, plumaria and other 
tropical flora. Another morning was 
spent around the natural pool (com- 
plete with waterfalls), photographing 
diminutive Japanese white-eyes feed- 
ing on the nectar of coral tree flow- 
ers. This beautiful little bird was of 
special interest because I had unsuc- 
cessfully tried to photograph it 24 
years earlier while stationed in the 
Hawaiian Islands. This time I had 
autofocus, a 500mm lens, TTL-pro- 
jected flash and Ektachrome 100X 
film. It didn’t have a chance. 

One of the big draws of Kauai is 
the chance to take a helicopter ride 
above the lush rain forest and into 
deep red canyons, hover next to tall 
waterfalls and soar along the steep 
Na Pali coast. You’re strapped into a 
six-passenger helicopter, headphones 
play classical music, and in an hour 
you’ve had an eagle’s-eye view of 

(Cont’d on page 83) 
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f the automobile experienced the same progress, 
your car would cruise at a million miles per hour, 
get a million miles per gallon, and be so inexpen- 
sive that you would throw it away rather than 
repair it.” This computer engineer was trying to 
explain the meteoric advancement of computers 
and microprocessors over the past few decades. 
Certainly, cameras have derived great benefit from 
state-of-the-art computer intelligence. In the very competi- 
tive world of automatic 35mm SLR cameras, the Minolta 
Maxxum 9xi has emerged as a technological leader. While 
other cameras add incrementally to the field, the 9xi takes 
a leap forward. 

The 9xi introduces new technology in a number of areas 
and boasts, for example: the highest shutter speed, 2,00 of a 
second; a flash sync of 40 sec.; shutter blades made from 
carbon-fiber reinforced epoxy; a heads-up- 


type viewfinder display; real-time autofocus 
(even at 4.5 frames per second); an autofocus 
sensor area 36 times as large as some cameras; 
and an eye-start sensor (the camera starts 


working when you put it up to your eye). And 
the list goes on. 

Like many new cameras, the list of new 
and improved features is long and impressive. 
Some are indubitably useful, others will only 
come in handy on “rainy days.” If we were to 
answer the question ““What’s new?” with just a 
couple of these features, however, we would 
have to choose these: 4.5 frames per second 
(fps) in an industry-standard 3.5 fps body and 
the ability to autofocus at that speed; and built- 
in, three-frame bracketing without the need for 
added accessory purchases. 

All the 9xi’s features are in addition to things we 
have come to expect from Minolta’s high-end cam- 
eras such as fuzzy logic, intelligent focusing and 
exposure and autobracketing. On paper it looks great, but 
what does all this mean to the photographer going out to do 
some serious work? 

First of all, the camera is always at the ready. When you 
pick it up and put it to your eye, it’s already on and ready to 
shoot. Sensors in the camera body “feel” when you have it 
in your hand, and an infrared sensor in the eyepiece knows 
when the camera is two inches from your eye and turns on 
the “heads-up” display. As soon as you look through the 
viewfinder, you see full information on camera settings, 
focusing area (spot- or center-weighted), focus mode, dial 
functions and view mode. The camera can show 150 per- 
cent of the selected frame area, allowing you to make deci- 
sions about adding elements that are just out of frame, or 
show you framing for 1:3 panoramic composition. The 
dials on the front and rear of the 9xi have different func- 
tions (shutter speed setting, focus mode change, auto-expo- 
sure mode selection, etc.) and these are also shown on the 
LCD viewfinder screen. 

The metering system features a 14-segment silicon 
photo cell (SPC) array that reads foreground and back- 
ground and functions in three modes: integrated honey- 
comb pattern, 80 percent center-weighted average and 
2.7-degree spot metering. 

The honeycomb pattern mode uses fuzzy logic to 
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interpret the input from 13 primary sensors and a 14th 
background reading sensor. The metering system 
merges its own data with input from the autofocus sys- 
tem to determine main subject location and compen- 
sates for backlit or sidelit subjects, even if they are 
off-center in the frame. 

The Maxxum 9xi’s expert program selection feature 
uses preprogrammed guidelines that are applied to data 
collected by the camera to tailor shutter speed, aperture 


Taking automatic cameras 
to a new extreme 
in a small package 
BY THOM HARROP 


MAXXUM 
Sx 


At Play In The 
Fields Of Minolta 


BY JIM LAWRENCE 


e’ ve jumped off the airliner, 
Wis a brief with our Minolta 

hosts, then taken our new 9xi 
cameras straight to a location shoot 
for a demo drive—without benefit 
of instruction manuals. Hey, we 
don’t need no stinkin’ manuals! 
This is a Minolta! 

The purpose of this three-day 
trip to Colorado is to try out the 
still-secret Maxxum 9xi on the 
photographic press. What better 
way than to turn us loose and let the 
camera prove itself? 

Our first labor is hardly 
Herculean. Two cowboys decked 
out in western garb and their horses 
await the signal to rush our flanks at 
full gallop. Phil Bradon, Minolta’s 
amiable tech wizard, hurriedly 
imparts some basic control 
howzits—‘Push this to do that...” — 
then we’re turned loose. On come 
the galloping riders, right to left. 
Since I’m familiar with my own 
Maxxum 7xi, I’ve chosen to shoot 
with a 200mm f/2.8 lens instead of 
the recommended 28-105mm 
zoom. I quickly thumb in a slow 
shutter speed with the rear wheel to 
get a motion blur effect, but I’m 
counting on the 9xi’s ability to 
track the plane of focus. 

The horses thunder by so close 
and so fast I don’t know whether 
I’m framing well at all. Though I 
mash the shutter button, the camera 
fires intermittently, only when my 
pan rate is good enough to give the 
autofocus system something to 
focus on. Later, the processed shots 
rewarded my expectations. 

I love my 7xi, but I’m planning 
on selling one in favor of this new 
professional SLR because it has 
some features I want in my main 
box—specifically the Q-button 
(which allows me to select special 


and focus to different situations. If 
the camera is set up for a macro shot, 
for example, the computer will select 
aperture for maximum depth of field 
while attempting to maintain a high 
enough shutter speed to eliminate 
camera shake. For portraits, the cam- 
era will select a larger aperture to 
blur the background; for landscapes, 


features like three-frame, 4-stop 
brackets, flash bracketing, multiple 
exposures and several others). 

Climbing all over Anasazi ruins 
in New Mexico, I frame up a shot 
of some ruins with the new 5400xi 
flash aboard, hold in the Q-button 
with my thumb and mash the 
shutter button. Pop-pop-pop come 
the bracketed-for-flash exposures. 
Minolta’s segmented meter has 
gotten me close; the Q-button 
bracketing takes care of the rest. 
And they call this working for a 
living. 

Later, I’m in a tricky lighting 
situation that calls for manual 
metering. I dial in 2s sec. at f/4, 
shoot a couple frames, then spin the 
wheel to increase the aperture to 
f/11 for better depth of field. The 
shutter speed adjusts to maintain 
proper exposure by automatically 
slowing to 40 sec. Onto the tripod 
goes the camera, click-click and 
I’m done. Oh, yeah! 

We try other things: multiple 
exposures, remote flash with the 
5400xi and wireless flash controller 
that nets a surprisingly pretty shot 
of my lunch plate. 

In three days I relearn a couple of 
maxims from the Maxxum: First, 
the 9xi is the long-dreamed-of 
professional autofocus successor to 
the Maxxum 9000. It has a depth-of- 
field preview button, and have 
working pros wanted that! Second, 
though it advances the state-of-the- 
art significantly, you still can’t point 
it at the blindingly bright, snow- 
covered Rocky Mountains and 
expect a perfect exposure without 
making an exposure compensation. 
The 9xi is great, but it’s not human. 
Give Minolta’s engineers a little 
more time for that one. 

One more thing or two: The 
Maxxum 9xi is a more solid camera 
than the 7xi and is slightly heavier, 
but is still much lighter than the 
competition—and the price is 
simply unbeatable for such a 
feature-loaded system. 


it will set a small aperture for maxi- 
mum depth of field. 


In manual shift mode, the photogra- | 


pher sets an initial exposure based on 
an in-camera reading, hand-held meter 
reading, guess or other. The 9xi will 
then maintain reciprocity as the shutter 
or aperture is changed to produce a 

(Cont’d on page 88) 


NEW Arca type mount for 80-200 
2.8 Nikon to F.4s or 8008. 


GSiz 


@ KIRK ENTERPRISES 


Arca Swiss Ball Heads & Custom Arca Plates 
We Also Manufacture Custom Bogen Plates 


Check on our close-up flash systems or ones 
made to your specifications. Bogen 3020 tripods 
modified to go to ground level. Custom Arca 
type plates for lens and bodies that work. Watch 
this ad for more new products. VISA/MC 
accepted. Write or call: 


KIRK ENTERPRISES 
4370 E. US Hwy. 20, Angola, IN 46703 
For orders only: (800) 626-5074 
For information: (219) 665-3670 


Tu- Pads 
Finally, a tripod leg cover 
tnoclatd & padded 


Great for cold weather photography. 

Protects hands from freezing cold 

metal tripod legs. Cushions your 

tripod when you carry it over 
your shoulder 


@ 100% NYLON WATERPROOF COVERS 
@ QUICK RELEASE VELCRO” FASTENERS 
@ CUSHIONED FOR SHOULDER COMFORT 
@ FOAM INSULATION FOR WARMTH 

@ AVAILABLE IN BLACK ONLY 


AVAILABLE IN A SIZE TO FIT MOST TRIPODS. SPECIFY 
TRIPOD MAKE & MODEL WHEN ORDERING. SPECIAL 
ORDERS AVAILABLE--If you use clamp-on accessories, 
we will make one leg shorter so you can use the 
accessories without removing the Tri-Pads.® 


$34.95/set of 3 legs+ $3.85 shipping & handling 
California Residents add 72% Sales Tax 


TO ORDER: SEND CHECK OR MONEY ORDER WITH 
COUPON TO: A. LAIRD or CALL (707) 584-9402 


VISA/MASTER CARD ACCEPTED 


NAME 

ADDRESS 

CITY STATE ZIP 
PHONE 

TRIPOD MODEL # 

NEED 1 LEG SHORTER? HOW LONG? 


Send to: A. LAIRD PHOTO ACCESSORIES 
P.O. BOX 5726 
SANTA ROSA, CA. 95402 


September 1992 67 


Wipe-Free 


s any avid outdoor pho- 
tographer well knows, 
Murphy’s Law of Photo- 
graphic Excursions is 
inescapable, especially 
on a long outing. If 
something can go wrong, 
you can be sure it will, 
sooner or later. The severity of the 
resulting predicament is directly pro- 
portional to two factors: your distance 
from the nearest town and the poten- 
tial value of the images missed or 
ruined. Frankly, I’m convinced that 
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GADGET 


solving them...some 
ways to avoid Murphy’s 


RAGS 


Murphy was actually 
an optimist. 

The litany of woes 
from participants of 
George Lepp’s work- 
shops and my own 
frequent expeditions 
includes various mal- 
functions from any 
number of causes: 
sand, dust, moisture, 
loose screws or a 
good drenching dur- 
ing a summer shower. 
Whether heartbreak- 
ing or merely annoy- 
ing, many of these are preventable, 
or at least repairable in the field. All 
it takes is the right equipment, plus a 
dose of ingenuity and sometimes the 
willingness to jury-rig your way out 
of a troublesome situation. 

While no one wants to haul a full 
camera repair kit, consider the few 
small gadgets worth slipping into the 
pocket of your bag. Whether conven- 
tional devices or common household 
items, these may just beat Murphy at 
his own game. For preventative 
maintenance or minor repairs in the 
field, the right prepa- 
ration can work won- 
ders in making your 
life easier. 


Keep it Clean 

Without a doubt, 
keeping camera equip- 
ment clean should be 
your highest priority. 
Sand, dust, lint, hair or 
film particles can 
either jam _ delicate 
mechanisms or mar the 
final image. Start with 
the lens, removing fin- 
gerprints, a film of pol- 


a 


Leatherman Tool 


lutants or water spray marks to ensure 
a sharp, contrasty image. Although 
it’s tempting to use your T-shirt, a 
wad of Kleenex or the tissue intended 
for cleaning eyeglasses, this is not the 
place to improvise. The latter may 
contain silicon harmful to the camera 
lens’ anti-reflective coatings, while 
the others will scratch the sensitive 
layers through repeated rubbing. 

Use the appropriate tissue with a 
drop of lens-cleaning fluid intended 
specifically for photographic optics. 
Never drip it onto the lens itself since 
the liquid might seep in behind the 
glass. Clean with circular strokes 
from the center, working outward, 
limiting the amount of moisture near 
the edge of the barrel. Don’t forget 
the recessed rear element, which can 
develop a grimy film over time. 
Wrap a lightly moistened lens tissue 
around the eraser of a pencil and 
reach in for a cleanup. 


Dry Cleaning Tips 

Not all tasks call for a wet tissue, 
especially in dusty environments 
where you just want to minimize the 
risk of flare or specks showing up on 
your pictures. This is when a soft, 
lint-free cloth becomes the preferred 
choice. One of the more recent is the 
Hitecloth from Pro-Kalt, made from 
nylon core filaments surrounded by 
wedge-shaped polyester microfibers. 
Densely woven, it’s not only effi- 
cient at trapping dust or wicking 
away moisture, but can also be 
washed and reused. 

In low-humidity conditions such as 
in the desert or at high elevations, an 
anti-static device becomes essential. 
Optical glass and especially acrylic 
filters can become a virtual dust mag- 
net. The anti-static properties of the 
reusable Wipe-Free cloth from 


SEND FOR OUR FREE 
CAMPMOR 


ideal for hurried clean- Spe hon C ATALOG 


ing in field conditions. 
To avoid the conse- 
quences of blowing 
cold propellant onto 
your optics or damag- 
ing the fragile shutter 
with a strong blast, 
consider a _ large 
blower bulb, available 
at most drug stores. 
Though intended for 
Argraph Corp., for example, can be other purposes, these are a lot more 
used to flick away any fine particles. useful than the miniature types sold 
For more information, contact: in camera stores. 
Argraph Corp., 111 Asia Pl., Carl- A gentle puff of air can clean a 
stadt, NJ 07072, (201) 939-7722. camera interior, dislodging particles 
With a brush, a couple of gentle such as sand or slivers of film. Since 
strokes will dissipate static electricity the reflex mirror should never be 
that would otherwise attract additional touched, this is also an effective way 
of keeping that com- 
ponent spotless. 


Field Repair GO. Box 998-6OP 
Kit Paramus, N.J. 07653 
Tiny screws in cam- Phone (201) 445-5000 


era bodies and lenses 
will eventually work A Circle No. 8 on Reader Service Card. 


themselves loose due 3 . 
to vibration caused b | 
travel. Since the ied Light Up Your Life! 
types can differ in size _— 
and configuration, a 
miniature screwdriver 
kit can be a godsend. 
Ewa-Marine Hurricane Hood | Available at some 
well-stocked photo 
particles. My own favorite is the Stat- retailers, these fit nicely into a corner 
icmaster, which works like a charm. of your gadget bag. The HAMA prod- . 
For more information, contact: ucts catalog includes three sets, ranging 
Staticmaster, 2937 Alt Blvd. N, Grand | in price from about $7 to $23. ILLUMINATORS 
Island, NY 14072, (800) 525-8076. For more information, contact: Why keep your great shots 
A can of pressurized air is great Heppner Imaging, P.O. Box 159, Elk- in the dark? 


for darkroom work, but less than ton, MD 21922-0159, (410) 398-1143. ILLUMINATORS let you hang your selected slides 
: - If you need a mini on the wall—glowing in all their vibrant color. 
“all- se” j ILLUMINATORS back-light your enlarged 16x20 
ay $0 aN toDE IG transparencies with a cool light that is evenly dif- 

the Leatherman from fused across the entire image. 
L.L. Rue Enterprises Handcrafted lightweight box mounts on the wall 
may be just the one. cath as ie igo iactrogg you've selected 
Weighing only five pi Dh pnt cn hr Yours for only 
ounces and folding it behind ILLUMINATORS’ pro- $199.5 
down to a mere four tective glass, : 
inches, this. $34 little. |. ] Rave Me PORE Dek ot” signee 
ae : redefines: the Mail slides for transparencies to: 
meaning of “com- E’MOCEAN PHOTOGRAPHY 
pact.” Open it up and 150 The Village #2, Redondo Beach, CA 90277, (510) 579-0454 


youll find pliers, 
wire cutters, screw- 
drivers, an awl/punch, 
Moisture Muncher file and more. 

For more informa- A Circle No. 15 on Reader Service Card. 


September 1992 69 


B and S Camera Repair 
Free Estimate 
Emergency Service 
6-Month Warranty 
Hasselblad, Rolleiflex, Schneider, Leica, 
Nikon, Mamiya, Russian Hasselblad (Kiev 88), 
All Russian and German cameras. 

We buy and sell all used cameras. 

We buy damaged cameras. 

Mail Order service. 
360 7th Ave. 
New York, NY 10001 
Tel. 212-563-1651 
Ask for Eddy or Fima 


C toe:y Repair 


a EY 
NEW FROM THE GROUND UP! 
3-DAY RESIDENCY 
18 HOME STUDY LESSONS 
FINISH IN 1 YEAR OR LESS 
FREE BROCHURE 
C & C ASSOCIATES 
300 HIGHFALL AVE. ¢ GREENCASTLE, IN 46135 
(317) 653-3405 


FULLY ACCREDITED BY THE INDIANA COMMISBION FOR POST SECONDARY 
PROPRIETARY EDUCATION AC-0189. 


FAST, FREE INFO! You will notice that most of the 


advertisements in this issue carry a small notation at the bottom of the ad that 
states, “Circle No. ... on Reader Service Card.” To take advantage of this 
information service, just pull out the yellow insert card in this magazine. Cir- 
cle the numbers corresponding to the products and services you want to 
know more about, mail it (according to instructions on the card), and within 
six to eight weeks, you can expect to start receiving literature. It’s easy shop- 
ping for great, new ways to improve your photography and shoot like a pro! 


New 


~~ PROSLIDE IT - 


Image Management 
And Labeling Software 


Professional Data Base & Labeler 


Unlimited number of fields Multiple fonts 

Powerful Sort/Search Copyright 

Report Generation Caption Any Label 

LASER, Ink Jet, Dot Matrix (Slide, VCR, Cassette...) 
Horiz & Vert Captions 


PROSLIDE Il — $139.00 (Labeler Only — $74.95) 


Archival Labels 
35 mm Slide Labels 17/8" x 7/16” Strip Labels 


1000 Pin Fed-$22.95 1000 Pin Fed-$12.50 
1000 Laser-$28.50 


plus $3.50 Shipping & Handling 
FREE DETAILS or CHECK, M.O. to ELLENCO 


Box 159, Tijeras, NM 87059-0159 
505/281-8605 
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Laird 
Rain Hood 


| tion, contact: L.L. Rue Enterprises, 138 
Millbrook Rd., Blairstown, NJ 07825, 


(908) 362-6616. 

If you own a Bogen 3000-series 
tripod, add a %.-inch socket with han- 
dle to tighten the leg screws should 
they loosen miles from the nearest 
hardware store. Carry a couple of 
extra levers or thumbscrews for a tri- 


| pod that requires these devices for leg 


adjustments or for locking the center- 
post. For other repair jobs, the gray 
duct tape from a hardware store is 
suitable for fixing, mending or patch- 
ing just about anything. While the 
results are not exactly elegant, this 
method is a satisfactory last resort. 
Changing film in midroll used to 
be a simple matter with mechanical 
SLRs—you merely rewound to the 
first frame, taking care not to draw the 
leader into the cassette. Few of the 


| electronic cameras of recent vintage 


can be programmed to leave the 

tongue protruding, however. Conse- 

quently, you lose all the remaining 

frames of a partially exposed roll, at 

least until reaching a film lab with the 

necessary equipment. Although 
they can be diffi- 

cult to 


Staticmaster 


N 


find on the shelves, compact 
devices to retrieve the leader 
are in fact available. 

These include Kodak’s Film 
Extractor (M) ML 135 and the 
Tonpull Film Puller, two that need 
to be ordered by a retailer. Both are 
priced at $20. 

For more information, contact: 
Jamee West Inc., 9816 Garden Grove 
Blvd., Garden Grove, CA 92644, 
(714) 534-4315. 

You can also order one yourself 
from an accessory catalog—HAMA 
offers the Filmfix at under $15, 
available from Heppner Imaging or 
L.L. Rue Enterprises. Porter’s own 
$5 model is available from Porter’s 
Camera Store. 

For more information, contact: 
Porter’s, Box 628, Cedar Falls, IA 
50613, (800) 553-2001. 


The Filter Factor 


Even a small dent in the front of a 
lens barrel can create serious frustra- 
tion. When none of your filters will 
screw in, you’ll wish there was a tool 
for making a quick repair. The Lens 
Vise is just the thing for such occa- 
sions, suitable for filter ring diameters 
from 28mm to 85mm. Fit the jaws 
inside a dinged (metal) lens and screw 
them outward; without damaging the 
threads it will gently force the bent 
edge back into its original shape. The 
Lens Vise is priced at $40. 

For more information, contact: 
Victor Camera, P.O. Box 240765, An- 
chorage, AK 99524, (907) 274-5171. 

The humble rubber band can be 
equally useful in the field if you’re 
working with screw-in filters. When 
overtightened, these become virtually 
impossible to remove without some 
assistance. You’ll find plastic “filter 
wrenches” in the HAMA catalog ($5 

for 46mm to 60mm diameter rings) 
and at some larger camera stores. 
These can certainly facilitate 
the task if you’re suitably 
equipped; otherwise, a 
wide (%-inch) rubber 
band should get you 
out of a sticky situa- 
tion. Merely wrap it 
around the ring of 
the stubborn filter to 
provide a non-slip 
grip and turn. 


LOWEST PRICED 
ALUMINUM SECTION 
FRAMES IN USA 


Style __911__ colors; 
Silver, Gold, Contrast Grey, Anodic Black. 
Pewter (Blue), German Silver 


Silver, Gold,Contrast Grey. Anodic Black 


Style _915 __colors; 
Silver, Gold, Contrast Grey, Anodic Black 
Pewter (Blue), German Silver 
Plus we carry 20 other styles in 
114 colors. (the full NIELSEN line) 
——— NO MINIMUM ORDER 
13/32" Shipping Handling (cont. 48 states) 
1 10% of order ($5.00 minimum) 
5% on orders over $150.00 
FREE on orders over $250.00 
Shipping/Handling elsewhere 
APO,FPO,AK,HIPR.Canada 35%, or 
cost plus $5.00 ( $10.00 minimum at 
_ all times, ) 
All frames include FREE corner hardware, 
hangers, springs and bumpers 
— Prices are for 2 equal lengths(1 pair) 
2 pair make one frame 
Other sizes available. Check or money 
915 order must accompany order. MasterCard, 
Visa welcome ($25.00 minimum charge) 
CT residents add 8 % sales tax. Send $2.90 in stamps for 
catalog and color charts. Sent 1st class 
Free catalog via bulk mail 
STYLE/ 911 915 STYLE) 911 
SIZE & 905 
1.91 
2.12 
2.32 
2.52 
2.73 
2.93 
3.14 
3.34 
3.54 
3.75 
3.95 
4.16 3 0.20 
PRICES SUBJECT TO CHANGE WITHOUT NOTICE 


cota d dicaigns Co. 
Dept O E 


Farmington, ¢ 


Call Toll Free to Order 800- 243- 0386 


TODAY'S 


CE Si ey \ PEAY B 


SPECIAL OFFER! 


29.95 EG 
: 20% 


Exp. Date 7/30/92 5 ROLLS OF COLOR 
PRINT FILM PROCESSED & PRINTED 
5 COLOR ROLL 36 EXP. $29.95 


5 COLOR ROLL 24 EXP. $24.95 
° FULL SERVICE CUSTOM COLOR & B&W 
* £6, C41, AND B&W PROCESSING (135, 120, 220) 


NEXT DAY SHIPPING AVAILABLE 
SEND FILM TO: 
TODAY'S IMAGE, P.0. BOX 4517, 
SANTA CLARA, CA 95056-4517 
CALL FOR MORE INFORMATION 
1-800-872-6222 


LIMITED OFFER 
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Reviving Your Batteries 

Most of us know the sinking feel- 
ing that comes when the film winder 
grinds to a halt, the shutter locks and 
all the LCD lights go dark. When a 
camera conks out, the most common 
diagnosis is the dreaded “interrupted 
transmission of power” as the techni- 
cians call it. Battery failure will 
totally disable most contemporary 
cameras. Even with the fully 
mechanical Leica R-6, you’ll lose the 
metering capability without power to 
motivate its activity. 

If replacements won’t restore 
function either, don’t panic. Poor 
electrical contact between the termi- 
nals and the contact points in the 
chamber may be the cause, and this is 
easily Overcome with your eraser- 
equipped pencil. Rub all the surfaces 
to remove oxidation, blowing away 
any small particles with the blower 
bulb mentioned earlier. 

In extreme cases, once corrosion 
has set in, gently scraping the contact 
points should do the trick. If the cam- 
era or flash unit still refuses to 
respond, the spring tabs in the battery 
chamber may have become flattened. 
Pry these up gently to restore a snug 
fit. For this or other small repair jobs, 
never leave home without a blade/tool 
combination knife like one of the 
SwissBucks loaded with lots of great 
little instruments. Since photographers 
rarely need a corkscrew or second 
blade, pick one of the 10 with the 
more useful devices. 

For more information, contact: 
Buck Knives Inc., P.O. Box 1267, El 
Cajon, CA 92022, (619) 449-1100. 


Moisture Control 


Just about indispensable in humid 
climates, packages of silica gel can 
prevent a lot of grief. Without precau- 
tions, severe moisture over extended 
periods will produce interference with 
high-tech electronics. Of even greater 
concern is the growth of mold or 
damaging fungus on optical surfaces. 
The latter starts as a cloudy film and 
may actually etch the glass; immedi- 
ate professional attention is impera- 
tive to save the lens. 

Prevention is preferable to the 
cure, especially considering that it’s 
modestly priced and uncomplicated. 

(Cont’d on page 90) 


HAINES *ALASKA 


Chilkat 
Bald Eagle 


PiAR Eee, ROVE 


Thousands 

| of Bald Eagles : 
gather alongafive mile  \ \ 
stretch of the Chilkat = ° 

| River near Haines, Alaska each fall. Witness 
| this miracle during the prime viewing months — 
| October to January. 


The 48,000 acre preserve is located 10 
miles from Haines, a scenic coastal town offer- 
ing ample lodgings, restaurants, car rentals and 
guides for the adventurous eagle-viewer. 


Visitors arrive in Haines by air taxi from the jet 
airport in Juneau or by car via the Haines High- 
way. The Alaska ferry also serves Haines several 
times weekly. 


For more information, and a detailed brochure 
on the eagle preserve call or write to: 


HAINES VISITOR BUREAU 
P.O. Box 518 © Haines, Alaska 99827 
| (907) 766-2234 * (800) 458-3579 Toll-Free in U.S. 


(800) 478-2268 Northern B.C. & Yukon 
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Mountain Maps! 


IN 3-D 


Campers, 
Backpackers, Fishermen, Hikers, 
Skiers, Hunters, Travellers ... anyone fond of 
the mountains will love these maps. Printed in 
color on durable plastic, our raised relief maps 
provide all the detailed information of standard flat 
maps, plus an accurate, 3-Dimensional scale mod- 
el of the terrain that /ooks and feels reall 


Available unframed, or handsomely framed in wal- 
nut-stained solid wood, the maps make unique 
gifts and collectors’ items—ideal for vacationers, 
visitors and mountain property owners. Over 250 
regional maps are available ... plus 10 national 
parks, the U.S. and the world. 


Return the coupon now for our Free Catalog! 


HUBBARD P.O. Box 760 Chippewa Falls, WI 54729 
Send me your free Topo Map Catalog 


Name 
Address 
City 


State 
Dealer inquiries are invited. 


Zips eee 
OP 
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PRODUCTS 


Honey, I Shrunk 
The Tiltall 


The Junior Tiltall tripod offers the 
quality and proven design of the ven- 
erable Tiltall Professional tripod but 
in a highly portable package. Manu- 
factured and assembled entirely in 
the United States, its all-metal alu- 
minum alloy construction (including 
knobs and leg locks) utilizes 
machined rather than cast parts to 
provide strength and stability. Dura- 
bility and scratch-resistance are 
enhanced by a black epoxy-resin 


powder coat finish. The Junior Tiltall weighs in at 34 pounds including the 
head and folds to a space-saving 23 inches, but can still rise to a 58-inch 


working height. Price: $136. 


For more information, contact: Uniphot Corp., 61-10 34th Ave., Woodside, 


NY 11377, (718) 779-5700. 


Iiuminate Your 
Images 

Imagine looking at your slides on 
a sorter or viewer—or enlarge that 
image to a 16x20 framed picture. On 
the Illuminator, backlighted color 
transparencies are lit with a cool 
white circular bulb that evenly dif- 
fuses the light across the entire 
image. The hand-crafted, lightweight 
frame mounts on the wall as easily as 
a photograph. You select the image, 
have the transparency made and 
install it easily behind the Ilumina- 
tor’s protective glass. Transparencies 
can be easily changed. Frames are 
provided in black or white and can be 
painted to match your decor or 


accent your photo. Illuminators also double as a low light source. Price: $200. 
For more information, contact: E’Mocean Photography, 150 The Village #2, 
Redondo Beach, CA 90277, (310) 379-9454. 


Zing Outdoor 

Camera Bag 
The Zing SLR Camera Bag is a shock- and water- 
resistant bag that stretches and conforms to the shape of 
most single lens reflex cameras and lenses. One size bag 
will fit the majority of a manufacturer’s SLR camera 
line. The durable, one-quarter-inch thick neoprene Zing 
SLR Bag is comfortable to carry while hiking, biking, 
traveling or may be used just for storage in a larger cam- 
era bag or backpack. It is reversible to reveal either blue 
or red on one side and black when turned inside-out. 
While shooting, the bag hangs from the camera or may 


be removed to fit into a pocket or container. The Zing 
SLR Bag weighs six ounces. Price: $38. 
For more information, contact: Zing Designs, 865 Florida St., Suite 1, San Francisco, CA 94110, (415) 282-9119. 
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Camoufiex Collapsible 
Blind 

The Camouflex blind enables the 
photographer to stalk subjects freely. 
Its body-length polyester net is sus- 
pended from a 30-inch diameter ring 
supported by a sewn-in, camouflage- 
pattern baseball cap and the photogra- 
pher actually wears the blind like a big 
hat. Soft fabric walls allow for easy tri- 
pod setup and the lens fits through a 
long vertical slit in the netting held 
together by Velcro. An eye-level view- 
ing flap, also secured with Velcro, 
allows the photographer to monitor the 
subject at all times. The Camouflex 
collapses like a round Flexfill reflector 
to fit a pouch 12 inches in diameter and 
adds only 15 ounces to your camera 
bag. Lightweight, waterproof polyester 
netting blind is 58 inches in length; 
one size fits all. Choose either Trebark 
or All Seasons camouflage design. 
Price: $70. 

For more information, contact: 
Visual Departures Ltd., 1641 Third 
Ave., Suite 202, New York, NY 10128, 
(800) 628-2003 or (212) 534-1718. 


New 
— PROSLIDE IT - 


Proslide Il Labeler 

Ellenco has married a database with a 
label maker, producing the ultimate for 
image management. The Proslide II ver- 
sion 3.0 will caption any label that fits in 
a printer including Ellenco’s 35mm slide 
labels, strip, address and VCR labels, 
rolodex cards and more. Proslide II 
allows unlimited label layouts and formats and multiple font types and sizes. 
Make a few labels simply from the keyboard or use the on-board database 
for big jobs. The menu-operated database allows unlimited number of fields, 
sorting, searching on any field or field combinations and report generation. 
35mm slide labels for 84x11 laser printers are included. Price: labeler and 
database version 3.0, $139; labeler only, $75. 

For more information, contact: Ellenco, P.O. Box 23307, Albuquerque, 
NM 87192, (505) 281-8605. 


SLR ‘Simulator’ 
Software 


A computer software 
package that helps to master 
photographic skills, Kodak 
reflex 


35mm _single-lens 


tions let users select a scene, 
appropriate film speed and 
type, camera position and 


tings, including flash. A sim- 


ulated “photograph” is exposed, developed and displayed in a simulated on-screen | 
photo album. The software also contains a review of lens, film and camera settings. | 


PCphotographer users can practice metering, bracketing, controlling depth 
of field and working with both fixed and zoom lenses. The screen image shows 
any Over- or underexposure, motion or focus problems caused by improper pho- 
tographic techniques. An accompanying workshop book includes lessons on 
understanding shutter speeds and explains how light affects exposure settings. 


Kodak PCphotographer will run on any IBM-compatible with 640 kilobytes | 


of RAM, an EGA or VGA color graphics card and compatible monitor, or a 
Hercules monochrome graphics card and monitor. A hard disk with at least 1.5 
megabytes of free space is required. Price: $60. The package includes both 720 


kilobyte, 3.5-inch and 1.2 megabyte, 5.25-inch floppy disks, a 64-page user’s | 


manual and 80-page photo workshop book. 


Graduated ND Filters 
In the Gadget Bag column “The Rare Breed,” August 1992 issue, we 
mentioned several brands of graduated neutral-density filters. We inadver- 
tently omitted B+W filters distributed by Schneider. B+W offers a variety of 
acrylic resin-based filters including a one-stop and two-stop filter. In addi- 
tion to the neutral-density versions, the filters are offered in a variety of 


graduated colors including orange, violet, tabac, blue and red. The filters are 
supplied either as screw-ins or rectangular filters. The rectangular (or 
square) filters can be used in either the B+W Pro Filter Holder or the Cokin 
P-Series Holder. 

For more information, contact: Schneider Corp. of America, 400 Cross- 
ways Park Dr., Woodbury, NY 11797, (516) 496-8500. 


PCphotographer simulates a | 


camera on IBM-compatible | 
personal computers. Simple | 
keyboard or mouse opera- | 


practice adjusting camera set- | 


B2 


ARCA-SWISS 


introduces 


2 NEW MONOBALLS: 
B11 and B2 


For more than 20 years, the legendary Monoball 
from ARCA-SWISS has been unsurpassed in 
terms of quality and innovation. Now, for the 
first time, ARCA-SWISS has created 2 new heads 
with many distinguished features including: 
—‘axial clamping mechanism” 
providing higher load capacity 
—‘progressive cushioning” 
counteracts effect of weight 
transfer when camera is tilted. 


B1 B2 
—smialler size ball —two balls with 
and mounting socket separate axes 
—multifunction knob allowing for 
—microprecision separate movement 


locking mechanism § —two locking knobs 
AVAILABLE AT: 


Tekno Chicago 
1218 W. Adams Street 


Tekno Los Angeles 

751 N. Highland Avenue 
Hollywood, CA 90038 
tel 213/931-3777 

fax 213/939-6635 


Chicago, IL 60607 
tel 312/243-1010 
fax 312/243-3811 


PR. 
GUSTI 


PORTABLE PHOTOGRAPHY 
WILDLIFE BLINDS 


Observer without top with top rolled up 


Can be carried in a backpack ° Lightweight 

Sets up in minutes * Professional Quality 

A Must for the Serious Photographer 

Patented Design * Self Supporting Dome 

Technology * Open top & bottom 

Adjustable, detachable waterproof rainfly 
* 360° visibility * Made with ripstop 

nylon fabric 

2-3 Man (Observer Model) Deluxe Blind. 

Photograph from top or thru 6 side windows. 

Removable, adjustable waterproof top covering (rainfly) to 

eliminate silhouetting. Cover adjusts on 1, 2, or all 3 sides. 

Waterproof Fabric. 

56°x6'8"x4'8” High, Wt 6 Ibs. 

OB-BRN-FG Brown Camo, FG Poles ...... 

OB-GRN-FG Green Camo, FG Poles ...... 

(Limited to Quantities on Hand) 


To Order send check or money order, VISA or MC 
number and Expiration Date. Add $8.00 for shipping and 
handling (Continental U.S. orders) to: Gusti Outdoor 
Products Inc., 1283 East Beverly Way, Bountiful, UT 
84010 (801) 292-2296 


MC or VISA | eh nae OEE ee 


September 1992 73 


THE OUTDOOR 
PHOTO CONTEST 


FUJI FILM and OUTDOOR PHOTOGRAPHER 


Sponsored By 


¢¢ ¢ 


PICK A WINNER! 
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WE’RE LEAVING IT UP TO YOU TO 


MAKE THE FINAL DECISION. 


ur panel of judges has chosen these nine finalists 
from the large number of entries we have 
received. They are grouped into the judging cate- 
gories of Scenic, Wildlife and Sports. Now it’s 
your turn to cast your vote for the winners. Your 
ballot (subscriber issues only) is the Reader Ser- 
vice Card between pages 62 and 63 in this issue. 
Reader Response numbers between 140 and 148 
have been set aside for photo contest voting. (You may still use 
the Reader Service Card for general inquiries.) 

Cast your vote for your three favorite photos, the best one in 
each category. The photograph receiving the most reader votes 
will be the Grand Prize Winner. The three photographs receiving 
the most votes, one for each category (Grand Prize Winner 
excluded), will be Second Prize Winners. The remaining five 
finalists will all be Third Prize Winners. 

Our computers will tabulate the results and publish them in 
the December 1992 issue of OUTDOOR PHOTOGRAPHER. 
We must receive your votes by September 15, 1992. 

Here are the prizes you will be awarding: 

GRAND PRIZE—Alaska Cruise: Join famous wildlife pho- 
tographer Art Wolfe on a seven-day tour of southeast Alaska’s 
spectacular coast. Youll see breaching humpback whales, 
salmon-catching bears, bald eagles and awesome scenery. Addi- 
tional $1,500 worth of travel expenses. 20 rolls of Fuji Film. 

3 SECOND PRIZES—Peak 1 Ridge Rover XPD Frame 
Pack, -25° PEAKLoft Mummy Bag and Peak | Feather 442 
Stove. 20 Rolls of Fuji Film. 

5 THIRD PRIZES—A pair of rugged Nike Air Escape Lo 
Outdoor Cross-Training Shoes (or comparable). 20 Rolls of Fuji 
Film. ™ 

You be the judge! 


140 


VY Fujichrome Velvia 


ed 


A Fujichrome 50 


C 


A Fujichrome Velvia 


A Fujichrome 400 
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VY Fujichrome Velvia 


¥ 


~ 
= 


A Fujichrome Velvia 


VY Fujichrome 100D 


' 


A Fujichrome 50 
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Static & 
Dust 


THE BIG PICTURE 


Clean 

negatives, 

slides & lenses. 

Buy Staticmaster 

from your dealer or 
write for free literature. 


(Cont'd from page 58) 


Horseman 
Monorail cameras 6x9 and 4x5 
Field Cameras 4x5 
Horseman Division of GMI, 
P.O. Drawer U, Farmingdale, NY 
11735, (516) 752-0066 


Since 1950 


staticmaster 


2937 Alt Bivd. N., Grand Island, N.Y. 14072 * (800) 525-8076 


; A Circle No. 40 on Reader Service Card. 
Linhof 


Flatbed field in 4x5 and 8x10 
HP Marketing Corp, 16 
Chapman Rd., Pine Brook, NJ 
07058, (201) 808-9010 


The newsletter 
it e for nature 


Guilfoylemecszres, 
Rep ort their pictures. 


For details: 
AG oe Inc., Box O, 142 Bank St., 
New York, NY 10014 


A Circle No. 25 on Reader Service Card. 


Keep Track... 


A complete stock photo management 
program with bar-code capability. 
6392 S. Yellowstone Way, Aurora, CO 80016 
Call: 


Sinar 
Monorail 4x5 through 8x10 
Sinar/Bron, 17 Progress St., 
Edison, NJ 08820, 
(800) 456-0203 


The River Runner from SunDog 
* Available in 2 sizes 


© Padded camera bag insert 
* Carry handle and shoulder strap 


Toyo 
Monorail 4x5 and 8x10 
Field 4x5 and 8x10 
Mamiya America, 8 Westchester 
Plaza, Elmsford, NY 10523, 
(914) 347-3300 


A Circle No. 60 on Reader Service Card. 


New & Used Stuff from Vermont 


Nikon * Minolta « Mamiya  Bronica « Hassleblad « Bogen * Tamrac 
Tiffen * Heliopan* Novatron* Lumedyne * Quantum «Lindahl» Kodak 
Cokin ¢ Pelican « Vivitar + Sunpak * Fuji * Delta * Beseler » Omega 


Wizner 
Field cameras in 4x5 


through 20x24 
Wisner Classic Mfg., P.O. Box 
21, Marion, MA 02738, (800) 
848-0448 or (508) 748-0975 


Peep her 


SUBSCRIBER 
HELP LINE | 


A Circle No. 51 on Reader Service Card. 


Audio-cassette/book courses in 
French, German, Spanish, 
« Arabic, Hebrew, Chinese, a foreign 
! Greek, Japanese, and language oni y 
7 68 others. Comprehensive. our own!! 
1 Used by U.S. State Dept. Call y 
' or write for free catalog: Our 20th year. L 
STRIFLEABLIM: 1-800-551-6300 
AUDIG-FORUM Roomeois ' 
THE LANGUAGE SOURCE ) 
HE LANGUAGE SOURCE Guilford, CTC 06437 


Zone VI 
4x5 and 8x10 field cameras 
Zone VI Studios, 736 Elm St., 
Newfane, VT 05345, 
(802) 257-5161 


Orders, Changes of Address, 
And All Other 
Customer Service: 


800-283-4410 


As our valued customer, you deserve the best 
available service. We have staffed a toll-free 
number with specially trained personnel to an- 
swer your inquiries about payment, deliveries 
and change of address. They will also correct 
your name and address on your OUTDOOR 
PHOTOGRAPHER mailing label. 

Dial the above toll-free number for prompt, 
courteous customer service and receive fast 
results. Please have your mailing label or sub- 
scription notice on hand when you call. 

If you prefer, you may write us. Please attach 
your mailing label and send correspondence to: 
OUTDOOR PHOTOGRAPHER, Box 57213, 
Boulder, CO 80322-7213. 
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Lenses: 
Nikon 
Lenses for all large format cameras 
Nikon Consumer, 19601 Hamil- 
ton Ave., Torrance, CA 90591 


Rodenstock 
Lenses for all large format 
cameras 
HP Marketing, P.O. Box 715, 
Pine Brook, NJ 07058, 
(201) 808-9010 


Schneider 
Lenses for all large format 
cameras 
Schneider Corp. of America, 
400 Crossways Park Dr., 
Woodbury, NY 11797, 
(516) 496-8500 


PHOTOGRAPHERS — Looking to sell your 
freelance photos to GREETING CARD, 
POSTER and CALENDAR COMPANIES? 


Contact us: Greetings! Box 521-OP, 
Cleveland, OH 44107 


A Circle No. 10 on Reader Service Card. 


Training in 
Creative | 
TECHNOLOGY 


Ohio Institute Of Photography (OIP) trains 
students for a photographic career through 
specialized education. This training focuses 
on combining technical and creative skills. 


Associate Degrees and Diplomas are avail- 


able in the following majors: 

@ Commercial e Visual Communications 
@ Portraiture © General Applied 

© Corporate @ Photo Lab Technician 


@ Biomedical (Diploma only) 
For more information, call or write: 


olp Ohio Institute of Photography 

oa Dept. 15 @ 2029 Edgefield Road 
Dayton, OH 45439 e (513) 294-6155 
OH Reg. # 72-11-0344T Accredited Member of NATTS 


A Circle No. 41 on Reader Service Card. 


**Now $400 for a day's work 
seems like poverty. Today 

| average over $1000 per 
— portrait client!?* 


P 7 ie 


Jeffrey Brown 
Akron, Ohio 


Photography was Jeffrey’s hobby until 
he took the NYI Home Course. Now it’s 
his career. And it has really paid off. 
When we first ran this ad shortly after he 
graduated, Jeffrey was elated to earn 
$400 for a day’s shooting. But that was a 
few years ago. “Now,” he writes, “$400 


for a day’s work seems like poverty... 

I average over $1000 per portrait client 
and as much as $4000 on some jobs. 
“Wow!” Jeffrey says, “Thanks for 
everything, NYI. Your Course was the 
push I needed.” 

We say, “Go for it, Jeffrey!” 


Learn professional photography at home with the acclaimed 
program from the New York Institute of Photography 


Have you ever dreamed of seeing your photos ina 
national magazine? Or earning a tidy second income in 
your spare time? Or starting a new full-time career? Or 
simply becoming the best photographer you can be? 


Why not profit from an aptitude 
that comes naturally? 


If you love photography you can make it all happen — 
at home, in your spare time. You just need the training 
and inspiration of NYI’s world-renowned home-study 
program in professional photography. 

Step-by-step training at your own pace 
NY1’s beautifully illustrated, easy-to-follow lessons 
come to you by mail. But you don’t just read them. 
You listen to lively audiocassettes that guide you step- 
by-step from basics through advanced techniques 
includ-ing sports, travel, glamour, portraits — even 
video. It’s like having the world’s most patient teacher 
at your side! 


Training on ; 
videotape too! SS LF 
But that’s not all. You learn by ~S=a 
watching too. With NYI’s copy- 
righted “Live-Action” videotapes, you sit back and 
watch top pros in action. You see what they do — and 
you are taught how to use the same techniques too. 


That’s only the beginning 


“T never dreamed that during my 
NYI Course I would sell $200,000 
in photos!” 


“The NYI Dean called 
me to compliment a 
picture I had submitted 
for my first Photo 
Project, and to suggest I 
try selling it. The rest is 
history. Thanks, NYI. 
You made it all 
possible!” 


Louis Barton 
Dallas, Texas 


“Your Home Course gave me the 
confidence to get started.” 


Since enrolling, 
I’ve opened my 
own studio and 
already grossed 
over $7000. 

I love it!” 


June Jacobsen 
Long Island, NY 


“Thanks, NYI. You helped me get 
close to the action at the Olympics 
as a photog for the U.S. Air Force.” 


“Stationed in Germany, 
in my spare time I’m 
able to pursue a career as 
a freelance photographer, 
shooting social events, 
sports, concerts, and 
portraits. Your home- 
training was ideal 
overseas.” 


Alan K. Williams 
APO, New York 


FREE CAREER GUIDE 


CALL TOLL-FREE 
1-800-336-NYIP 

Ask for . 
Operator 792 


or MAIL 
COUPON 
TODAY 


Best of all, you learn by doing. You shoot your own 
photographs, and send them to the school for personal 
evaluation. Patiently, a top New York pro talks to you 
— by name — on audiocassette, offering you specific 
suggestions and “‘tricks-of-the-trade” to enable you to 
make your photos totally professional. 

There is, quite simply, no finer course anywhere. 
Our 80 years of experience, low tuition, thousands of 
successful graduates — plus our full money-back 
guarantee — are proof that this remarkable course can 
make you too into the photographer you want to be! 


| pepsi a seahorse oe ee ee ee 


NEW YORK INSTITUTE OF PHOTOGRAPHY 
Dept. U92, 211 East 43rd St., New York, NY 10017 


L] YES, please rush me, with no obligation, my FREE CAREER GUIDE 
and CATALOG describing the NYI Home Study Program in Professional 
Photography and how it can help me succeed in photography. 

_] Under 18, check here for special information. 

_} GI Bill information, check here. 


Name 
Getting started is a snap. ahs i 
Don’t delay. CALL 1-800-336-NYIP Toll Free 
or return the attached coupon now to get City/State/Zip 


complete FREE information. No obligation. Founded 1910 + Licensed by New York State Dept. of Education 


‘ ftpiies 


CATALOG 
SHOPPER 


hopping has never 

been so easy! From 

planning your next trip 
to stocking your darkroom 
and photo bag, you’ ll find 
it all here. Select any 
catalogs from these pages 
that appeal to you, follow 
the instructions on the 
order form and the catalogs 
will be sent directly to you. 


WELCOME TO THE JO80 DARKROOM SYSTEM 


JOBO Fototechnic offers a 

full line of darkroom equip- 
ment for film and print processing, 
color and black & white. The 30 
page catalog includes information 
on JOBO processors, the Fujimoto 
CP-31 processor, Photocolor 
chemistry, Colorstar analyzers, 
and the VR70 enlarger. FREE. 


MA 


LENS CATALOGL E Soe. 


SIGMA LENSES—World- 

class quality autofocus and 
manual focus lenses—from 
14mm super-wide to 600mm mir- 
ror telephoto; zoom lenses from 
21-35mm to 75-300mm; macros 
from 50mm to 180mm; plus 
300mm to 1000mm APO tele- 
photos and 70-210mm and 75- 
300mm APO zooms. $1.00. 
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SOURCE & SUBJECT INDEXES 


Your key to stock house affil- 

iation is Stock Photo Deskbook 
(4th Ed.), the newest and most 
complete listing of stock houses. It 
is an indexed address, phone, and 
fax directory containing 2700+ 
stock sources including 492 U.S. 
& 399 foreign stock houses, gov- 
ernment & institutional sources, & 
professional associations. 320 
pages. $32.95 ppd. 


» id ent 
40 ge 
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PHOTO SOFTWARE—Pic 

Trak, from Glacier Software, 
lets you organize your photos for 
fast retrieval. Label photos and 
slides, search your photo data on 
line and index your collection. 
Easy to install and use on IBM and 
compatible PC’s. $1.00. 


The Complete Photography 

Careers Handbook (2nd Ed.) 
is your guide to 73 separate careers 
in photography. For each career 
you will find an overview, a job 
description, a typical assignment, 
clients and employers, training, 
salary ranges, recommended read- 
ing, trade and membership associ- 
ations. 320 pages. $19.95 ppd. 


BAUSCH 
& LOMB 


Binoculars & Telescopes 


* 


42 


Bausch & Lomb—Quality 

binoculars since 1853. FREE 
16 page, full-color brochure fea- 
turing the complete line of Bausch 
& Lomb® binoculars, spotting 
scopes, telescopes and tripods is 
available. The brochure includes a 
glossary of binocular terms and 
specifications for 28 products. 


Photo { 


Marketi 1g 
Handbook ad 


a 


Hg, 
Jeff Cason at 


Are you serious about selling 

your photos? This handbook 
has all the answers for selling stock 
photography in the US & abroad, 
for the advanced amateur & profes- 
sional. Detailed markets of photo 
agencies, postcard, poster, greeting 
card, book publishers, newspapers, 
galleries, etc. Tips from working 
professionals. Contains business 
forms. 308 pages. $19.95 postpaid. 


FREE New Catalog—Fea- 
10 tures quality products for the 
serious worker. Cold light enlarger 
heads for finest print quality. Use- 
tested print washers that are stan- 
dards for the archivist and 
field-tested mahogany and gold- 
plated brass 4x5 cameras. Products 
made by us are guaranteed for life 
and honestly described. Call 1- 
800-457-1114. 


Enhance your prestige and 

income by publishing your 
photographs as cards and posters. 
This complete guide, written by a 
successful professional photogra- 
pher, contains all the answers 
including finding a _ publisher 
and/or self-publishing, selecting 
your images, pricing, production 
and marketing. $16.95 ppd. 


tes (oe mae 8 omen 
Featuring 41 brand new styles 
Dern =e way of dressing anda way of Ute 


Deva is a network of friends 

and neighbors who handcraft a 
unique collection of natural fiber- 
wear for women and men. Styles 
run the gamut from drawstring 
pants and shorts to casual jackets, 
skirts and sleepwear. Full colour, 
recycled paper catalogue. $1.00 
Check coupon or call (800) 222- 
8024, extension OPH2. 


WOMEN- 
A Secret 


Folio 


WOMEN - A SECRET 
ll FOLIO by Philip Porcelia. 
An outstanding portfolio collec- 
tion showing the diversity and 
intensity of a vision of beautiful 
women. Unusual large format 
slipcased volume was orignally 
$75. Passion, boldness, strength 
and beauty exquisitely displayed. 
ONLY $19.95 postpaid. 


PHOTOGRAPHER’S 
PUBLISHING 
HANDBOOK 


12 PHOTOGRAPHERS PUB- 
LISHING HANDBOOK. 
Comprehensive new guide to cre- 
ating and publishing photos, from 
selling stock to marketing and 
publishing photo card, paper prod- 
ucts and photo books. Marketing 
and self-publishing...how to run a 
publishing business. 184 pages. 
Only $19.95 postpaid. 


Photographers 
Formulary 


Photographers Formulary is 
| the place for hard to find 
photo grade chemistry in small 
quantities, over 200 bulk chemicals. 
Also offered are pre-packaged kits 
including old pyro and amidol for- 
mulas up to our unbeatable T-Max 
developer. Alternative processes, 
toners, holography, intensifiers, 30 
second archival rapid fix and much 
more. Affordable, unbeatable, we 
are here for you. FREE. 


PROFITABLE 


PHOTOGRAPHY 


VAT RETOCOUM 


WOW TO START A PROFTTAGED BUSINESS 
PHOTOGRAPHING MODEL PORTIOLION rest) 


PROFITABLE MODEL 
20) PHOTOGRAPHY by Ket- 
chum. How to start a profitable 
business photographing model 
portfolios and composites. Practi- 
cal advice about advertising, pro- 
motion, lighting, posing, clothes, 
sales and more. $19.95 postpaid. 


1 SLIK PHOTO/VIDEO TRI- 
PODS. The widest selection 
of quality designed tripods for rigid 
support of AF compact cameras, 
SLR’s, medium & large format 
cameras plus camcorders. Also 
includes AutoFast “Pistol Grip” 
head tripods, outdoor/sports tripods, 
unipods, and accessories. Slik 
America Inc., 3 Westchester Plaza, 
Elmsford, NY 10523. FREE! 


17 America’s leading used 
camera dealer. Our 14th year 
buying and selling quality equip- 
ment. Nikon, Hasselblad, Mamiya, 
Bronica, Canon, Leica, Pentax 35 
& medium format, Olympus and 
much more!!! Especially interested 
in buying 35mm and medium for- 
mat. Sign up for a FREE subscrip- 
tion to our monthly catalog. 


(ee 


PHOTOGRAPHY BEST 
14 SELLERS. The one hun- 
dred images in this book have sold 
for more than two million dollars: 
A fascinating look into the stock 
photo business, a real eye-opener: 
an insiders view of the stock pho- 
tography business showing exactly 
what sells. Originally $29.95. 
SPECIAL OFFER—Only $14.95 
postpaid. 


1 YOU’VE TAKEN A PER- 

FECT PICTURE—NOW 
CREATE AN 8x10 ENLARGE- 
MENT IN ONLY 90 SECONDS 
WITH DAYLAB! Small prints 
from labs don’t do your photos 
justice or capture your creativity. 
For as low as $1 each make your 
own color enlargements at home 
or on location. Models start under 
$300. Video $9.95. Catalog $1.00. 
(800) 235-3233. 


21 Bogen Tripods—Send for 
this FREE 12-page catalog 
showing the complete line of fine 
quality Bogen Tripods, Mono- 
pods, Heads and accessories. 


HAROLD DAVIS 


y) Successful Fine Art Photog- 
raphy by Davis. An in-depth 
guide to marketing photographic 
prints. A comprehensive look at 
the photo arts scene and guide to 
selling your photos both as art and 
decor. Interviews with leading 
photographers and dealers. Com- 
plete with names, addresses, 
phone #’s, etc. 176 pages illus- 
trated. Only $21.95 postpaid. 


| 5 Photo Gallery & Workshop 
Handbook by Cason. A com- 
plete international gallery guide 
and workshop directory. Detailed 
listings, interview with gallery and 
workshop directors, photo invest- 
ing, price guide to collectable pho- 
tos, auctions, and how to present 
your photographs to galleries. 192 
pages. ONLY $14.95 postpaid. 


19 GOULD TRADING CAT- 
ALOG. NEW 68 page cata- 
log features super deals on major 
brand cameras & accessories. 
Lowest film prices. Hundreds of 
photo book bargains and photo 
video tapes! Trade-ins accepted. 
$3 rebate coupon included. Cata- 
log $2.00. 


<< 


Elliot Ered 


Elliott Erwitt: To The Dogs. 
23 Like his earlier book, Son of 
Bitch, this book is devoted to 
Erwitt’s ongoing observation of 
the canine species and the light its 
behavior sheds on the human one. 
Cloth 144 pages, 9%xI11%. 
SPECIAL $49. postpaid. 
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3 Photographic Lighting by 
Brooks. Lighting equip- 
ment, techniques, exposure con- 
trol. Many instructional photos 
and drawings, for flash, tungsten, 
and daylight. 160 pages color. 


Only $12.95 postpaid. 


DORAN'S 
PREMIER BRAND 
or 


y) PREMIER DARKROOM 

EQUIPMENT—Doran 
Enterprises’ Premier brand of 
darkroom equipment offers 21 dif- 
ferent product lines to round out 
your darkroom. Trays, tanks, pro- 
cessors, dryers, trimmers, paper 
safes, safelights, easels, darkroom 
fans and louvers and more pictori- 
ally described. FREE. 
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2 The Complete Source for 

BOOKS ON AFRICA. Pho- 
tography, field guides, nature & 
wildlife, exploration, adventure, 
african studies, safari gear, travel 
guides & maps. Inventors of the 
Incredible Edible Pod Bean Bag 
Tripod. Catalog $1.00. Join Us On 
Sarari to Africa! Rafiki Books, 45 
Rawson Ave., Dept. OP, Camden, 
ME 04843, (207) 236-4244, FAX 
(207) 236-6253. 


NIKON SYSTEM HAND- 

BOOK. New! Complete 
Nikon guide to current and older 
models with complete history. 
Illustrated “everything you wanted 
to know about Nikon.” 160 pages. 
Only $19.95 postpaid. 


A Complete 
Guide to 
How to 
Shoot 

and Sell 


26 Travel Photography by 
McCartney. A complete 


guide to how to shoot and sell 
travel photos. Packed with valu- 
able and practical advice on travel 
photography. Includes magazine, 
tourism, travel stock, and location 
photo coverage on production and 
marketing. 384 pages. Only 
$22.95 postpaid. 


WESTCLIFFE 


PUBLISHERS 


Westcliffe publishes the 
3 work of our nation’s finest 
nature photographers: John Fielder, 
Jeff Gnass, Pat O’Hara, James 
Randklev and Tom Till, to name a 
few. Our catalogue features over 60 
high quality nature photography 
books and calendars. All of our cal- 
endars are printed on REAL recy- 
cled paper! FREE. 


p. Location Photographers 
r| Handbook by Haas. A com- 
plete guide for the out-of-studio 
shoot covers everything from 
travel arrangements to dealing 
with arrest in a foreign country. 
Worldwide country files include 
particulars on photography restric- 
tions, cultural mores, visas, etc. 
427 pages. Originally $44.95. 
ONLY $14.95 postpaid. 


JEANNE STALLMAN 


3 Winning Photo Contests by 
1 Stallman. How and where to 
find enter and win photo contests 
worldwide. Illustrated with prize 
winning photos from many con- 
tests. Comprehensive directory of 
contests along with advice and 
entry forms. Only $14.95 postpaid. 


CATALOG 


SHOPPER 


o order, circle the number of the 
catalogs you wish to receive. 


Please enclose a check or money 


order payable to OUTDOOR 
PHOTOGRAPHER Magazine and 


include the $1.50 handling fee. Send 


this order form and payment to: 
OUTDOOR PHOTOGRAPHER 
Magazine, P.O. Box 5065, 
Pittsfield, MA 01203-5065. 
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1. Stock Photo Deskbook .........:csecsesessessessesees $32.95 
2. Complete Photography Careers Handbook...$19.95 
SPP PODNSHMIT Y OUT ATC Lesss05.-cccetsieduersy-evaiosenase 
4. JOBO Fototechnic Catalog 
5. Pic Track From Glacier Software .. $1.00 2H. Bogen Tripods....sssssssssssesssesesee 
6. Bausch & Lomb Binoculars... Free 22. Successful Fine Art Photography.............++ 
Oe $1.00 33, Elliott Erwitt: To The Dogs css $49.00 
8. Sigma Lenses ...$1.00 >. Photogeinhictaahtine 
9. Photo Marketing Handbook $19.95 lis te PO a aL 
25. Books On Africa..... 
10. Zone VI Catalog 
11, Women —A Secret PoliO ssssnmisstniniin$19.95 _ 26+ Travel Photography " 
12. Photographers Publishing Handbook $19.95 27. Location Photographers Handbook ere S $14.95 
13. Slik Photo/Video Tripods .. ...Free 28. Doran’s Premier Darkroom Equipment.......... Free 
14. Photography Best Sellers....... $14.95 29, Nikon System Handbook 
15. Photo Gallery & Workshop Handbook.......$14.95 30. Westcliffe Publishers ...........:+0+ 
16. Photographers’ Formulary ..........c::s:ssesesseseeees Free 31. Winning Photo Contests «0... $14.95 
Name. Total Priced items: $. 
Address Handling fee: $ 1.50 
City State Zip Total enclosed: $ 


Offer expires December 1992. Please allow 4-6 weeks for delivery. 


PARADISE 


(Cont’d from page 65) 
some of the most spectacular scenery 
ever seen by human eyes. 

There must be a dozen helicopter 
companies offering rides in and 
around the island. We chose Papillon 
Helicopter Service out of Princeville 
Airport because of its location and 
willingness to work with photogra- 
phers. After the initial one-hour tour 
flight with the doors in place, I opted 
for an additional one-hour flight with 
the doors removed. This can be done 
only on a charter flight. You’ll have a 
clear view for photography and can 
direct the pilot for the best angles. 

The charter cost is approximately 
$700 for about an hour. Keep in mind 
that the helicopter is considerably 
slower with the doors off and won’t be 
able to cover as much of the island. The 
regular tour cost is approximately $130 
per person—it’s not cheap, but it’s the 
photographic experience of a lifetime. 

I recorded the aerial display with 
the Ektachrome 64X, and except for 
some problems with the reflections 
from the helicopter’s plexiglass win- 
dows on the first flight, the colors in 
the images were excellent, with the 
predominant greens well-saturated. 

Scenics abound on the north shore. 
This is where the classic movie 
“South Pacific” was filmed, and the 
views haven’t changed. From wide- 
angle vistas to optical extractions 
with long telephotos, I put the 64X 
and 100X through their paces. 

At the Kilauea lighthouse is a 
national wildlife refuge to protect 
colonies of great frigate birds, red- 
footed boobies and tropic birds. With 
a long lens on a gunstock or good ball- 
head you can follow-focus and photo- 
graph the birds as they ride the air 
currents past the lighthouse viewing 
area. For the fast-moving birds I used 
Ektachrome 100X. 

The north shore is the hopping-off 
place from which you can either hike 
or take a boat along the steep Na Pali 
coast. An 11-mile trail winds along 
the coast; camping spots have their 
own waterfall showers and sandy 
beaches. Take a large rubber Zodiac 
or a smoother-riding catamaran for a 
half-day cruise along the Na Pali. 

During the winter months of Jan- 
uary and February the humpback 
whales can be seen, and during our 
trip in May we were delighted by 


spinner dolphins and green turtles. 
The many calm coral reefs along the 
shoreline offer excellent opportuni- 
ties for snorkeling. 


A number of companies offer 


coastal cruises. The Zodiacs are great 
fun if you have a swimsuit on and no 
back problems, but for photography, 
the larger catamarans will offer a sta- 
ble and dry platform. Captain Bear 
with Paradise Adventure Cruises out 
of Hanalei was well attuned to the 
needs of photographers and gave us 


an exceptionally exciting ride with- | 
out endangering our photo equip- | 
| 


ment—another must-do. 


So how did Kodak’s Ektachrome | 


Xs do on this expedition? The 64X 
gave excellent color saturation with- 
out getting into the exaggerated col- 
ors of Velvia. Sharpness was good 


enough for my stock and publishing | 


needs, but not as good as Velvia or 
Fujichrome 50. Overall, I could use 
this film for assignments, especially 
those with people in the photos. 64X 
and 100X have excellent flesh tones. 

The Ektachrome 100X worked 


well on the birds, with clean neutral | 
areas and enough speed to give me | 


fast shutter speeds for the autofocused 
flying birds. The blues and greens 
from the boat were well-saturated. 

Ektachrome 400X made my day at 
the polo match, giving me a fast shut- 
ter speed with surprisingly good 
grain structure and color rendition. I 
will be doing more testing of this film 
because it could be a viable tool for 
low-light situations. 

When the “T Grain” technology 
Kodak has put into the 400X finds its 
way into the slower films, they’Il not 
only have the improved colors, but 
also the sharpness to compete with 
what’s in the green boxes. oP 


Hawaiian Services 


Hanalei Bay Resort, P.O. Box 
220, Hanalei, Kauai, Hawaii 
96714, phone from mainland 
(800) 827-4427 

Papillon Helicopter Tours, 


Princeville Airport, Kauai, Hawaii 
96714, phone (808) 826-6591 
Paradise Adventure Cruises, 
P.O. Box 1379, Hanalei, Kauai, 
Hawaii 96714, phone from main- 
land (800) 347-3888 


Quality Color Prints 
From 35mm Slides 
Since 19738 
We're The Experts 


Inside Many A Slide 
here's A Great Print 


Waiting To Come Out 
Let Us Prove | 


ie? 


ONLY $4.50 
Quantity Discounts Available 


Write for our complete price sheet 
and postpaid mailers. 


The Slideprinter: 
P.O. Box 9506V Denver, CO 80209 


Camera Store 
Box 628, Dept. OP 09, 
Cedar Falls, |A 50613-0628 


ik PHOTO Catalog [| VIDEO Catalog 
Name 


Address 
City 


State Zip 
Or call TOLL FREE: (From 50 States) 


wv in Our Photo Catalog you'll find over 
4,000 exciting products, many name 
brands, many unique and hard-to-find 
items! Plus an extensive darkroom 
_ department! Vv 
___ And, Our Video Catalog is packed with 
4 lens attrachments, lights, tapes, tripods 
~_ and more! Be sure to ask for your 
FREE copies today! 
__FREE in USA, (Canadians send $3.00) 


A Circle No. 50 on Reader Service Card. 
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TRAVEL 


AWORKSHOPS 


Eastern Sierra 
Backcountry 
September and October, 1992 

Join world-renowned adventure 
photographer Galen Rowell in an 
evening lecture slide presentation and 
one-day indoor photography seminar 
September 5-6 in Mammoth Lakes. 
Stock and assignment photographer 
David Stoecklien will instruct a 
workshop that will cover creative 
shooting techniques, film, marketing 
and stock photography while pho- 
tographing the Sierra landscape 
September 8-11. Landscape photog- 
raphers Londie Padelsky and Dennis 
Flaherty will instruct a fall workshop 
in the Sierras to photograph the fall 
colors and moon over Mono Lake 
from sunrise to sunset, October 9-11. 

For more information, contact: 
Quest for Light Photography, P.O. 
Box 7692, Mammoth Lakes, CA 
93546, (619) 935-4557. 


The Beauty Of 
Black And White 
September through November, 1992 

The Al Belson 1992 Workshop 
series, in collaboration with Oriental 
New Seagull, will present three four- 
day workshops open to photographers 
84 Outdoor Photographer 
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of all experience levels. Learn the 
essentials of black-and-white land- 
scape photography and outdoor por- 
traiture. Join in print critiques and 
question/answer sessions. No dark- 
room work. Limited enrollment. Sep- 
tember—Telluride, Colo; October— 
Bodie, Calif.; November—Owens 
Valley, Calif. 

For more information, contact: Ori- 
ental New Seagull, 3701 W. Moore 
Ave., Santa Ana, CA 92704, (714) 432- 
7070 or Al Belson, (714) 979-0315. 


Sierra Range Fall Color 
October 11-16, 1992 

Explore and photograph the mag- 
nificence of the eastern Sierras at the 
height of autumn. Visit the unique 
boulders and mesas of the Alabama 
Hills, the windswept dunes of Olan- 
cha, ancient bristlecone pine forests, 
the Alpine environment of Whitney 
Portal and the fantastic Sierra Range. 
Enjoy peak autumn color and 
snow-dusted peaks. Seminar led by 
professional outdoor and travel pho- 
tographer Brenda Tharp. 

For more information, contact: On 
Location Seminars, P.O. Box 1653, 
Ross, CA 94957, (415) 461-8522. 


From Jerusalem 
To Cairo 

December 23, 1992-January 5, 1993 

Journey on a spectacular holiday 
photography trip to Israel and Egypt. 
Experience Christmas Eve in Manger 
Square, the magnificent Sinai Desert, 
Mount Sinai and a special excursion 
to Luxor to view the breathtaking 
Egyptian pyramids. Participants will 
explore and photograph the different 
quarters of Jerusalem, the city of Cairo, 
the town of Eilat and the Hair 
Bar Wildlife Ref- 
uge. Veteran pho- 
tographer Jay Gar- 
finkel will lead 
novice through ad- 
vanced photogra- 
phers through this 
historic region. 

For more infor- 
mation, contact: 
Nancy Grossman, 
Voyagers Interna- 
tional, P.O. Box 915, 
Ithaca, NY 14851, 
(800) 633-0299. 


Autumn Wonders 
Of Yellowstone 
September 12-20, 1992 

There is no better time to photo- 
graph the wonders of Yellowstone 
National Park than in autumn. Wild 
animals come down from summer 
hideaways to roam the lower mead- 
ows; the riverbanks are emblazoned 
with bronze and burgundy shrubbery; 
stands of aspen pour down the hill- 
sides in cascades of gold. The color- 
ful landscape serves as a backdrop to 
veils of steam lifting off geysers, 
bubbling hot pools, mud pots and the 
thousands of other hydrothermal fea- 
tures that identify this region as one 
of the most extraordinary natural 
areas of the world. 

For more information, contact: 
Rocky Mountain School of Photo- 
graphy, P.O. Box 7605, Missoula, 
MT 59807, (800) 394-7677 or (406) 
543-0171. 


Netherton 
Photography Workshop 
September 20-26, 1992 

Join nature photographer John 
Netherton in Lac du Flambeau, Wis., as 
he teaches his last scheduled workshop. 
Netherton brings over 20 years of pho- 
tographic experience to this workshop, 
a comprehensive introduction to the 
work of nature photography. Each day 
will begin at sunrise in the field, shoot- 
ing until midday. Participants will also 
review each others’ work and view 
slide lectures. Netherton will cover 
landscape, macro, wildlife, wildflower 
and abstract photography. 

For more information, contact: 
Dillman’s Creative Arts Foundation, 
P.O. Box 98, Lac du Flambeau, WI 
54538, (715) 588-3143. 
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Domestic 


FALL FOLIAGE 
WORKSHOP 


Colorful Lake & Mountain Setting 
George Lepp Sept. 25-27 


Call TOLL FREE 800-445-2100. Or write 
Mountain Top Inn, Box 549, Chittenden, VT 05737 


YELLOWSTONE in WINTER 


Heart of Yellowstone Photo Tours - Old Faithful, Grand Canyon, 
Hayden Valley, Yellowstone Falls - Wildlife, Geysers, Hot Springs - 
with twenty year resident international pro Laurance Aiuppy. Old 
Faithful lodging. Warm, comfortable snowcoaches. Small groups. 
Experienced outfitter. Dec., Jan., Feb. 
Yellowstone Alpen Guides Co. 
P.O. Box 518-P, West Yellowstone, MT 59758 
Ph. (406) 646-9591 


A Circle No. 1 on Reader Service Card. 


el NorthLight photo Workshops 
Our 10" Year of 


Individualized Instruction on Location 


OWLS/GREAT SWAMP, NJ 
ACADIA, FALL 
UTAH CANYONS 
BRIGANTINE, NJ 
SOUTH FLORIDA 
ARIZONA DESERT 


Sept. 19 
Oct. 3-10 
Oct. 24-31 
Nov. 13-15 
Jan. 30-Feb. 6 
March 20-27 


Call or Write for Complete Brochures 
Phone Reservations Accepted 


362 Bullville Rd., Montgomery, NY 12549 
(914) 361-1017 


A Circle No. 39 on Reader Service Card. 


Chincoteague NWR, VA 


Photo Workshop 
(Barrier Island & Coastal Marsh) 


12 Nov. - 14 Nov. 92 
by Irene Hinke Sacilotto 
Geese, herons, deer, ponies, dunes... ‘. 
OSPREY TOURS (410) 426-5071 
2719 Berwick Ave., Dept. OD2, Balto. MD 21234-7616 


A Circle No. 44 on Reader Service Card. 


Four Seasons Nature Photography 
1992 Tours, Seminars and Workshops 


Join Daniel Poleschook, Jr., Joseph K. Lange and/or 
Maurice R.Carlisle, each with over twenty years of 
Nature-Photography experience for Tours at Nature's 
finest locations in the United States, Canada & Africa 


Grand Tetons, Wyoming 
Yellowstone, Wyoming 
Polar Bears, Churchill 
Bald Eagles, Alaska 
Bosque del i NWR, N. Mexico 


‘is ae ge 
Box 620132, Littleton, CO 80162 


303-972-1893 
A Circle No. 19 on Reader Service Card. 


Sept. 19-25 

Sept. 26-Oct. 2 

Oct. 17-23, Oct. 24-30 
Nov. 14-20 
Dec. 5-11 


Bird Poster, Free! 


Winona, Minn. abounds in native & mi- 
| gratory birds. Free award-winning color 
!’ poster with tour maps and birding tips. 


j’ Avaluable keepsake. Write Box 870-B 
Winona, MN 55987, call 507-452-2272. 


Winona Convention & Visitors Bureau 


A Circle No. 72 on Reader Service Card. 


ROCKY MOUNTAIN SCHOOL 
OF PHOTOGRAPHY 


Learn photography from the best i in the 
business; Galen Rowell, John Shaw, 
Dewitt Jones, George Lepp and many more 
30 WEEKEND AND WEEK-LONG WORKSHOPS 
IN THE ROCKIES AND THROUGHOUT THE U.S. 
PLUS CAREER TRAINING! 
CALL 1-800-394-RMSP 
P.O. Box 7605 MISSOULA, MT 59807 


A Circle No. 79 on Reader Service Card. 


Winter in Yellowstone 
Jan. 15-20, 1993, Feb. 2-7, 1993, Feb. 19-24, 1993 
Photographic seminars with Tom Murphy, 
a professional who lives there. 


WILDERNESS - PAMpbofthy— EXPEDITIONS 


402 S. 5th Street, Livingston, Montana 59047 
(800) 521-7230 


Trees, Creeks and Wildlife. 20 QUALITY acres (and up), 
close to Yellowstone Park, starting at $7,450. Easy Owner 
Financing. Guaranteed Access. Warranty Deed. Insured 
Title. FREE COLOR BROCHURE. 


Call Toll Free 1-800-682-8088 
Rocky Mountain Timberlands 
1315 East Main, Dept. OP, P.O. Box 1153 
Bozeman, MT 59771-1153 + (406) 586-8088 


ANCIENT IMAGES PHOTO TOURS 
S.E. Utah -January through November 


Join DanNorris, publisher of Ancient Images 

Greeting Cards, for an unforgetable 

adventure in the heart of Anasazi Country. 
Explore and photograph little-known ruins and rock 
art in the splendor of canyon landscapes. 


1°800°388°7886 * P.O. Box 1086, Moab, UT 84532 


nic workshops 


e\\ aett" Ml M 


Learn From The Masters 


Over 80 a = Beginners, 
Serious Amateurs and Professionals 


PHOTOGRAPHY'S #1 WORKSHOP 


SUPPORTED BY : Canon and Kodak 


Write or call for a free brochure: 1(407)391-7557 
2310 East Silver Palm Rd - Boca Raton Fl 33432 


ierice 
newsletter 


photograph Where, When, and How 


Taos, Santa Fe, Crested Butte 
Zion, Slot Canyons, Tetons, Big Bend 


Monument Valley, Canyon de Chelly 
Rocky Mountains, California Deserts 
Fjords of Norway 


All Formats, Color and Black & White 
For Infomation, Dates & Locations: 


ee ee ee eee ee ee eee ee 
A Circle No. 48 on Reader Service Card. 


Orr 


WILDLIFE! 


Fall/Winter Workshops and Tours 


Ricketts Glen Fall Foliage Workshop (NE Pa.) Oct. 2-5 
Central Pa. Fall Foliage Workshop Oct. 9-11 
Venemous Snakes & Reptiles of the World Oct. 23-25 
Yellowstone Winter Wildlife Tour Jan. 4-9 & 
with 4 days of private snowcoach Jan. 10-16 
Predators of Montana (Game Ranch) Dec. 30-Jan. 1 

& Jan. 18-20 
Everglades Photo Workshop Jan. 31-Feb. 6 
So. Florida Wildlife Photo Tour Feb. 7-13 


Call or Write for COMPLETE brochures 
Quality Instruction in Small Groups 


Joe McDonald’s WILDLIFE PHOTOGRAPHY 
RR #2 Box 1095, McClure, PA 17841 
(717) 543-6423 * (215) 433-7025 


A Circle No. 34 on Reader Service Card. 


Personalized Instruction 
in Outdoor Photograph y 


on location with 
Lewis Kemper and William Neill 
Mt. Rainier, wildflowers Aug. 10-16 
Mono Lake, Fall Color Sep. 29-Oct. 4 
Acadia Maine, Fall Color Oct. 5-11 
Monterey Coast » 
Bosque del Apache 


Sierra Photographic Workshops 
3251 Lassen Way Sacramento, CA 95821 
800 - 925 - 2596 or 916 - 974 - 7200 


Nov. 10-15 
Dec. 913 


SOUTHWEST EXPOSURE Workshop 


B & W = Landscape ° Portrait » Darkroom 
September 25, 26 & 27 
White Mountain Campus, Show Low 
For brochure write or call: Northland Pioneer College 


Photo .. P.O, Box 610, 
Hebron a AZ 86025 (602) 537-2976 


A Circle No. 37 on Reader Service Card. 


to discover the best 


photography in America 


For a free sample and subscription information call: 1-800-GET-FOTO 
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TRAVEL 


WORKSHOPS 


Wintering In 
Yellowstone 
January and February, 1993 

This winter Yellowstone photog- 
raphy specialist Tom Murphy will 
lead workshops in wildlife and land- 
scape photography in Yellowstone 
National Park. Participants will have 
tine to photograph from dawn to dark 
in areas rich in wildlife and landscape 
potential. Some of the animals you 
will be able to see and photograph 
include big horn sheep, bison, bull 
elk (sometimes sparring in play), 
coyotes and pronghorn. The geysers 
and waterfalls of the park offer excel- 
lent landscape possibilities. The first 
trip will take piace January 15-20. 
The February 2-7 trip is planned 
around the full moon at the Upper 
Geyser Basin. 

For more information, contact: 
Wilderness Photography Expedi- 
tions, 402 S. Sth, Livingston, MT 
59047, (406) 222-2302 or Tom Mur- 
phy, (800) 521-7230. 


Big Bend: 
A Border Wilderness 
October 3-11, 1992 
Named for the curving path of the 
86 Outdoor Photographer 


Rio Grande that separates this 
border wilderness from Mex- 
ico, Big Bend National Park 
in Texas is one of the largest 
and most biologically diverse 
parks in the United States. It is 
unique in that most of the 
major life zones exist side-by- 
side within the park, ranging 
from desert environments to 
verdant mountain forests. The 
rocky Chisos Mountain range 
forms a majestic backdrop to 
the alluring sweep of the Chi- 
huahuan Desert, a landscape 
sculpted by the ravages of ero- 
sional forces and intersected 
by deep, sheer river canyons. 

For more information, 
contact: Rocky Mountain 
School of Photography, P.O. 
Box 7605, Missoula, MT 
59807, (800) 394-7677 or 
(406) 543-0171. 


Zion Park 

Canyon Country 

October 19-24, 1992 

Fine art photographer Frederic Joy 
leads an artistic voyage through the 
canyon country of Zion National Park 
and the surrounding region. Explore 
the distinct characteristics of color, 
texture and erosive beauty of the 
canyons and rugged red rock country. 

The seminar will be composed of 
daily field hikes in and around Zion 
Park and will convey a sensitivity to 
detail, grandeur and nature. Daily 
assignments will help participants 
fine-tune photographic vision and 
communicate visual responses to nat- 
ural surroundings through the cam- 
era. The seminar will include visuals, 
critiques and discussions of wilder- 
ness values. Suggested for beginning 
and intermediate level participants, 
open to all formats. 

For more information, contact: 
Light Reflections, Box 1681, Jack- 
son, WY 83001, (307) 733-4016. 


Sights And Sounds 
Of Yellowstone 
September and October, 1992 

Led by professional photographer 
and outdoorsman Douglas Bobb, 
these four-day workshops offer the 
best views of Yellowstone National 


Park. September 7-11, hike through 
the Targhee National Forest and Yel- 
lowstone to photograph falls, hot 
baths, beaver ponds and the Tetons. 
September 21-25, pack it in to the 
backcountry to photograph the mysti- 
cal wonderland and wildlife of the 
Shoshone Geyser Basin. 

October 5-9, take the opportunity to 
photograph wildlife moving to lower 
elevations in the Tetons, Targhee 
National Forest and Yellowstone. 

For more information, contact: 
Natural Photography, 418 Knotting- 
ham Dr., Twin Falls, ID 83301, (208) 
733-2839. 


The Transpolar 
Expedition 
August 11-September 2, 1992 

Journey to the top of the world on 
the Sovetskiy Soyuz, an icebreaker 
that powers through polar sea ice on 
the Arctic Ocean to the North Pole. 
Attend lectures by the world’s fore- 
most authorities on Arctic history, 
wildlife, glaciology and geology. 
Two helicopters perform daily recon- 
naissance for landings and will bring 
participants ashore ice-choked Franz 
Josef Island and the New Siberian 
Islands. View the majestic polar 
bears or “lords of the north,” plus 
astounding numbers of walrus gath- 
ered on rocky shores. 

For more information, contact: 
Quark Expeditions Inc., 980 Post 
Rd., Darien, CT 06820, (800) 356- 
5699 or (203) 656-0499. 


Chincoteague Delight 
November 12-14, 1992 

Spend a day and a half in the field at 
one of the most photogenic wildlife 
refuges on the East Coast. Large num- 
bers of shorebirds, herons, rails and 
waterfowl inhabit the refuge with the 
snow goose population peaking in 
November. “‘Wild” ponies roam free 
along with white-tailed deer. Muskrats, 
otters and raccoons are commonly 
seen. Beaches and sand dunes pat- 
terned by the wind and surf also offer 
superb opportunities to study the 
effects of lighting and composition. 

For more information, contact: 
Osprey Workshops, 2719 Berwick 
Ave., Balto, MD 21234, (410) 426- 
5071. 


Wild Ones Photo Sours, Ine 
Wildlife Models tours: 


CALL OR WRITE FOR MORE INFORMATION: 
PO. BOX 21 - ADDY, WA 99101 - (509) 935-6173 


cA Model 
c *. Workshops in Montana and 
mo) Photo Tours to: Costa Rica, 
4 a) Glacier and _ Yellowstone 
Zee National Parks, San Juan 
‘ Mountains of Colorado. 
Call or write: Robert Winslow, Director 
P.O. Box 334 * Durango, CO 81302 * 303/259-4143 


Featuring Wildlife 
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AUTUMN ECSTASY 
WV Potomac 
Highlands - Oct. 2-4 
Indiana's Cataract Valley - Oct. 9-11 
With noted author/photojournali i 
Thomas, Touch of Success Photo S 
Box 59, Glendale, KY 42740 
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Giegites 
MACRO) TOURS WORKSHOPS 


“Small Groups - Quality Instruction - Reasonable Prices* 
Fall Color In New England And Eastern Sierras 
Bodie—Mono Lake—Bristlecone 
For Brochure write or call Bert Banks at MACRO TOURS, 
P.O. BOX 460041, San Francisco, CA 94146-0041 
(415) 826-1096 
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“D” GAME FARM, INC 
190 Drake Drive, Kalispell, MT 59901 + (406) 72-2189 
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| NATURE ONE JJ 
PHOTO TOURS 


Small Groups ¢ Professional Instruction 
PERFECT FOR AMATEURS 


TOURS AND WORKSHOPS 
Coastal Islands of Maine 
Moosehead-Baxter Wilderness, Maine 
Adirondacks Wilderness, New York 
Glacier National Park and Wildlife Posing, Mont.* 


Aug 8-14 
Aug 16-21 
Aug 24-29 
Sept 21-27 


REGIONAL WEEKEND PHOTO WORKSHOPS 
Chebeague Island, Maine Aug 21, 22, 23 
Cape Ann, Massachusetts Sept 4, 5,6 
Pocono Mountains, Pennsylvania Sept 11, 12, 13 
Lake Waramaug, Connecticut Sept 18, 19, 20 
St. Michaels, Maryland Oct 2, 3,4 
Shenandoah National Park, Virginia Oct 9, 10, 11 
Lake George, New York October 16, 17, 18 
Woodstock-Quechee, Vermont Oct 23, 24, 25 
Fort Myers, Florida Oct 30, 31-Nov 1 
Big Sur, California Nov 6,7,8 

1993 
White Mountains, New Hampshire 
Adirondacks Wilderness, New York 
Grafton Village, Vermont 
Berkshire Mountains, Massachusetts 
Ding Darling NWR, Sanibel, Florida 
Harp Seals of Gulf of St. Lawrence* 


Jan 15, 16, 17 
Jan 22, 23, 24 
Jan 29, 30, 31 
Feb 19, 20, 21 
Feb 5-11 
Mar 7-12 


“Denotes Tour Only, Professional Instruction Is Available 
On All Tours. 


Call or write for ‘92 Schedule: 
P.O. Box 531 
Haddonfield, NJ 08033 
(609) 427-9223 * (800) 659-9718 
Fax (609) 427-9139 
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\RIZONA HIGHWAYS 


EXPLORE BEAUTIFUL ARIZONA ON PHOTO WORKSHOPS 
LED BY RENOWNED ARIZONA HIGHWAYS PHOTOGRAPHERS SUCH AS: 


JERRY JACKA, LARRY ULRICH, JAY DUSARD, JACK DYKINGA 
AND MANY OTHERS. LOCATIONS INCLUDE: GRAND CANYON, 
LAKE POWELL, MONUMENT VALLEY AND CANYON DE CHELLY. 


FRIENDS OF ARIZONA THICHWAYS 
P.O. BON 6106, PHOENIX, XZ 85005 (602) 271-8904 
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IMAGE QUEST 


ZION IS NOVEMBER, YOSEMITE AT NEW YEARS 
SEQUOIW, DEATH VALLEY, Morro Bay FOR 1993 
FOR MORE INFORMATION, CONTACT: DAVID WYMAN 
1164 ALVIRA STREET, LOS ANGELES, CA 90035 
213 939-2819 
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Foreign 


TRAVEL PHOTOGRAPHY TOURS 
with LISL DENNIS 


SO. INDIA - THE SPICE ROUTE « Jan. 9-31 


IRELAND - THE EMERALD ISLE « June 5-19 
Waters Travel * (800) 296-0071 


A Circle No. 76 on Reader Service Card. 


DISCOVER 
BAJA MEXICO: 
AWHALE OF A CHOICE 


Whale watching expeditions by motor vessel, 
sailing schooner, sea kayak or tented safari. 
Adventure vacations since 1974 


4d LADS & 


2625 Garnet Avenue, San Diego, CA 92109 
(619) 581-3311 or Toll Free 1-800-843-6967 
Call for our free color brochure 


"CAPTURE A MOMENT: 


CHALLENGING, DIVERSE, REFRESHING 
WEEK-LONG PHOTOGRAPHIC WORKSHOPS WITH 
KEITH LEDBURY & TIM DURHAM 


DEVON, ENGLAND - MARCH 1993 
MAYO, IRELAND - APRIL/MAY 1993 


WE OFFER A CAREFULLY PREPARED QUALITY EXPERIENCE 


ee 
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AMAZON RIVERBOAT 


Before it’s too late. 
Photo Tour of the Upper Amazon, Rainforrest 


BROCHURE: EN-VISION PHOTO, BOX 929 
SUMMERLAND, B.C., CANADA VOH 1Z0 
CALL (604) 494-1661 FAX (604) 494-3131 


and Villages, via private riverboat. 
October 24 -31, 1992 $1,650 inc. Air from Miami 
Apogee Photography (305) 525-3686 
205 W. Davie Blvd, Ft Lauderdale, FL 33315 


Ecyer-Rep SEA-JERU 
JAN 93 Gatpacos & Ecuapor / 
FEB 93 = Tanzania Micration / NEPAL 


Ecuapor: ANDES & INDIAN MARKETS 
MAR 93 Costa RICA 
APR.93 —Borneo-Bati-Komopo IsiAND 
SEP 93 Kenya MIGRATION 
NOV 93 INDIA 


Dept OP-9, Box 915, Ithaca, NY 14851 
1-800-633-0299 
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~~ Publishing 
Opportunities 
in Venice 


Travel with Five Corners Publications, 
publisher of photobooks, to Oman, Morocco, Hong 
Kong, India & elsewhere for guidebook series. Call, 
write for free newsletter & list of tours: Five Corners, 
# HCH 20 ORs 2; PAY EOCU ts Mik 05056, ROO: ais 3868. 
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Don’t Forget To Say 
You Saw It In 


Paste p her 


a Sea 
RON ROSENSTOCK 
IRIsH PHOTOGRAPHIC 
& CULTURAL Trips 


Dept. OR-9, P.O. Box 915, Ithaca, NY 14851 
(800) 633-0299 
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MAXIMIZE PROFITS 
Photo, 
Sporting Goods, 
Backpacking 
Dealers: 


Sell OUTDOOR PHOTOGRAPHER 
In Your Store 


© Magazines are shipped to you on consignment 
© You pay for only those copies you sell and 
return the rest. 
For more information, contact: Debra Levine 
at (310) 820-1500 © 12121 Wilshire Blvd., 
Ste. 1220, Los Angeles, CA 91436 


ANTARCTICA 


THE Wor Lp’s LAST 
GREAT WILDERNESS ad 


\ 


Antarctica is the ultimate travel 
experience — a world of spectacular 


scenery — icebergs, glaciers and 


astonishing wildlife. 


QUARK EXPEDITIONS has a range 
of Antarctic cruises from as little as 
$4100 per person from November 
1992 thru February 1993. 


Exceptional value for this amazing 
destination. 
Contact us for details: 
QUARK EXPEDITIONS: 
(800) 356-5699 
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= Pr-i'as 
Send for the essential 275 page TRAVELER'S GUIDE 
$16.50 pp. Also, FREE INFO, On-Your-Own Discovery 
Tours and 2 week Workshops on a 12 passenger yacht. 
Galapagos Travel, P.O. Box 1220 
San Juan Bautista, CA 95045 » (800) 969-9014 
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ECOSUMMER EXPEDITIONS 
PxorocrapHic Tours & WORKSHOPS 
A variety of itineraries emphasizing landscape 
and wildlife in unique destinations with profes- 
sional photographers, instructors, guides and 
naturalists. 


Iceland & Greenland, Canadian High 
Arctic (uly); Orca Whales (uly and 
August; Scotland (September); New Mex- 
ico (November) Yellowstone (February) 


1516 Duranleau Street, Vancouver, B.C. V6H3S4 
Tel. (604) 669-7741 © Fax: (604) 669-3244 
In the U.S. 1-800-688-8605 
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72% OF OUR 
READERS 


have been encouraged to 
visit a place as a result of 
reading 


Paseo her 


(According to our latest Reader Survey) 


READERS SHOP WITH OUR PAGES! 
READERS BUY WITH OUR PAGES! 


Call us about placing your ad in the Travel 
& Workshop Section 
It Works! 


(310) 820-1500 
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MAXXUM 9XxI 


(Cont’d from page 67) 
consistent exposure. 

The camera has autobracketing built 
in for both exposure bracketing and 
flash exposure bracketing. In either 
case, the camera brackets three frames 
in 4-stop increments from 4-stop over 
to 4-stop under exposure without the 
need for a databack or other accessory. 

Autofocus functions are carried 
out by four charge-coupled devices 
(CCDs) that have a total of 836 pix- 
els. The CCD array analyzes the 
scene and adjusts focus using a vari- 
ety of algorithms to maintain focus 
even at 4.5 fps. The camera can track 
objects moving toward or away from 
the photographer and even at diago- 
nals and perpendicular angles. Fac- 
tors such as focal length and camera 
orientation are included in the cam- 
era’s determination of important sub- 
jects. This allows it to maintain focus 
on the primary subject at all times. 

All this computing requires a great 
deal of computer power and the 
Maxxum 9xi accomplishes its real- 
time autofocus and exposure control 
using a powerful 16-bit, 20 Mhz pro- 


cessor. A chip with this power has | 


until recently been available only in 
desktop computers. 

The 9xi’s computer power and 
speed are helpful to most photogra- 
phers, however, Minolta has added a 


“Quick Button” (Q-button) override | 


that allows temporary alteration of 
any programmed choice at the touch 
of a button. Another nice feature of 
the camera is its threaded PC termi- 
nal that keeps your off-camera flash 
securely plugged in and ready to fire. 

As a complement to the 9xi, 
Minolta’s 5400xi flash offers fully ded- 
icated operation and power zoom head. 


The flash can be controlled through the | 
lens whether wired to the camera, sit- | 


ting on the hot shoe or tripped remotely 
using the wireless flash controller. The 
5400xi offers a guide number of 54 
(105mm lens, meters, ISO 100) and has 
a variety of bounce settings. 

Minolta took the gamble in pro- 
ducing an autofocus SLR for the 
resistant and skeptical pro market 
with its Maxxum 9000. Now, after a 
long learning process, the company 


appears to have successfully consoli- | 


dated a long wish list into a small but 
powerful package at a retail list price 
of only $1,197. oP 


Ad Index 


Aiuppy Photo Design 
Ancient Images Photo Tou 


Audio-Forum/Norton Publishers 
B and S Camera Repair ..... 

B+W Filter, Schneider Corp... 
Baja Expeditions... 

Bogen Photo Corp. 

Bushnell 

C&C Associat 


Canon/Outdoor 

Cleary, Brian P. Studios......... 
Contemporary Frame Company 
Cradoc Caption Writer .. 

Dale Laboratories ...... 
Daylab-Pfaff Products 


E’Mocean Photography 
EN-VISION Photo... 
Ecosummer Exped! 


Five Corne! . 

Four Seasons — Nature Photography 
Friends of Arizona Highways Magazin 
Fuji Photo Film USA 

Galapagos Travel.. 

Glacier Software... 

Gould Trading Compan: 

Guilfoyle Report, The..... 

Gusti Outdoor Products 

Haines Visitors Bureau . 
Hasselblad, Victor Ini 

Holland Photographi 

Hubbard Scientific 

Image Innovations 

Image Quest... 


Laird, A. Photo 

Light Impressions .. 

LowePro USA Inc. 

Macro Tours...... 

McDonald, Joe Wildlife Photography 
Minolta Corp. 

Mountain Top Inn/Green Mtn. Prod 
NRD INC. ...ccscscsssessesseseees 

Nature One Photography 

New York Institute of Photograph: 


Northland Publishing 
Northlight Photographic Works 
Ohio Institute of Photograph 
Olympus Corp... 


Osprey Tours/Sacilotto.. 

Pacific Images ........+++ 

Palm Beach Photographic Workshop 
PHOtOMEX .......-.cnsesereceseoesereee: 
Photographers Formulary 
Photographic Art Center . 
Photographic Arts. 

Phototrack Software.. 

Pomotawh Naantam Ranch Inc. 
Porter’s Camera Store . 


p 

Rafiki Books & Safa 
REI/Recreational Equipment Inc. 
Rocky Mountain Timberlands .. 
Rue, Leonard Enterpris' 
Saunders/DOMKE... 

Sierra Photographic Cente 

Sigma Corp. of America 
Slideprinter, The.. 

Slik America Inc. .. 


Tekno Inc. 
Terrapin Books 
Today’s Image... 


tography Tours 

Triple D. Game Farm 

Van Os, Joseph Nature Tour: 

Vested Interest, The 

Voyagers International. 

Westcliffe Publishers/Western Imag 
Wild Ones Photo Tours 

Wilderness Photography Expedition: 
Winona Visitors & Convention Bureau 
Winslow, Robert Photography 

Zone VI Studios 


Cambridge Camera in the Cambridge Building - 7°" Ave. and 13* St., N.Y.C 


CAMBRIDGE 


Cambridge Camera Exchange, Inc. 


7th Ave. and 13th Street +> New York, N.Y. 10011 + Tel: (212) 675-8600 
STORE HOURS WEEKDAYS 9-6 SUNDAY 10-3 


Canon MINSUA_ 


* Minolta X370 
+ 28-70 MO Zoom 
* Electronic Flash 
+ Wide Strap 
= Slide Viewer 
Lens Brush 

ft io 


+ Lens Cleaning 
Tissue 

+ Cleaning Fluid * Lens Cleaning Tissue 
yaning Flu! 
Lens Brush 


All For Only har 


103: as 
3E-703°s Zoom Lens for Minas ‘69.95 }- 
70-210/4 Zoom for Minolta. 89.95 
60-300/4 Zoom Lens for Minolta 169.50 
AUTO WINDER for Most Minolta. . 39.95 

(MAROLTA FREEDOM OUTFITS : 

78.95 202. 96.95 be: ~ 119.95 
49.95 


‘TopRated Tetophote 
mbron 


Lens Case ............ 9.95 
Custom UV Filter . . .. .16.95 
Custom Shade . - 9.95 
Rotating Polarizer . .. .26.95 
2X Tele Lens for the 500mm 
Telephoto converts the lens 
to a 1000mm Super Power 
Telephoto lone: 3495 
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USA HEADQUARTERS 
We Can 1 Pupoly The Entire Line 
of Li 


pment 
Call Our Leica Expert Hans Culmann 


Ge cles fe CALL 
CALL 


LEICA Special 
LEICA Rew With 28-70 

fics AF-C1 
rato Focus 4 Piece Outfit 


22.50 
26.95 
26.95 
25.50 
or 160 
29.95 
33.00 
36.00 
51.50 
56.90 
45.00 
51.95 
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Cambron 2X 

Tele Converter 

for 35mm 

SLR Cameras 

Doubles the Focal Length 

of all your lenses 

Low-low Cambron Price. ... only $39.95 
Top Quality Seven Element 2X. . only $89.95 
Triple Power (3X)... . . only $69.95 


Electronic Flashes _ Exposure Meters 


2 isisisi 


2} 


‘Vivitar 285HV..79.95, 
Vivitar 3200.14.95 


Fee aeae 


Vivitar SSOFD..36.95 
Vivitar 2800.28.95 


= 
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ee v4 Want re 
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=a ~ Cambron Automatic. 
7 Extension Tubes 


For Macro Phot: 
© Set of 3 Different Lengths 


Minolta 
Maxxum 


$3925 
For 


KODAK CAROUSEL Model ‘4200, 157.95; 
4400, 212 sa, SE 267.95, 4600K, 


454.95; 10x50 Cambron Artillery 


404.95; li BR, 357.95; AV205 ® Cormbron Super 


aS erick CAROUSEL MEDALS 
Ad exraPni SLIDE prauecrons. BUSHNELL 
‘Cz Feats 708.96 BAUSCH & LOMB 
FUJI FUJINON 

CELESTRON, JASON 
LEITZ LEICA TRINOVID® 
MINOLTA BINOCULARS 

NIKON BINOCULARS 
PENTAX BINOCULARS 
STEINER BINOCULARS 
SWAROVSKI OPTE< 


SWIFT BINOCULARS 
ZEISS BINOCULARS 


ae 


AiAMVA 6 
1m STOCI 


eel. 95 


Cambridge Camera in the » Cambridge Building - 7th 


Cambridge 
Nearly 


30 Years 


at the Same Location 


Customer Relations 


SPECIAL 
BONUS! 


A Telephoto and 
Wide Angle Lens 
Set. Only 29.95 
With a Purchase of 
any Video Camera. 


Panasonic, RCA, Minolta, Ricoh, 
Quasar, Magnavox, GE, Olympus, 
Nikon, Sharp, Kyocera and many other 
icamcorders, accessories and video 
printers as well as the still videos from 
Sony, Canon, Panasonic, etc. Cail for 
lyour very best price and ask for Kirk, 
‘our Video Specialist and he will save 
you MONEY. 


Ask for Kirk 
Our Video Speciali: 
And Your Low Price 


2” Still Video 


Floppy Disc 
10 for ...$79.95 


SYSTEM ALSO 
AVAILABLE! 


PAL 


CALL! |}}, 


FU Discovery 3000 Outfit . . 
FUJI Discovery Mini Dual Kit 
FU Dual 


249.95 [108 Prog ..159.95 FX3 
116.95 [230 AF ....189.95 200 AF 
Ss W&M. CALL 167 MT... 389.50 


+ Yashica FX3 
+ 28-70 Zoom 
+ Electronic Flash 


+ Lens Brush 
+ Lens Cleaning 
Tissue 


ji Discovery 900 Data Outfit 159.95 
Discovery 2000 + Cleaning Fluid 


Outfit. .....178.95 


All items in our ads are Brand New unless specifically 
described otherwise. However, we maintain a Huge 
Inventory of Used Equipment. We also have a large 

selection of collectable Photo Equipment. 


We Sell, Buy, Trade 


Call Danny Lang at 212-675-8600 
We are eae Second Hand Photo Dealer 


Do you take pictures under water? 
1 you need help call our underwater 


Eumig Nautica ‘Supert 
“Underwater” Camera 


SSscen 38 OSes: 
aaaasanc© se Ssexzaae 


23328 


op dag py wh 
in stock. Call for Speci 


is 


(00-500/5.6 Macro One Touch 449.50 
}20-6005.6 Macro Zoom Lens. oa 


B5mm Single Lens Reflex 


58mm F/2 Automatic Lens opR 
Interchangeable Lenses Nebad voiecen 
Universal Screw Mount 

Internal CdS spree 

Self Timer @ All Metal Body 


$50 Merchds. Certificate 


Case optional $9.95 
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Direct Toll-Free Line to our ORDER DESK* 


@ 1-800-221-2253 


In New York State call 1-212-675-8600 


®Visa® @Mastercard® ©C€.0.D.e@ Discover Card® 
*Orders only. for Information and orders 1-212-675-8600 

We accept mail and foreign orders. We import. We export. Send check or money order. 

24 Hours FAX AND FAX ORDER LINE 1-212-463-0093 WHOLESALE DEPT. 1.212.924.8660 


Pentax 


OLYMPUS is-! 


Gamera Outi 181000) 349.95 
lympus IS-1! 
Quartz Data Outfit.. 389.95 
LENSES FOR ‘OLYMPUS 181 (181000) 
AND FOR OLYMPUS IS-1 QUARTZ + Pentax PZ10 
Lenses . 29.95 | || - 28-70 Zoom 
+ Wide Strap 
+ Film Holder 


*+ Lens Cleaning Tissue 
+ Cleaning Fluid 

+ Lens Brush 

Al For 
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aS Most Carpets and 


Versatile Slide Copier 
1X to 2.5X 
Cam cus 


ron 


We carry a large selection of lenses 
‘and accessories for the Ricoh 


WE CAN SUPPLY THE ENTIRE LINE 
OF BESELER, OMEGA AND OTHER 
DARKROOM EQUIPMENT. RS 
AND CHEMICALS, CALL 


Cambron 60-Second I.D. 
and Passport Cameras 
2 or 4 Pictures with one Exposure! 
Earn Plenty of money 
ID and Passport Pictures! 
ime. Part Time. Side Line. 
Invest a mere $500. 
Make $10.00 

in ONE MINUTE! 
Model IV (4 IDs) $499.50 
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onverter 
MRON LENSES 
(35-105/2.8 454.95 
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Cambron DIGIT-ALL 


A Dependable Professional 
Three-Way aera 
with Digital Readout 

The Digit-All measures 

® Incident Light 

® Flash Exposure 


SS3ELK . 
New Hasselblad 205TCC— B 
GOLD 50th AMMIVERSARY 


Hasselblad 
Get More Information From 


ONY. Cc 


Breathable Nylon Mesh Body 


Large, Padded, Functional Pockets 


Custom Build Any Size or Pocket 


35mm ¢ Medium Format * Video 


Us 

"4 

(iv 

YW Eight Colors to Choose From 
v 

¥ 

4 


Super Durable ¢ Built in the USA 


Order Direct From Manufacturer 


The Xtrahand Vest ¢ From $149.95 


For Free Brochure Call, Fax or Write: 
™isn| THE VESTED INTEREST 


Box 112811 Carrollton, TX 75011 
(214) 245-4256 Fax (214) 245-0598 


Use LABELbase™ program 


Captioning with 

4 lines of text per label 

e Automatic numbering 

e Repeat features 

¢ 3 labels per slide 
Storage with 

¢ Multiple master files 

¢ Select subject files 

¢ Sorted files 
Retrieval with 

e Key words 

¢ Image numbers 

¢ Select phrases 

¢ Tag assignments 


SlideScribeF]’ 


1-800-345-4118 


Suppliers of labels, slide protectors, mounts, 
storage boxes, archival adhesive and more. Call 
for the name of your nearest dealer. 
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GADGHT 


BAG 


(Cont’d from page 71) 

Merely seal each item of equipment 
(including batteries) in its own plas- 
tic Ziploc bag, tossing in a packet of 
silica gel. DryGuard is a reusable 
container of a suitable desiccant, 
with high absorbency to soak up any 
moisture that could wreak havoc on 
the camera’s microcircuitry. Better 
yet, it can be dried out (reactivated) 
after each use, maintaining its effi- 


‘ciency for numerous trips. 


For more information, contact: 
Edmund Scientific Co., 101 E. 
Gloucester Pike, Barrington, NJ 
08007-1380, (609) 573-6250. 

The L.L. Rue Enterprises catalog 
also lists a similar product in various 
sizes (from $6 to $23) manufactured 
to military specifications. 

The latest alternative to hit the 
market is the Moisture Muncher— 
pouches filled with an effective dry- 
ing agent. Thanks to its “indicator 
crystals,” you’ll know when the con- 
tents have become saturated, denoting 
the need to switch to a fresh pouch. 
Simply bake these when you return 
home and the little packets can be 
reused over and over again. 

For more information, contact: 
Pioneer Marketing & Research Inc., 
216 Haddon Ave., Suite 522, West- 
mont, NJ 08108, (800) 257-7742 or 
(609) 854-2424. 


Saving Soaked 
Equipment 

Such prudent precautions are great 
for travel and moderate conditions, 
but sooner or later you'll find your- 
self caught in rain or water spray. No 
need to stop shooting if your equip- 
ment is adequately protected with the 
new Ewa-Marine Hurricane Hood 
(around $55) or the Laird Rain Hood 
(from $40 to $72); either provides a 
neat and efficient solution. 

For more information, contact: A. 
Laird Photo Accessories, P.O. Box 
5726, Santa Rosa, CA 95402, (707) 
584-9402. 

In extreme conditions, slip the cam- 
era into one of the largest Ziploc bags. 
The controls will remain accessible 
through the main opening or the plastic 
itself. Punch a hole in a corner for the 
lens to poke out and add a lens hood to 
shield the front element and hold the 
material tight against the barrel. 


Salt air and spray is the potentially 
most damaging, producing corrosion 
of any metal parts. To minimize 
exposure to the elements, keep equip- 
ment covered. Use skylight filters— 
these are inexpensive to replace if 
scratched from frequent mopping and 
drying. For a trip to the ocean or Cali- 
fornia’s salty Mono Lake, take along 
a small bottle of rubbing alcohol; use 
it to clean exterior surfaces of metal 
cameras. For glass and resin filters, 
however, stick with a recommended 
lens-cleaning solution. 

A portable hair dryer (preferably 
battery-operated for wilderness trips) 
is great for drying out a camera after 
a rain storm or minor splashing. A 
word of caution, however: Use it at 
only the lowest setting (12 inches 
from the camera body) to avoid over- 
heating the camera or blowing the 
shutter off its tracks. 

You’ll certainly produce work for 
the technicians should your camera 
and lens fall into water, especially 
that of the salty variety. Common 
wisdom suggests that in this situa- 
tion, the camera should be flushed 
with fresh water and delivered to a 
repair facility sealed in an airtight 
Ziploc bag. Theoretically, the equip- 
ment can then be returned to operat- 
ing condition. Perhaps, but Murphy 
will probably win this one, especially 
with an electronic camera. The odds 
against economical repair are high. 

Even if submerged only in fresh 
water, chances are that neither body 
nor lens will ever be fully reliable 
again. If you frequently work from a 
boat, one of the flexible plastic Ewa- 
Marine housings intended for under- 
water use may be a wise investment. 
These are designed for maximum 
protection plus ease of manipulation 
of camera controls. 

Otherwise, consult your insurance 
agent in advance. Arrange for the nec- 
essary coverage and add it to your 
existing policy. While many crises can 
be overcome in the field or subse- 
quently resolved inexpensively, Mur- 
phy’s Law sometimes defeats even the 
best-prepared and ingenious among 
us. Financial protection in your back 
pocket may not replace missed photo 
opportunities, but for peace of mind 
about expensive camera equipment, 
consider it a prudent investment. op 
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SE HABLA ESPANOL ¢ WE SHIP WORLDWIDE ¢ OVERNIGHT DELIVERY AVAILABLE 


WE°RE THE BEST ! 
FAX #: 718-951-9606 eel 


G & S PHOTO & ELECTRONICS 2119 UTICA AVE. BKLYN. N.Y.11234 


SONY V-5000 CANON LI CANON 11 DIGITAL SONY CCD TRIO! 
PACKAGE PACKAGE PACKAGE PACKAGE 


* Quick Charge * Hi-Band 8mm * Quick Charge 


Charger ¢ Digital Eff 

* AC Adaptor * Quick Charge . ve “shee Charger Charger 

+ 110/220 Volts Charger + AIC Adaptor * AIC Adaptor 

* Hook up & * AC Adaptor * TV Hook-Up * TV,RF Hook-Up 
Dubbing Cables * RF Hook-Up Cables * Dubbing Cables Cables 

* Lithium Battery * 15x Zoom Lens * Wireless Remote iii * 10x1 Zoom 


* 2/3 inch CCD Chip * Wireless Remote * Carrying Case * Wireless Remote 


* Wireless Remote * 2 Extra Batteries * Lithium Battery * Extra Batte cake 

* Carrying Case * Deluxe Fluid Head Tripod *Lens Cap z als Head Load * Smooth Shot Stabilization EIS 

* Sunpack RL-20 Light * Pro-6mm Head Cleaner aRatioian * Hi-8, Hi-Fi Stereo NIKON VN-750 

* Professional 8mm Head Cleaner + 8mm Rewinder * Delux Fluid Head Tripod Fluid Head Tripod = YASHICA KX-H3U 
* 10 Hi-band 2hr Tapes * 3 Piece Auto Focus Filter Kit | * Extra Battery IN STOCK +5 Year Warranty * Extra Battery RICOH R-18H 

* Tripod Carrying Case IN ST K | °Carrying Case IN STOCK 

* 8mm Rewinder s oc 5 Year Warranty “Sohn Gabe IN STOCK 


5 Year Warranty 


$1777 


. G 
‘ance SLABS 


SONY CCD-V801 .. _ IN STOCK ff CAMO UC-20 ..........sercrersenreesssensnereeessnrnestenrenernses CANON UCA51 ....esesseseeee CALL! *5 Year Warranty 

ae * Infrared Focus * Quick Charge 
* Quick Charge *HI Band Charger 

Charger * Quick Charge Charger * Quick Charge + AC Adaptor 
. se bein * AC Adaptor Pepi * RF Adaptor 
¢ look-Up * TV Hook Up °, iplor * TV Hook-Ups 

Cables * Dubbing Cables * 110/220 Volts * Lithium Battery 
; Te bags * Wireless Remote . pra re * 10x1 Zoom 
* Twin Lens, * Extra Bate! ul * Infrared Focus 
* Color Viewfinder : . Garvio vs * Wireless Remote * Sports View Finder 
. ain saeat “ +3 Piece Filter Kit : ees aysnes * Extra Battery SONY FX-310 
* 8mm Head Cleaner * 8mm Head Cleaner ° Carrying * Carrying Case SONY FX-410 
* Carrying Case IN STOCK +5 Year Warranty IN STOCK *5 Year Warranty *3 Piece Filter Kit IN STOCK 
5 Year Warranty * Hi-Band + Hi-Band IN STOCK * 2 Year Warranty 

$ 1288 J ois. ll oe 
* Stereo 33 * Stereo 

SHARP VL-MX6U W/ Above Package ....... $1148 


SHARP VL-50U W/ Above Package ..... IN STOCK 


CANON UC1 NIKON VN-860 PRO 
PACKAGE PACKAGE 


SONY TR-71 ..... 


ONY 
PACKAGE 


* Quick Charga MADE BY SONY * Quick Charge Gis Chews 
h r 2 Lux Low Light Charger Change 
° 7 Hook Up ne oie ca * AC Adaptor * Infrared Red 
*RF & AIC * Quick Charge Charger * Shoulder Strap Autofocus 
Adaptors Ae Ree * 8mm Head * AC Adaptor 
* Shoulder Stra alee Ss Cleaner * 110/220 Volts 
+ Extra Battery - i sara * Wireless Remote FX-310 * Hook-Up Cables 
* 3 Piece Filter Kit * Extra Battery * Dubbing Cables 


* Carrying Case IN STOCK 


¢ Wireless Remote 


5 Year warranty $377 


IN STOCK 
$79 


+ 2x & 0.5 Wide Flip Lens IN STOCK 


(16x1 Zoom & Double Wide) 
* Nikon Optics i f 33 
6 Year Warranty 


BUY PACKAGES SAVE TIME AND MONEY 


* Carrying Case IN STOCK 


2 Year Warranty ais 699 


Sony CCD-F401 .. 


¢ Wireless Remote 
* Extra Battery IN STOCK 


‘Svoutareny — SODD 


OLYMPUS 


329.95 


EOS Elan 


IS-1 QD Kit 
-CALL! EOS 10s ..... 

tock atte ee 
pg meet me We Carry All Nikon Lenses & Accessories . ! Infinity Twin 


sevensseneee : Nikon AF-3 


th CALL atl CHINON GENESIS I... 
SAMSUNG AF-1050 


219.95 Sure Shot Tele Max .. 
Sure Shot Max .......... 


KONICA 


Ary 


NEW! Escort 89.95 TAMRON ..... 


G&SPHOTO & ELECTRONICS. 2119 UTICA AVE. BROOKLYN, N.Y. 11234. 14 DAY MONEY BACK GUARANTEE. SHIPPING, HANDLING, AND INSURANCE IS NON-REFUNDABLE. ALL RETURNED ITEMS REQUIRE A RETURN AUTHORIZATION # AND MUST BE. 
IN BRAND NEW MINT CONDITION WITH UNFILLED WARRANTY CARDS & ALL ORIGINAL MANUFACTURERS PACKAGING IN MINT CONDITION. ALL RETURNS MUST HAVE THE RA# CLEARLY DISPLAYED ON THE OUTSIDE OF THE BOX. NY RESIDENTS 
MUST ADD APPROPRIATE SALES TAX 


SPD SVD SVD SVD SVD SVD SVD SVD SVD SVD SYD 


MON-THURS. 9 TILL 9:30 PM EST 
FRI. 9-1:45 SUNDAY 9:30-6 
STORE HOURS: MON.-THURS. 9-7pm 
FRI TO 1:45 * SUN 9:30-5:45 


CUSTOMER RELATIONS 


212-741-0466 


Mon-Thur. 9:00-5:00, Sun. 11-2 EST 


CALL FOR DETAILS 
Call 
et Tit. Black eles 
4 New One Touch 200 _ 89.95 
New! N6000. 298-95 755m Touch 400 «144.95 
Zoom Touch 500’S" 184.95 
FAS Call New NEOOS-S $50 Off- New Zoom Touch 800 ED Call 
$35 Off* Nikon Case 
New NS00S 269.95 for Touch Cameras 12.95 
2028 azass 13520 829.95 35-7033 136.95 
95 18028ED 569.95 New 35-105/3.5 329.95 
a I ee A asians mas 
50/1.8 64.95 345093 334,95 702104 209.95 
50/4 199.95 24° 95 
ROAM 27aee 28-7035 264.95 753004 419.95 
85/1.8 274.95 28-85/3.5 337.95 80-200/2.8ED 719.95 
105/2.8 Mac 499.95 35-70/2.8 499.95 1.7xAFf/Nik 69.95 
15/3,5* 1486.95 85/2 279.95 S008 wiHd Fit"524.95 
WS LE te aS ATE ate 
20/2.8 439.95 105/25 259.95 atone 
242 443.95 10528 Micro 494.95 Sone cence Call 
2428 329.95 PN-11 Tube 74.95 
282 414.95 120/4 Medical wBuilt 1000/11,Fltrs* 1149.95 
2828 324.95 inRingLite 984.95 2885/3545 469.95 
28/3.5PC* 769.95 LD2BatPkt/120109.95 35-105/3.5-4.5 364.95 
35/14 444.95 LA2-ACPKEN20 154.95 35-135/3.5-4.5 469.95 
35/2 269.95 1352 589.95 35 20035-45 629.95 
35/28PC* 444.95 13528 259.95 1059, 204.95 
50/1.4 229.95 200/4 Macro 599.95 
50/1.2 317.95 4002.8 EDIF*4949.95 TC 30! 394.95 
58/1.2 Noct. 969.95 4003.5 EDIF*2899.95 TC14A = 191.95 
55/2.8Mac 254.95 4005.6 EDIF*1329.95 TC14B —-399.95 
Nikon Filter 39 Screw 52. 62 72, 77-8295 
LI7C(UV) 19.95. 17.95 24.95 4295 56.95 69.95 74.95 
LIBC (Sky) _ 26.95.1795 2895-4295 = == 
Gire. Polar 54.95 73.95 109.95 12495 — 
Color Filters 7.95 14.95 31.95 39.95 56.95 =_ - 
ND 2495 1495 — 4995 
Close Up — 26.95 9 -— -— — — 
Soft Foucs — 39.95 64.95 74.95 = = 
122 137¢ 111.95 160 L37C.......... 299.95 
UR-1 67-72 Adapter 14.95 HN-29Hood for 77 Pol 29.95 


HN-12 Hood for 52 Pol 16.95 
HN-26 Hood for 62 Pol 23.95 
HN-13 Hood for 72 Pol 19.95 


OM-4 T (USA) 539.95 
OM-4T Black (USA) 559.95 
NEW Super Zoom 3000 Call 
Super Zoom 330 226.95 
Zoom 200 169.95 
Zoom 210 154.95 
Zoom 220 Call 
Zoom 230 184.95 
Stylus alll 
ar 84.95 
NEW ECRU 289.95 
Infinity Teleconverter 12.95 


F280 149.95 T32w/Cs142.95 


T20 with Case 74.95 
Bounce Grip 2 112.95 
Grip Strap 17.95 
Zoom Adapt.T32 28.95 
Wide Adapt T32 15.95 
TTL Auto Cord F.0.6 21.95 
Winder 2 99.95 
6V Power Pk 1 17.95 
Motor Drive 2 264.95 
M 15V Nicd Pak & Chrgr 168.95 
SAC ia Se Poe 
35 ML. 


Touring w/Data 


*$250 OFF DIVE LESSONS 
PLUS FREE EXT. TUBE 
Call for Exp, 
Nikonos V 429.95" 
Nikonos V wi35/2.5 549.95* 
19/2.8 1979. 35/25 129. 
20/2.8 529. 80/4 249. 
28/3.5 264.95 
28mmUW Finder 16.95 
35&80mm UW Finder 17.95 
DF-10 Finder 59.95 
DF-11 249.95 DF-12 139.95 
SB 102wiCase 809.95 
SB103wiCase 409.95 
TTL Sync Cord (Land) 64.95 
Double TTL Sync Cord §108.95 
Double Bracket 121.95 
Double Bracket Set 221.95 
Extension Arm Set 99.95 
Close-Up Kit wio Case 154.95 
Close-Up Kit w/Case Call 


Lens Hood & Filter Holder See 
CC3OR Filter 19. 
Original Nikonos Case 39: 4 


tkelite Ext Tube Set 99.95 
Ikelite Optical Viewfinder 99.95 


#VIBUP Basic Nikonos Use 24.95 
#VIAUPW WA Nikonos Use 29.95 
#VIAUPW Macro Nikonos Use 29.95 
#VISGUV Shooting Great 
Underwater Videos 29.95 


AF-1 52mm Gel Holder 26.95. 
AF-2 72mm Gel Holder 43.95 
CA-152mm Filter Pouch 17.95 


* Balanced-weight design 

* 35-135mm power zoom lens 
© TTL autofocus with macro 

* ED lens optics * Dual Strobe 


TTL Auto Cord (specify) 20.95 


TTL Auto Cord T2M 18.95 
TTL Auto Cord TSM 20.95 
TTL Multi Con. T 23.95 
TTL Auto Con. Type 3 495 


TTL Auto Con. (spec fish) 15.95 


Accs, Shoes 1,2,3,4 Ea. 17.95 
M 15V Nicd Pak only 144,95 
Winder f 46.95 
10M Relay Cord 19.95 
Roce cca 289.00 
aces 269.00 
419.95 


For All Your Scuba 
Equipment Needs 
1-800-637-6880 


$50 AJA Travel Certificate 
with MM II purchase 


Motormarine It Call 
MMII Kit with YSSO TTL = Call 
New MM MX10 Call 
MX10 wiFlash kit Call 


16mm Conversion Lens 229.95 
20mm Conversion Lens Call 


Mac & Close Up Lens 129.95 
Macro Lens 83.95 
Close-Up Lens 44.95 
YS 50 TTL Kit 333.95 
Lens Caddy 28.95 
New 15/3.5 Lens Call 
20/3.SwiCase 385.50 
High Eves viewtndr 201.95 
Optical Viewfinder 82.95 
16/5.6 Conv Lens 195.50 
YS-50 TTL Kit 319.95 
Ext Tubes 1,2,3 @59.95 


42 West 18th Street * New York, NY 10011 


SB16A239.95 SB16B 219.95 
SB-17 139.95 SB-20 AF169.95 
SB21A 349. SB22 114.95 
SB21B 349. SB23 83.95 
SB24 AF TTL 

SD-7 External Pwr Pack 
$0-8 Hi ‘sy Pack 


DA2 239.95 DE3 189.95 
oe 6495 DW4 a 


Des Right Angle Finder aes 


DA-20 499.95 
DW-20 149.95 
DW-21 269.95 
MB-20 37.95 
MB-21 124.95 
AH-4 Hand Gri 
MN20_ 104! 
CF43 F4 case 


NS-1 
NS-2 wide soft strap 
14.95 AN4 


CL13A 20.95 138 
CLISS 22.95 (123 
1308, 315, 344 18.95 
C1325, 335,19.95 CL1SA 16.95 
136 «31.95 C140,41 29.95 


MD-4 324. MC11 x. 
MOD-12 229. MC4A 28. 
MH-2 108. MC-10 29. 
MN-2 114. MC-12A 42, 
MC-17 54, MR-3 24. 
AR-6 18. AH-3 21. 
MK-1 99. MC3A 32.95 
ML2 249.95 

AP2 Panorama Hd. 64.95 
DB2 Anti cold pk 39.95 
DBS Anti cold pk. 8008 74.95 
AR3 10.95 ART 29.95 
AR10 52.95 
F3 Focusing Screens 23.95 
FE2 Focusing Screens 17.95 
8008 Focusing ScreensB,) 23.95 
8008-5 Focusing Screens 24.95 
Correction Eyepieces 12.95 
Cable Release 8008/2020 26.95 
NPC Back F/8008 629.95 
NPC Back F/F4,F3 654.95 
MF-14 (F3) 139.95 


MF-16 (FE2,FM2,FA) 139.95 


MF-20 8008 66.95 
MF-21 Ctl Back 8008 154.95 
PB-6 189.95 PS6 104.95 
PB-6E 117.95 PB-6M 34.95 
PB-6D 37.95 BR2A3 13.95 
Pra 499. BR4 31.50 
BRS 13.95 BR6 37.95 
PK-11A,12 Each 44.95 
PK-13 46.95 PG2 119.95 
PN-11 74.95 ES-1 31.95 
LD-1 DC Power 79.95 
LA-1 AC Power 49.95 
HN-1, 2, 3, 9, 25, 27 11.95 
HS7, 9, 12 2.95 
HN-28 26.95 HN-24 16.95 
HN-22,2316.95 HS-2 9.95 
HS14 21.95 HK-5 43.95 
HK-2, 11 19.95 HR-1,2 10.95 
HK-14 23.95 HK-15,1626.95 
HB-1, 2, 3,4, 5,6 

(for AF Lenses) 11.95 


SUPPLIED W/CASE AND MOST INCLUDE HOODS 


1635 439.95 3528 134.95 10028* 199.95 
1835 449.95 35/28Shift 369.95 180/2.8* Call 
202 Macro 214.95 38/28Mac 214.95 30045* 339.95 
202 449.95 50/18 wioCs 67.95 40063 919.95 
2135 279.95 50/1.4wioCs139.95 cove 384.95 
242 359.95 50/12wioC:269.95 <1 cnc  gag.gs 
2428* 229.95 50;35Mac 219.95 

243.5 Shift 849.95 80/4 Mac 209.95 65-2004 

282 339.95 85/2* 234,95 Macro 229.95 
282.8* 154.95 902Mac 494.95 2-XA Convtr 129.95 
3572" 209.95 1002* 349,95 1.4XA Convtr209.95 
Data Back 4 89.95 49 Girc Pol 36.50 
Varimagni Finder wiCase 74.95. 100 1a 49.95 
Foust Scest Each 18.98, 250 Film loader 108.95 
55 Polarizer 19.95 250 Film magazines 95 
ee Up ou Focusing Rail 47.95 

wuto 

Double Cable Release 19.95 Focusing Stage peed 
Shide Copier Saag Auto Ext Tube 7 29.95 
Copy Stand 289.95 Auto Ext Tube 14 33.95 
Telesc. Auto Tube 65-116 132.95 Auto Ext Tube 25 36.95 


T8 142.95 T10 78.95 
T28 58.95 T28 Twin 108.95 
6V Power Pak 2 32.95 


for Canon F-1 
for Canon T-90 


584.95 for Canon E0S-1 
619.95 for Canon EOS 


T Power Control 1 w.o.p. 121.95 
Mac. Flash Shoe Ring 32.95 


684.95 
629.95 


for Minolta Maxxum | 649.95 for Nikon FE2/FM2,F3 574.95 


for Nikon 8008 
for Olympus 3,4 


New! UA(100' max) 164.95 
New! UA-X (100° max) 179.95 
U-F wWinder 98.95 
U-FXP Winder & Strobe 108.95 


U-FX Zoom & Flash 114,95 
U-FPN Zoom & Mtr =: 114.95 
U-FGM wiTall strobe 114.95. 
U-FZ Medium Zoom 1107.95. 
U-FZL Long Zoom 107.95 


AV80 AF SLR Adapter 32.95 
U-AL ffDisc & compacks 33.95 


U-AFM Autofocus 42.95 
fiCanon Al 239.95 
ffPanosonic 239.95 
ffSony SP-9, V110, 220 239.95 
ffSony TR-5, 6, 7 193.95 


Also available for most current 
videos Call 


#500Guard Box 13.95 
#1400 39.95 #1500 62.95 
#1600 94.95 #1750 134.95 
MITYLITE FLASHUGHT 9.95 


made by U.W. Kinetics 


In Stock — Call for Prices 
MiniCH 26. MaxiCH 44, 
Super C-H 52.95 
Modular H Lite 59.95 
Modular Super Lite 194.95 
Other ikelite Accs. Gilt 


629.95 for Nikon F4 
618.95 Special f/PX ME Super 199.95 


654.95 


Sas 7Xi/7000i 2885 


fiCanon 
ffPentax P210 


Birra be Lyi EYE, 
WIDE ANGLE LENS 


une GR-AI, Gan: nr 30,57 639.95 
HVC 60, 65,570,577 684.95 
$505 689.95 
10, 50Alum. 689.95 
Sony TR-4,5,6,7,55,81 686.95 
fsony TR's Alumin Hang 728.95 


Sony V101,501,701,801 

{ony V & F Series Concordeneo4 35 
tony TR4, 5,6 694.95 
Sony TR-7, 81, 9 639.95 
{Nikon VNB00 (no wa.mag) 199.95 
Modular Video Lite warm 219.95 
New 4swiaimin Video ite 254.95 


Pro Video Light Ni-Cad 688: 

Pro Video Light Lead Acid 489.95 
Spare LA. Batt 79.95 
#6005 JVC GR 25 579.95 
#60339 Sony V9 649.95 
#60343 Sony F30 779.95 
9603435/7 Sony F35/SP-7 579.95 
6036.9 Sony V9 monitor 649.95 
Swarm 98. Al 294.95 
TSOWNC 469. AUN 29.95 
MS 119.1500 364.95 
MV 154. 25wNC 519. 
Pro Compass (Wrist) 26.95 


New EF-M w/35-80 259.95 xt. Tube FDS0wcase 53.95 
T60 139.95 Ext. Tube FD25 wicase 44.95 
60 w50/1.8 176.95 Ext. Tube FDIS wicase 57.95 
¥60 with 35-70FD 214,95 Ext. Tube SetM 44.95 
Speedlite 60F 19.95 Macro 2035 wkase 127.95 
¥90 Call Auto Bellows wiable 168.95 
35-52R Duplicator 94.95 
F-1 (N) WELL. Finder Call S2mm Close Up Lens 32.95 
F-1(N) W/E Finder Call Focusing Rail 84.95 
Case for FIN-AE 49.95 LC-1Set 159.95, 
AE Motor Drive FN 309.95 LC-2Set 94.95 
AE Motor Drive FN Set 433.95 
Nicd Pack FN 99.95 Remote Switch Adapt T3 14.95 
High Power Nicd Pack 199.95 Remote Switch 6073 24.95 
Nicad Charg MAFN 89.95 Magnifier S wAdapter 28.95 
AE Finder FN 189.95 Extension Cord 1000-T3 31.95 
WL Finder 6xFN 184.95 M 
EN wee BW-52-A8,C 14.95 
Focusing Screens F-N* 66.95 81-58 15.95 
* Only for Screens on Hand BW-58C14.95 BW-72 25.50 
BW-72B 11.95 
Focusing Screens 21.95 LHB24 Case 11.95 
17/4 319.95 85/1 2Lwhd659.95 4002.81" 4299.95 
2028 «389.95 1002 whd 344.95 S0045L* 2999.95 
24/14 999. 100/4 Macro with == 500/8 Mirror*319.95 
2428 259.95 Fpsotube 469.95 800/56" Call 
oe rene 1352 «439.95 2035/35L 829.95 
235 aa9.q5 20028 © 479.95 28-85/4Mac 379.95 
352ers. 949.95 2004Ma Call 80-2004 499.95 
soa 99.95 3002.81" 2739.95 2X-AConv* 199.95 
50/12 -229.95 300/4wifitr 519.95 2X-BConv* 229.95 
S03.5M.w/TB274.95 30041 wfitr 849.95 1.4X-A Conv*214.95 
80001, co€all 30001 wiTokina 
30001 109.95 28-70/2.8-4.5 SD. 209.95 
Maxxum 9Xi 4ag.95  35.8045.6AFX) 107.95 
Maxxum .95 35-200 4.5/5.6 AFXi Call 
pri 20g 80-200455.6AFXi 162.95 
— 95 100-3004.55.6 AF Xi 284.95 
28-80/4-5.6 AF Xi 153.95 3500Xi Flash 118.95 
28-1053.5-4.5 AF Xi Bounce Reflect IV £3500 29.95 
1628 519.95 219.95 35-80" 109.95 
2028 389.95 35/14614.95 35-105 193.95 
2428 239.95 50/17 62.95 70-210"i" 204.95 
2828 1142.95 50/14 13495 75-3004556 279.95 
282 339.95 85/14 47495 80-20045567" 159.95 
1002 329.95 135/2.8114.95 80-20028APO 894.95 
502.8 Macro 288.95 100-2045 94.95 
1002.8 Macro 439.95 100-300 *i* 272.95 
2002.8 APO 739.95 2XMASorL 49.95 
ROQBAPOWS&FR 2838.95 14x APOConu il 284.95 
8 381.95 2X APO Conw. Il 304.95 
BOM APOWs aft = 4779.95 1.4X for Maxum 56.95 
2450 f4 269.95 3X to 1X AF Macro Zoom 1119. 
2800 AF Flash 92.95 Triple Connctr TC-1000 29.95 
1200 AF*N*Macro 264,95 OC Cable24.95 Ex Cable27.95 
Bounce Reflector ll Set 24.95 Off Camera Shoe 26.95 
New IQ Zoom 105°R" 242.95 
P24 Call New IQ 70 °R* 154.95 
PZ-10 w/28-80 FA Call iQ-90WR Call 
AF 330 FIZ 129.95 
P30T 144.95 
202-384. 2828 «195, 1000. 194.55 
50/1.7 109. 50/14 149. soa 43.95 S0/1.2A 243.95 
5028 309. 10028Mac475. 28-80T 119. 70-200T 
13528 284. 30045 775. pee 
28-80 Call 70-200 219, AF-160SA . 
AF-280T 119.95 
28-105289.95 100-300289.95 AF 200 wap, Prd 
Terminal Grip F 3495 Ar osoc erst 189.95 
Cable Switch F 24.95 Si0V PowerPack 139.95 
Magnifier FB 39.95 Macro Focus Rail Ili 53.95 
Hot Shoe AdapterF 17.95 Auto Ext Tube Set8 104.95 
Ex Cord FSP 17.95 
AF LENSES & ACCS. [{XBodywaceen | nna 
Limited Availability FAIW 90.95 FEI 93.95 
35105 159, 35135 259, FCI 5698 
2880 179.95 Ned Pa vache timotor 188.95 
DENTALEYE! = Call « $575, Rebate from MFR. call 
T3AF 144.95 T3AFD 159.95 New RTS Ill Call* 
NEW T4 AF Calll . Ps 
108 Multi Program 178.95 NewContaxT2*AF = Fatt 
FXG Super 2000 115.95 
sao 4495 2828 Call 18028 Call 
28-80 : 35/28 Call 28-85 Call 
120, 3570 89.95 S017 440. 35-7034 Call 
50/4 232, 80-2004 Call 
8528 Call Call 
135/28 Call Mutar! Call 
Mutar It Gall 
pak g Pro 139.95 
New TLA-280 Flash Call 
citifetime Warrenty 96-83 DataBack7 1/167 224.95 
Spectra Remote Con Control 27.95 Hasselblad Adapter 152.95 
se Effect Filter Set 14.95 
203 2-LenswiFlash 599% New Mini Dual 139.95 
403 4Lerswlash 759.95 400 129.95 
Lens Discovery 900 Zoom 169.95 
. 2550 back) 729.95 
bei tecry dn 39-32 Discovery 3000 Zoom 254.95 
AC Adapter 89.95 
Spare Back 203/403 79.95 
1515 Mfg. Rebate 
r Call 
Call 
124.95 
Call 
168.95 
Panoramic Camera ...899.00 Z-UP 80 RC** 169.95 


~ ORDER TOLL FREE * US & CANADA 


800-223-2500 


ORDERS & INFORMATION 


212-741-0052 


FAX # 212-463-7223 


Photura 135 Call 
EOSRT 369.95 EOS-1 Call | Photura 22495 
EOS Elan 33.95 | Photura Caption 
EOS Glan Kit w/35-105 USM Call Mace rosa Hoe Kit Case 
£05 Elan Kit w/28-80 Call | Lithium Battery only 199.95 
Serie 359-00 | Mega Zoom 10s Caption219.95 
Rebel 159.95 Rebel Kit 298.95 ry 
Reals 399-33 | sureShot (28-48mm) 
Rebel Skit wi3580 319.95 _| Sureshot tele max 9988 
1428LUSM 1759. 1002 . " 
1928 495. 1002.8Mac 439, 3 97. 
2428 239. 135285F 237. New 35-80 USM 169. 
2W35LTS. 974, 20028L 639. 35-1055 145. 
2828 126. 200/181 «3399. 35-105USM 229. 
352 208. 3004. 899, 35-135USM 259. 
452.875 975. 30028 3295. 70-210USM 249. 
50/1.8 I 58. 400281 5639. 75-300/4-56 184. 
502.5 Macro | 249. 6004L 6335 -80-2002.8L 925. 
Life Size.Con. 159, 5004.5 USM 4799.95 80-200/4.5,5.6 139. 
Sot L 1765. 2035281 1079. 100-300L 489, 
851.2 1229. 28-801 1139. 100-300USM 259. 
90728 TS. 974. 2880USM 245. 2XAFAPO 228. 
2OOEWC 48. 300EZWC 96. GRI0 36. GR20 23. 
430 EZ wiCase (Meter) 204.95 GR50 35. GR60 32. 
430 EZ wiCase (feet) 224.95 GR 23.95 
ML-3 Ringlite 194.95, 
TiLHotshoe Adapt. 46.95 £1 Drive Booster 269.95 
ibutor 95 Nicd Pack f/E-1 69.95 
Off Camera Shoe Adapt. 18.95 4 
Gon necting ors @ 2635 Nicd Charger f/E-1 174.95 
onnectit 5 
Off Camera shoe Cord 47.95 Ree 76.95 
Transistor Pack E 104.95 —_Dioplers f/£0S-1, 105,700 10.50 
Transistor Pack E Nicad 189,95 _Dloplers £05 620,630,RT 14.95 
Focusing Screens f/EOS-1 26.95 
Ext. Tube EF 25 94.95 Focus Screens £/620,630,RT 99.95 
Mac. Conv. FD-E0S 64.95 
52, 58 Gel Holder 15.95 
Bar 39.95 £5-C9 21.95 £S-C13 2495 
ES-CI7 24.95 §5-C20 29.95 
2x Converter 69.95 EW-60 19.95 EW-62 19.95 
EDtoEOS Adapter 36.95 EW-621119.95_ET-62I] 18.95 
EW-65, 5-65, £56511 17.95 
Command BackE1 153.95 ET-65, ET-65 i 18.95 
Quartz DataBackE 61.95 EW-68AorB 19.95 
New ESCORT 109.95 FreedomZoom90 —«189.95 
Vista Panorama 147,25 Freedom Zoom70C 169.95 
if liom 1 . b 
Instant Pro ‘Cali New Freedom DualC 109.95 
WeathermaticDual 166.95 AF35 69.95 202 89.95 
20001 71.95 OC 
D314i 34.95 0316 5495 05-1100 Off Cam Shoe 26.95 
5200 214.95 P87 153.95 Acie ac 
DB-3, 5, 7, 54.95 
Panorams Adapter 32.95 CorechonEyePiewes B78 
Panorama Holder f/7Xi 19.95 ifier 29.95 
2X Conv for “I*Series Set 74.95 IR-T(N)Set 149.95 
1.4X Conv for “I"Series 64.95 Finder 71: 
X-700 USA Call X-370-N 144.95 
6495 
28/28109.95 50/1.7 56.95 New70-210455.6 119.95 
13528 114.95 
28-703.5-45 119.95 New 70-300/45-58 189.95 
GENERAL ACCESSORIES Slide Copier AB3 67.95 
Sit $195 New Macro Stand 1000 149.95 
New 220X Flash 29..95 Nerro Seats 1000298, 
Motor Drive 1 189.95 NewSlide Copy 1000 179.95 


140° Panoramic 35mm Format Camera 


150° Panoramic 120mm Format Camera 


Hard Case for Widelux F8.... 
Soft Case for Widelux F8.... 


Special Set of 6 Filters with Leather Case for F8.,94.95 


Soft Case for Widelux 1500. 
Box of 120 Slide Mounts (35mm; 


Ber) 
9.95 


Panoramic Photography by J. Meehan 


#P166H Hard Cover.....32.50 #P166S Soft Cover. 


24.95 


AF Mini259.95(2 Zoom AF369.95 
AF Mini Date 294.95 
2 Zoom AF Date 399.95 
RS 1,549.95 R6 1649.95 
New RE 1099.95 
Ras 499.95 
“R" LENSES Call 
50mm f2 R Lens 499.95 
RSVR6 Winder 249.95 
R4 Winder 179.95 
Motor Drive-R 419.95 
Handgrip-R 69.95 


MB on oceeecoee 


21/2.8M 1469.95 352M 1049.95 
502M 639.95 Other Lenses a 
MAP Winder 

M6 Winder 499: 3 


uv CIRC,POL, 

£55 66.95 209.95 
£60 4©=— 69.95 219.95 
New Prego 

AF 35mm camera 

wiData Bac Call 
KR-5 Super Il Call 
KR-5 Il w/35-70 Call 
XR10 nana 
KR10-M 


50cm Elec. Cable Aree pres 
New MIRAI tlt Call 
DB-SM Data Back 49.95 
SHOTMASTER SERIES Call 


SSess 


S85 


SeE658 


699.00 
.8 LD If w/1.4X Converter 


Hood, Grip, Filter 


70-300/4,2-5.8 Mac 


 RRRRE> 
SRABR~ 


Hasel Adapt B50 1: 


uy oaN 
3S Sivuue 


Se & & 


PE rakababal ab abal 
Sssssssss 


Diff Cosmos #40 1: 


y 
se 


= 


Sevan wrees 


Color Diffu. 88,89 


y 


Split Fld. #111, 113 


SBSSSSeuas, SS3s 
ageus, sas, Rzsss. 


exe 


for AUTO FOCUS CAMERAS 


2629. 3029. 2629. 


89. 
99.95 149.95 99.95 99. 


150-500/5.6 ATX Call 
2x7 element C495 
20-353.5.45 Call 
28-70/2.8 399.00 


28-70/28-4.5 1 
70-210/4-56 f/EOS 169.95 
80-2002.8 


Nikon, Pentax (includes mount) 
90/2.5 Mac AF 299.00 


300/2.8 LD AF 

300/2.8 LD AF/Nikon 2424.00 

28-703.5-4.5 139.00 

35-90/4-5.6 AF 129.00 
00 35-105/2.8 AF 632.00 

70-210/4-5.6 139.00 

70-210/2.8 LD 811.00 


90-300/4.5-5.6 AF 179.00 
1.4X AF for CA,NK, MN 89.00 
2X AF for CANK, MN 119.00 


193.8 109.95 
2028 69.95 2928 49.95 AFLENSES {MIN NK. 


28-70/3.5-4.5 69.95 - 
7021045 - 109.95 
70-210/4.5-5.6 EOS 119.95 
1.4X for Min Can. AF 48.95 


Available for most manual SLRs 
119.95 
18-28/4-4.5 129.95 
100-500/5.6-7 239.95 


Includes: Filter Holder, 
Book, Hood#2,5,83,SunSoft, 
and 346 

A P 
Fog #150 0r 151 9.19 11.60 
ND #152,153 6.30 8.20 
Polarizing #160 9.85 17.45 
Pola Cir#161-163 13.7021.25 
Circular Polar#16415.9930.15, 
Variclr #170-173 14.85 23.25 
Radial Zoom#185 6.88 : 
Gel Holder#194 5.25 5.90 
Rainbow#195-196 9.55 12.15. 
Sunset#197-198 10.20 14.25 


MI #201-20414,30 18.65 
Parallel #209 15.99 26.95 
Speed #216 18.50 
Super Speed #217 70 
Prism #219 95 
Mirage #220 - 
Sky #230 


Creati Mask #340 8.99 1, 
Dbl Mask #342,3459.70 1. 
Dbi Exposur #346 5.25 6.95 
Linear #354 2.95 


7.50 
2.90 
3.90 


Basic Filter #376 7.40 10.50 
Pre-Shaped #397 11.39 13.90 
FirGrad#660-671 9.25 11.75 
Spot#672-674 7.40 - 
Modular Hood = 5.75 6.90 
Storage Box 3 Re 
Coupling Ring 7.95 9.25 
Adapter Cap 3.50 3.50 


Portrait Kit (A) 38.95 
‘Sunshine Kit (A) 39.95 
Autofocus Kit(A) 45.50 


NEW Auto Pro Bare Bulb 249.95 283 62.95 
285 HV 76.95 
63.95 283/285 w95 


Hi 
ag 
H 
g 
5 


2600D 29.95 2800D 44.95 
550FD wMod 41.95 
3900 127.95 3500 36.95 
3900 Flash Lens Kit 9.95 
3700 6.95 
Vs serie ect, 22° 
DX8R Ri 133.95 4 
, Maxxum! & Nikon AF — 56! 
New DX1S A finglight 239.95 O36 AF Hath for Canon EOS, 
28.50 Maxxum! & Nikon AF = 91. 
Canon 38.50 poop 
Standard Module 12.95 Sa, = 
Minolta, Non-TTL 795 NC3 21.95 SL2_ 23.95 
Min.Nikon.Pk, TTLKC = 29.95 SC-1 16.95 SC-23 18.95 
3495 S84 9-23.95 VP-T 19.95 
59.95 FK-1 199 FK2 2295 
WFK-1 12s WFK-2 2s 
New 622 wiZoom Cali Charge 
ee 189.95 802 23.95 803 7.95 
622 wStandard Head © 209.95 S84220V 9.95 
214.95 
36.95 
67.95 BRKTONLY KIT 
92.50 New RL2000 79.95 89.95* 
29.95 NewSQ2000 71.95 79.95* 
33.95 New R4B 73.95 82.95* 
: 49.95 NewR668 54.95 64.95" 
QBC-6 Quick Charger 59.95 RUC 59.95 69.95* 
Dedicated Remote Cord 33.95 Quick Flip + 37.95 


19.95 \LPMacroFlashBrckt. 88.95 


Lepp Ii dual flash brkt. 79.95 


34.95 Lepp Ii Deluxe kit 94.95 
56.95 Vertaflip 29.95 
71.95 Vertaflip Heavy Duty a 


TR-PAK Il WNC & 4.95 NEW VH-2000 
AC Adapter (specify New Auto Quick Release 59.95 
¥ ‘ , ao * for metz mounts add _—_ $5. 
ICS Charger (CHG-20) 29.95 
Charger 15.95 ,, Eagle Sovtes 
843/846 Ded Rem Sens Cord N3000 124. 300199. 
(#3330,422D,444D) 31.95 N3002, 79. N3003_ 79. 
#767 Filter Kit £544,555 22.50 Ded. FR Ser. fimost camrast 14.95 
#738 Filter Kit 7300400 22°80 N60OONEWRQ Bracket 129.95 


#786 Tele-Zm £/544,555 22.95 
#841 Tele-Fil /400's 383 19.95 
Auto Slave 


32-CT3 119.95 45-CL1 


Light Cont. Roller 
Sensor shield 283/285 


Bounce Kit ns 

Basic Grip wBracket 38.95. Pocket Bouncer 17.95 

6x6 Br 22.95 Ultra Soft Bouncer 19.95 
80-20 Bouncer 17.95 
NEW Soft Box 24.95 
Big Bounce 28.95 


89.95 Snoot 21.95 Bam Doors 24.95 
194.95 Mylar Inserts 12.95 
32-CT4 159.95 45-3 237.95 Now! Pro Pack 64.95 
32-CT7 186.95 45-C.4 288.95 
36-CT3 224.90 45-CTS 369.90 
45 Series wiNicad Add 44.95 
Spare Nicad {/45 series 59.95 


Turbo reaper 
ss for flash wiAC input Call 


543.95 91 (6v) 109. #2(9V)_ Call 
Above wiNicad Add 18.50 #3 (Ascor) Call #4 (12V) Call 


5320 Dry-fit (/60 series 46.95 Battery #20 for Norman Call 
5322 Nicad for 60 series 99.95 8antum Battery Call 
#5488 Minolta Module 19.95. , 

New Multi Connec Cable 89.95. <,Based ov, S25 Mir. Rebate 
New Metz IR Ded Module 

84.95 Speedotron Accelerator234.95 


S 
‘System *134, 


Mini 145.95 
NEW Mini G 


yder 
16 21.95 yetfCharge indicator 174.95 
15° 13.95 wil6 channels all 


19.95 Master 51.95 
19.95. Radio Slave 4 Call 
9.95 MORRIS SLAVE FLASHES 
27.95. Mini Slave (GN33) 19.95 
9.95 Mini Slave Wide (GN18) 24.95 


Morris Midi Slave (GNS6) 39.95 
Samyang Mini Slave 16.95 


Your’ With our 10/10 Program, you'll receive a rebate 
certificate offer valued at 10% of your purchases 
Dollars Go allowing you to take up to 10% off future purchases 
Further At irom specially selected catalog merchandise. (Rebates 
Adorama are cumulative and can be used for up to 1 year.) 


3116 150.95 3120 164.95 
Bd eee SAN 20288 20 Wieakanddtvet S400 seater line 
oped 209.95 026 Weekend Compact 166.95 
3132 164.95 3135 223.95 {eerie 159,95 5204 Safari 

3008 The TR WMiN' BH. 29.95 3140 201.95 3142 217.95 558 Multipod 
é “ae 3165 101.95 3170 93.95 299 48495 224 186.95 
ae ae 99-95 3150 248.95 3062 455.95 226 20495 220SAF 249.95 
zo S395 3065 424.95 3194 563.95 New 241 ProReporter 279.95 


3012 3013 93.95 270 Rational 2 
3014 113.95 3015 87.95 318! Light Pro Leni 272 Rationai 28 
30M IRS BRN B83 3185 Mini Pro 21495 306 239.95 320 234.95 272 Rationai 2 
3022 10985 3023 13R95 3144Video Shoulder Mt 32.95 323 244.95 326 2ev.95 370 Rati 

3024 113.95 3031 170.95 sa cere? 3895 Ti hatonala, 
3032 138.95 3033 122.95 3009 1995 3055 36,95 220 Safar 32995 472 Rational 48 
3034 149.95 3035 184,95 3025 17.95 3057 109.95 570 Rational 5 
3036 136.95 3037 164.95 3026 24.95 3063 93.95 4i0R 339.95 410C 180 Fluid Head 


449.95 
3040 168.95 3043 147.95 3028 29.95 3065 249.95 413R 409.95 413C 519.95 
3046 120.95 3050 21495 3126 49.95 3029 33.95 415R 364.95 41SC 474.95 035 for Weekend 


3051 162.95 3053 188.95 3130 49.95 3030 39.95 135 for Total 
3058 245.95 3060 346.95 3038 154.95 3039 124.95 SOOR 394.95 S00C 50495 235 fo Reporter 
3177 wA265 HD 134.95 3047 49.95 3160 56.95 S04R 489.95 SAC 599.95 335 for studex 


New 3411 Compact 47.95 3265 5495 3232 13,95 505K 389.95 SSC 499.95 3c 6 brotele 
3413 79.95 New 3262 med. Ball Hd. 29.95 


BEGG SbeGa SERGGGES SGeEEE 


075 Ball 0 46.95 
520 Wall Mount 
3017 39.50 3156 Fold Auto Dolly 112.95 recall $$:33 534 Side Arm fStudio 
31g aaa 2137 Var Speed Dolly — 78.95 375 Ball 3 129.95 535 Side Arm f/Studex 
oh aor 3146 Tripod Apron 16.95 376 Ball Head 3M 139.95 540 Angle Support 
3059 Side Arm 31.95 475 Ball 4 139.95 440 Platform 


63.95 

23.95 

28.95 

45.00 

49.00 

R35 3289 Suction Grip 79.95 
3292 Car Window Pod = 19.95 

107.95 3205 59.95 

8695 3211 69.95 3295 Anti Theft Lock Plate 64.95 

99.95 

105.95 

116.95 

119.95 


Suction T210 Unipod 14.90 
S2A. SASS anes cD 39.95 [2! y 
3221 99.95 3296 QuickRelease 25.95 fi Fod 36.95 EZ-Hold 38.95 
3223 137.95 3270 Compack Quick Release 18.95 459¢ 18.50 800G-FL 19.50 New Ball #1 Call 
3235 194.95 3052 ExtLegs {3050 19.50 S00G-FL__ 17.50 9606-QL 27.95 New Ball #1 wQuick 
176.95 3240 177.95 3153Dbl Head Support 53.95 Mini Sport (444) 65.95 
146.95 3250 219.95 325S,All Weather shoes 17.95 Sport. Tripod (333) 66.50 Release Gil 
New Ball #2 Call 
U100D 36.95 UI12D 46.95 1/4" Plates f/Arca 29.95 


Call For : 
112-AF 82,95 U212D 59.95 


Quick Release Adapt 109.95 
Touring Set 99.95 212 AF 104.95 
2901 79.95 741 28.00 Pro 63.50 Stndrd 39.95 
2722 Magic 2 wiQuick #1(62") 180. #2(97°) 198. Compct 21.50 AF Hd 57.50 
Release & Monopod 123.73 43 (26*)161.95 #4(45") 169. #3677 New Ball #1 109.95 
2732 Video Magic 155.50 45 Giant (99°) 449.95 322AF 149. M322 109. f 
2702 Chest Magic 7450 S576 Prot, U 208.95 
Monopod 75* 61.00 S610 229.95 rs 
2700 Magic Kit 159.95 Standard Ball Head 58.00 Professi 329, #3675 Prof. (3675) 304.95 
Super Ball Head 129.00 NEW Professional i! 299. #3854 QuickFixliwPlate 104.95 
2504 59.95 2101 36.95 New Benbo Weiter 134.95 eerenleehd a #3859 Quick Fix! wPlate 94.95 
r 1 .95 Trekker Ball Head 74 fessional " 
2102 29.95 2108 29.95 Trekker 45 vec 225 Quick FixSpare Plate 29.95 
30°x40*x10" 495 Tiltall Tripod 99.95 Twin Cam Platform 49.95 
Sollee 89.95. Titall Junior 69.95 tnt aoae 
Monopod 2795 fen 35> Compact eased 
3300 249.95 Pro Monopod gags M5103 Light stand... 495 standard 23.50 
1000 E Gear Head SIOVF 27.50 SO4QF 74,95 Deluxe Studio 36.50 
international 179.95 vic 450 39.95 512QF 49.95 S0SQF 117.95 
VICT 650 46.95 5030F 59.95 S06QF 138.95 
RTS Steel Blue Tripod 99.95 STRAT 650 52.95 523 OF 72.95 


Case weinforced Corners 70M 

= —* Attache _(itie6 139.95 0 ay 
oe pa eg coe ie 63-95 35 (15 yex1 17's") 84.95 

Ss BQ —FBERBILT CASES (13 x5 «11")..69.95 #66 (20'x13x10'0")109.95 


Also Available in Black $69.95 


Camera Cases all FIX 106. F320 42.95 


49mm 8.25 16.25 1850 19.95 38.95 
52mm 9.50 19.95 21.95 2495 39.95 
5mm 9.95 22.95 2595 2895 59.95 
58mm 10.95 26.95 28.95 33.95 59.95 
62mm 16.95 31.95 34.95 37.95 59.95 
67mm 17.95 36.95 39.95 44.95 ‘59.95 


95mm _109.95 119.95 124.95 199.95 129.95 199.95. 


VHS “Which Filter Should | Use 23.95 
MAGNETIC FILTERS .....sssooceconn ALL 

Color) NOS/SX 
Black & White Soft Cross Cire. 
UV/Sky Close Up Screen Polarizer Polar. 
30mm 24.95 24.95 2495 39.95 79.95 79.95 
49mm 13.50 16.95 17.95 19.95 39.95 65.50 
52mm 15.95 18.95 18.95 32.95 32.50 67.95 
55mm 17.95 21.95 22.95 36.95 41.00 79.95 
58mm 18.95 22.95 23.95 36.95 41.95 81.00 
860 59.95 66.95 68.95 149.95 199.95 214.00 
62mm 24.95 2850 2895 43.95 45.95 88.95 
67mm 29.95 34.95 35.95 48.95 53.95 103.95 
72mm 41.95 4495 46.95 58.95 71.95 119.95 
Timm 46.95 53.95 54.95 63.95 76.95 134.95 
> 82mm 59.95 67.95 69.95 99.95 89.95 164.95 
86mm 67.95 82.95 84.95 169.95 106.95 198.95 


Filter Holders 
3339.95 4x4 59.95 

3x3 4x4 

StandardFilters 9.60 19.50 
Colors 22.50 45.95 Gelatin Filter Holder 88.95 


Special 

Neutral Density 18.95 38.50 

Voss Universal Filter Holder 
witens Hood 27.95 


MF 1623 Call MF 1420 Call price includes upper & lower F-2 72.95 F801 37.95 354 Call 309. Call 
ME 1217 Call MF912 Call foams.black or silver finish. F-3X 53.95 F802 40.50 308 Call 307 Call 
MF 1015 Call. View CamCall 100 129.95 105 17495 FAAF 84.95 FS5XB 42.95 306 Call 305 = Call 
#24 Call#32 Call #42 Call 101 154.95 106 199.95 F6 59.95 F803 47.50 454 Call 434—Call 
Compartment, Portfolio cases Call 102 144.95 110 24495 F804 5995 F805 8995 4ig Call = 416 Call 
103 153.95 111 214.95 415 Call «414 Call 
107 17495 F400 38.95 F402 36.95 4)! a ae a 
#129 29x20x14" 299.95 F401 41.95 F403 46.95 404 Call 403 Calll 
Small (12X6X7) 234,95 Laptop Attache Case 199.95 P655 Call» 675 Calll 
Med (axe 26495 F427 28.95 F440 38,95 684 Call P69S Call 
icp NEW! with super grip 519° F432 31.95 995 Call 895 Call 
795 Call = «595 Call 
#0V PressVest(Smil) 3895 TERK PACK 
P | TLE New Photogs Vest 69.95 
ve Mr oe PHOTOFLEX fogs 580 Call 
erty Sail ok Lid p2it Call =—215 Call 
Commercial 154.95 /Pro Power Paks & Heads Call 
Heh 6s eee ae re ae 
elopan, .s 
(by rh New Shoulder Cary... 99.95 SR ee = 
49, 52mm 139. 55,58mm 149. 55.95 Of1001 26.95 Orion ll 36.95 New! Back pakHUGE Call 
62, 67mm 159, 72mm 189. Hip Carry Venture.......99.95 fite Convert 35-33 _ New! Photo Back Pack 
Timm @ 189.95 89.95 for airlines all 
.95 Mini Magnum Delux _36.95 ew! Photo Back Pack 
ae reicher 139.50 "for Kelty Frame all 
27.95 NEW Super Trekker Call 
"35.95 Topload Zoom 21.95 
39mm 23. 49mm 26. 16.95 TrimTech Ultimate 69.95 Call For Price 


52mm 29. 55mm 32. 
58mm 34. 62mm 37. 
67mm 41, 72mm 52. 
Timm 54 3x3 36. 
3x3 Graduated ND 89. 


Camera Carrying Systems 


Tamrac cases combine comfort, good 
looks and maximum protection 


* Double Lens-Bridge Divider Systems hold two 
cameras with attached lenses and motor drives. 


* Adjustable, foam-padded compartments. 
* Dual Action Top flap- quick access of a speed flap top with a 


storm tight zipper. 


Tamrac 615 
Pro System 15 


MON-THURS. 9 TILL 9:30 PM EST 
FRI. 9-1:45 ¢ SUNDAY 9:30-6 
STORE HOURS: MON.-THURS. 9-7pm 
FRI TO 1:45 ¢ SUN 9:30-5:45 


CUSTOMER RELATIONS 


212-741-0466 


Mon-Thur. 9:30-4:30, Sun. 11-2 EST 


©1992 


mn 


42 West 18th Street ¢ Ne 


w York, NY 10011 


~ ORDER TOLL FREE 


800-223-2500 


ORDERS & INFORMATION 


212-741-0052 


FAX # 212-463-7223 


gr 


New Canon L1 
8mm Hi Band with 


New UC1 8mm Mini Call 
New CC 187 8x ZM VHS-C Call New UCS1 Hi-8 Mini Cai). IMterchangable lens Call 
VX-806 8x z00m 8mm Call New CC 177 8x ZMVHS-C Call New R67 (v/as Sony TR51) Call MOST CAMERAS INCL ORIG CASE — New VIN-860 as Sony F301599.95 New C30 trom Mani Call for CANON L1 
New VX-82 8x Zoom CC-405 VHS 8x Zoom 21x 549. ge (las Sony TRB!) Call NeWPV-41VHSC — 629.95 YN 310 same as Sony TRS1Call A1 Digital Call | 3X ZmLens 515mm 457.95 
with Fuzzy Logic Call C415 & Zoom wiCase Call can NOW PAAR VES Call New VN 320 vas Sony TR71Calll aX gm Lene 87-96 Genm264.95 
NEW CC-512 VHS Pro Edit Call New R861 (sas Sony F401) New PV-14 VHS-C Call F-60 Wide 8m! Cal NewE 250 12xZM 8mm Call 157m Lens 8-120mm 457.95 
Call Mew R108H (vs Sony VB01)1139.95 New PV-62S-VHSC Call,» New WN750 10X Hi-Band mini gamer New E40-8x Zoom Call Refle Cail 
VFKL6 Video Tele Lens 69.95  CC-445 Pro Edit eh i same asSonyTRI01 Call. -: S120 SW 12x Zoom pod heitidefCal cote 
All Accessories €C-520 Pro Edit 699. New R105 (vas Sony F501) 799. VHS-C ‘amm mini Camcorder Cali NeW E09 wcolor viewsi CL 2X Extender 232.95 
NEW CC-525 VHS Digital M799. New R15 8mm Mini Camcorder New PW-700 Call New E61 8x Zoom Call £05 Adapter VL 
New CC517 Pro Edit 20x ZM Calll New PV-704 Call $122 SW 12x Zoom New E65 10x Zoom wilightCall for EOS Lenses 249.95 
16x ZM Call _ 62m€ as Sony TR71) Call New PV-710 649. 8mm mini Camcorder HC 1000 Hard Case 214.95 
New CC 507 Pro Edit 16x ZM < New E67 mm Call’ 2R 100 200m Remote Control 54.95 
can C0560 S-VHS Cali New RISH HIS sent Rpt | ated with color viewfinder Call New H800 Hi-8 Call ul 
Speetee2e a NEWPrOSZOA Br §=— GA GamesSory TRION) Call FTO OS cal XAPSHOT Filmless, video, still 
CiGMinvisc songs NEWPrOSZSAGTm §=—« NEW Ricoh Camcorder = 7999 359.95  RM152 Wireless Remote 80.95 camera 50 images per disk 
New C518 8x7M NEW Pro 860A 8mm Gall baa PVS 4060 569.95 RM95WirerRemote 80.95 * Built in flash * Built in play GRSSOSUS.VHS-C Call 
Mini VHS-C A] NEW Pro 865 &mm all 4070 Call, ACVSSNN 1 Hour Charger 159. ‘8mm CAMCORDERS back * Hi Band Circuitry Call yew GR303U 659. 
ee eam Mini Cal Pro.870 16x ZM 8mm Mini Call 5 PYM 2028 20'combo Call EBPSSN AA Battery 2se22.95  KX-H3 (¥asSony TR-101) Call New GRAX2UVHS-C 529. 
New 8-808 Hi-8mm 8 Call Pro 880 Hi-émm 8x Zoom Call only B4 DCV30 Car Bat. Charger109.95  KX-90 (same as Sony TR-7) Call Rain Shield for UC-1,£65, £61, | NewGRAXSUVHS-C Call 
Sete cn WAKO = ee Pee DCP-77 Car Batt. Adapt. 59.95  KX-95(asSonyTR-71) Call 40, A-1,£06,H800. | 32.95 NewGRAX10UVHS-C 689. 
ea KDML-770 (sas Sony 501) Call New SKU! Sports Pak GRSX9OUSVHSC (969. 
New vaz8 e4x Distal Zm Call Biiceawic 3398 HS-COAU VHS Camcorder Call CAMCORDER, KDH-170 (vas Sony 801) Call FUCSeries 184.95 NEWHRD 980 Call 
New V20 VHS 10X Zoom 649. AVS 020 Syncro Edit Cab. zs HS-CXTU S-VHS-C Camcorder Call yg 8 oS ag ia ohn eet Crees 
CBOSGL 2Hr Batt New 54.95 CBE-7 Car Batt. & Chror 66.95 HRS 4700 479.95 
VFT4 Film Transfer adp.117.95 q rg¢ 
Waiage cays, Weneciarton 2a pine serena ie: eee Lee 
i xing 
MIC-1/2 Input Cord 24.95 Professional MIM-200 Mixing Mike 114.95 
Nader aber te ny * We are authorized Sony U.S.A. dealers pena eae == 1DM300 Super Drect. Mike 79.95  VIM-5400 VHS 799. 
oR knowledgeabl VS ZM100 Zoom Mike 129.95 VM-5350 VHS 679. 
DMI Uni Direct Mike 39.95 SLR Ye OWS URNS O10 Cou taGts New VLL-50V340 Slim VHS 689. PB100 Portable Charger 69.95  VM-8200 SVHS 1099, 
ce had ape nergy + Most equipment shipped within 24 hours New VLL-30/240 Slim VHS589.95 CG 680 VHS 589.95 CBI10 Corfatt Ads 67.95 vMAaAOO VHS Call 
VIR-GOOV Wi Rance * All equi net gomplete with accessories New VLL-60 16xZoom alll “owe othe Sy, W037: 58.95 WDS5 79.95 VME15 8mm 769. 
#C 618 88. as supplies ny TLSS § 79.95 WOW6 79.95 VME 23A 8mm 667. 
VLL 100U Color * Call for the best prices GG 687 VHC Dighal Zoom TL55L 234.95 Wide Atch. 84.95 VME18 Hi8 925, 
The Partnershi VLM6U 8x Zoom Call Same as Panasonic PV40 699. i be 
tere —— * Extended warranty on Parts 3nd labor Pp VLMX7U2 lens wide New CG 8008mm Cali VL-20.Light 54.95 VME 25A 509. 
VZL160U Zoom Light Call to two years Call for Detail 8X-ZM Camcorder Call §=NewCG8058mm 579.95 VL-7 Light 14495 VMC28 629, 
Free $500 Bonus Pack 
& Sixes pe00 Coupons 645 Body Call 
P=Pouch C=Case Uitima SPEC. 1799.95 wpurchase of 645 Super out Lats ts = he 120 oF 220mm Film Holder 128.50 
8x208CA 329.95 , Does not include Case Endorsed by The Audobon Society PowerStarBPEC 149895 “fityoucenbuyasszaor er taencene™ 35/35A 472. 120/4Mac 504. 
6x208 IF 274,95 P 19. 7x35Birderwis 34.95 150/3.5 for only $100 45/2.8A 433. 139/45 587. 
aDEERCA 3449S BOOB CE 32995 P 19. BG6CFWs «189.95 peters Gea Exp. 8131/82 Gall SAY Col 
Case for Compacts 29.95 tOoc BCE 349.95 P 29, 10x40 RICwhs 20695 SPB 899.95 120 or 220 SD Film Back Penta PrismFinder 176.50 55/28A 374. 150/3 
Tikal Binoc Tipd Adgt 19.95 "7126 Compact wics 179.95 M645 Super Body 120 or 220 film insert 269.00 TTLPrism Finder 320.50 75/2.8A Call 20040A 374, 
8x30BCFT 619.95 C 80. WL Finder Super 6x4.5 120 Back 389.00 Folding Focus Hood ©6450 75/2.815 472. 300/4.0A 2133. 
1040 B CFT 719.95 C 90. 7136 wPC-3 729.95 Prem Finder Super 6x7 oF 6x8 1201220 PwrBk 515.00 Rigid Magni Hood 102.95 600/5.6 EDIF wiCase cal 
7x42 BA 869.95 8x42 Rubber wicase 649.95 belgian a Right Angle Finder 169.95 80-160/4.5A 872. 
8x42 BA 869.95 7x42B CFT-GA 749.95 P 60. 10x42 Rubber wicase679.95 Sec oa HeAaEe Prism Finder #2 RB/RZ 533.95 2X Magnifier 56.95 1.4X Converter 304.95 
10x42BA 869.95 7xSOBIFTGA 839.95 y 130 or oO eet Ea. 71,95 PD Prism Finder RB/RZ_ 819.95 Diopters 14.95 2x 344.95 
#42173 Case t7rd2Bx40 59.95 8208 CGA arr s 2045D 549.95 NEW 35mm Back Super 372.95 Focusing Screens Ea.47.95 Auto Extension Tube Set 224.95 
8G0BIFGA 61 7 ¥ uabast 129.95 Diopters 17.95 Ext Tube (Inner) CALL Helicoid Extension Tube 89.95 
8x20 B CFT-GA 659.95 P 50. 2080 #405.D. 1199.95 29795 Ext Tube (Outer) 59.95 Right Angle Finder 156.95 
8328 499.95 8x56 B CFT-GA 889.95 C100. jens 2120#40SD. 1799.95 5045 1175. 903.5KL Helicold Ext Tube 99.95 2x Magnifier 49.95 
7x42 B 1029.95 10x40 B CFT-GA769.95 P_ 60. ernest ao 2120505.D. 1999.95 L Grip Super Med 157.95 65/4.5C 1089. 90/3.8C 6x7 Slide Copier 394.95 Remote BatteryPack 49.95 
ogky 619.95 15x60 B CFT.GA 12405 a erin) iaa93 29060mm Equatorial 219.95 3695 654KL 1299. 127/35KL 6x7 Close-UpLens 79.95 G4e Lens Hood pip 
10x50 199.95 £a.18.95 75/35 KL1289. 180/45 1026. Maxticgen eee ae 
Texted aanss Oh, eae OS ices BM peasy, BE cowamoain 35 
mea tt t ro Reverse er 67mm 38: 
ae 249. 20455 399.95 SoftCamera Case «48.95 15040 CSoft Focus 1465, Reverse Adapter S7mm ESS Gas Adapt ff6x7 Lenses 89.95 
97E 309.95 97ER 339. 250/45 1229. 5008 3149. : Ga.es 645 Soft Case 60.95 
Searcher 219.95 6x7 Carrying Case 95 
50x EP f/Searcher 1495. 80/4Mac 734. 100-2005.2 wibracket 2595. Remote Battery Cord 22.95 Metal System Case 259. 
6x30 149. 7x35 169. 15-60x60 Telemastr 209.95 Le! rer 2X Conv for RB67 224.95 6x7 Lens Hoods 34.95 Soe fall anes 
7x50 305. 830 175, : ick Focus RingB «14,95 Beattie Screen 5. 
10:50 299. TE eter sat ge 13035 Polaroid Back w/P Adapter STimdGis 7295 6ASQuick Shoe Set 89.95 
40x50 86.95 ceri he 359.95, . 3005.6 344, NPC Polaroid Back 144.95 400 T Bracket f/6x7 44.95 58mm Circular Polarizer 54.95 
8x25 149, 6x30G 214. 7-21x50 133.95 7450 FMTR SX —_ — 5005.6 1647, NPCSX70PolBack 239.95 NPC Pol Back f/6x7 699.95 77 Circular Polarizer 99.95 
6x30 329.95 7-15x35 YO6.95 7350 FMTR Gx 497.98 55-110451290. “Adapter 5235 
Tr35G 249. 72506425. 7491 56.50 9x24 74.95 10x70FMT x SIs a Auto Ext Tube #1 314. 35/45 797. 12035Soft 445, 600/4 Call 
7x50 M22AR 524.95 2) Beasiocowases 1SX70FMTSK 567.95 4020, Auto Ext Tube #2 349. 45/4 556. 135/4Mac 382. 00/4 Call 
Le spare cas 1215, Bellows Hood G-2 149. 55/4 572. 165/28 49%; a0 Call 
7x50 AC wiCompass 829.95 8x23 56.95 10x23 71.95 aX 524. Bellows Hood G-3 389. 75/45 382. 165/415 MB inn CR aan on 
8x306 199.95 wi20 to 60x Zoom Eyepiece x Teccomverter {1645 149.95 Sunshield wiCase 47.95 75/45Shift 1375. 200/4 441. 
8xS6MGA 569.95 7x42 154.95 10x42184.95 TSN-1 77mm 45° 95 Mirror-Up Cable 53.95 9028wiolk 389. 3004 820. 14XCnv.Cs 459.95 
9x40 G 369.95 7x50 149.95 TN-2 77mm Straight 574.95 120 oF 220 Insert 71.95 Gel. Filter Hold 47.95 105/24 woe Call 400/4EDIF Call 2X Cv f/6x7 189.95 
: wae TSN3Flurite 45° 929.95 634.95 Foam insert fiCase 9.95 
pee lS 319.95 822 154.95 10x25169,95 | TSN-4 Flunte Straight 899.95 Focusing Screens 38.95 ; 
BH ER 136.95 Cale coef 24.95 Grip Holder 78.95 ; 
15x80 G 819.95 cok ME PowerDriveGrip 34.00 MultiAncle Grip 238.00 We are Authorized USA Hasselblad Dealers 
to Adapt. 149.95 * (weighs Accs. Shoe 30.95 
Only for stock on hand | MULTICOATED Wipe 1495 Hate aipd ed one 20x60 ED 519.95 Revolwng Hip iced 39935 Free $500 Bors Pak $400 cash back from Mir. w>Purchase of complete sytem, 553 EX. 
Lyte vege NeW 15380 314, ar Wndw ieowcmoaa9s 3 Spotting Scope with option. pan Sie pac Film Advance knob «16.95 «+3. $200 Cash Rebates 503 CX, 9035 WC. $300 cash back on purchase of 500 Classic. Exp. $131 
7 accessones. .s 
wipurch. of RZ with lens & back [395 TCC 
ection sya SXQ0WA 119. 7X50 watt9. with Case only C60R/CZoom «319.95 Rev.camerastage 389.00 7-67 Body aa 
10X50 WA119, 12x50 wat59. Auto Bellows wich 899.00 120 or 220 Film Holder 50/2.8 FLE 3564. 80/2.8 265. 
10x50 St 599.95 3.24150 199.95 8x24 Call 10x24 Call Bellows Lens Hood = 158.95 644.5/6x6 Film Holdr@ 341. . 696. 
1226 Call Balloon Bellows 64.95 polaroid Back #3 288.95 1225.) 
7x30 SLC Mark It 499, 8X32WA.173. 7X42_173. ===) CN Ring 58mm 11,95 Nec polaroid Back «149.95 1128. A24 1165. 966. 
Mark 439, 7X 195 7x35 Call 7x50 Call, ~—“WIALL MFR'S PACKED ACCS. Auto Ext. Tube #1 84.95 73.00 
metadorg te | 10X50 189. 8X56 186. x40 Call 10:50 Call Auto Macro Spacer 109.95 © Adapter SO0CM w/Accut. Screen 1099.95 
20 Pocket 35%. 1042 WA 189. 1250 Call 1650 Call Grip Holder wiAccs Shoe 30.95 500 Classic Outfit** 2295.00 New Flashgun Bracket 306. 
Focusing Handle 3495 3745 1929 12738 503 Cx* 4437. 553 ELX* 2172. Flashgun Bracket (/ELWELM 323. 
S045 1215 140/45 1149 903 SWC wiers & fdr “4027.00 Adj. Flash Holder 51.00] 
$200 Trade-up 654 1159 15035 Quick Focus Handle CF 39,95) 
7x35 E 196.95 iy Sects err Te1917 bask Kit peers} 3305 wath pag acre ‘als 73455 2256 180/45 1069 303.5 3339. Lynn Focusing Handle 28.95 
Camera Adapter” 4695 P 55/45 642. 135945 | 439, 9035 2504.5 1269 50/4 FLE 2168.00 New Tripod Quik Coup! 91. 
8x30 E 219.95 8x30 IF 24.95 15,20,25,40,60KEP. 34.95 pod 
8x23 Compact 164.95 Case f/Discover 19.95 2X WAEye Piece 46.95 653.5 355. 18045 563. 11028 3606 1654 603.5 1855. 8028 1325. 
Tr 236.95 6,200 Compact (CF) 149.95 3350 15 Jeaas C2rWindowMount29.95 Zoombyepece 79.95 8028 25063 575." 10020052 wioracket 2625 10035 1974. 10543 12.058 
1 365. 1 619 1890. 
vaawammaary New a2 Execute 34895 a Tae aia TSS Prev Finder an 1504 2126. 1804 2433. 
7x20 Travelite ill . Pistol Grip #2330 99.95 ry . 2505.6 2398. 35055 3328, 
yeh des ads Mea a idea ag pstasaney eo PR ny AE AU apg lc Paramanger #2 10495 Be caeenis Seve aan SMES 140-200 4956. a 
8x23 CF 6. | 159.95 y ats 146.95 Focusing Screens $ fh 250/5.6 Super Achro. 3885, wiExp. Met 265.00 
10325 CF abe asia 20-45x60 Angle 458.95 78.1217 Rub.Kit 234.95 FOP ores oo 2x Comerter (Hasselblad 184gs KP WD Meter 
Photo att Field Scopes 14495 78-2000ED Scope 289.95 61-0077 77mm Scope 389.95 a6 $200 Rebate Finder RBRZ 533.09 New! 14x Shift converter 2899. prof ens Shade 258.00 
2 74.95 1520,30,40X Ea, 56.95 C770 Tham SHUTTER LENSES. rim 2x Mutar 1299. S0/2.8F 1699. Now pro shade 500.00 
3450 79.95 10x5006.95  7*50SPIF 589.95 95 pebapoe Sony fern aaa aem iS S100 abate mn ‘regia Senae Shik 979, Mounting Rings 60 43.00 
4 ~ 1 ! Rebate Se le 
New S40 2395 New IR709 Anohse 899.95 RC 16295 Eyepece 198.95 Avtooweuplens 34800 NewWinder#2 39900 {204 Macro, v99e, froshadeser’3 353.00 
PolFilter 17x50 / 10x70 14,95 15-45x60 Spotter RC 244.95, 61-0020 20x Strobo Flash Bracket’ 57.95 Radio Remote Cntri Set 99.95 Ere n pror™ 
8x20 Sportstar «89.95 20x tSpotter 46.95 Wide AngleEP. 149.95 oe yy aD Rees 631, SCA590 Adapter 00 
10x25 Sportstar 101.95 10x70 HP wiCase 459.95 15-45xf/Spotter 139.95 Ad Magazine 631, Pro Flash 4504 620. 


WIDE SELECTION IN STOCK 


42 West 18th Street « New York, NY 10011 


AT ADORAMA WHEN IT COMES TO FILM, 


At Adorama, selecting the right film is as simple as 1, 2, 3. 
USA (Rochester), Great Saving: Respooled (GS), Direct Import (DD). YOU CHOOSE. 


Your ¥ 
Dollars Go 
Further At 

Adorama 


YOU CALL THE SHOTS. 


With our 10/10 Program, you'll receive a rebate 
certificate offer valued at 10% of your purchases 
allowing you to take up to 10% off future purchases 
from specially selected catalog merchandise. (Rebates 
are cumulative and can be used for up to | year.) 


And of course, whatever ‘you order comes with Adorama's chill 55° quality film control — at no extra cost. 


120 
Rochester 


bi 


PXP (125) | = | 11.89 
TXP (320) | - 12.75 
T™X (100) | 2.09 f 10.45 
TMY (400) | 2.15 2.49 | 10.95 
1P (Copy) | 3.79 4,09 - 
™ (400) 1.89 2.39 - 
4x5 5x7 ~8x10_ 
B: 25°" 1001002550 
PX (4147) 12.49 47.95 76.95 41.95 79.95 
TX (4164) 12.49 47.95 76.95 41.95 79.95 
TMX (4052) 13.99 49.95 79.95 43.95 - 
TMY (4053) 13.99 49.95 79.95 43.95 - 
50339 (DUP) 29.95 - - 9995 - 
Copy (4125) 18.95 69.95 114.95 - 129.95 
Super XX (4142)24.95 99.95 159.95 84.95 169.95 
Ortho(2556) - 29.95 54.95 100Sht. 108. 
HIE (4143) 36.49 - - - 
TP (4415) 29.49 89.95 - 
Masking (4570) 50 Sht.59.95 89.95 - 189.95 


35mm ASA a os 120 _PraPak suk 
PanF (50) 2.09 3.09 - 23.95 
FP-4 (125) 0.99 - 1.89 24.49 12.99 
FP4 Plus(125) 2.49 2.75 - — 24.49 
XP-1 (400) 1.39 1.65 99 — 16.95 
XP-2 (400) 2.24 2.99 2.19 — 28.29 
HP-5 Plus(400) 1.99 2.65 2.15 23.29 22.29 
Delta (400) 2.19 3.49 - — 32.95 

4x5 8x10 

25 100 25 

FP4 (125) 12.20 43.79 38.95 
HPS Plus (400) 11.69 44.95 39.95 
XP-1 (400) 12.89 ge 41.49 
ORTHO 12.49 47.95 


ILFORD HP5 Plus 95 
ProPak 50 Rolls 135- ao 29 


NEW High Definition SPECTRA (10)... 

SX-70 (10)... 8.69 600 (10) 
3 1/4 x 4 1/4 (Single) 

new Polacolor 100 or 64T. 


9 iss .! le 
Prochrome (E6).. 37.49 


108.95 804 (15).....108.95 808 (45) ... 


Triade Ultra- | RS Chrome 135-36 
Optima- R 
Portrait | L. 
| RS 1000 8.79 
| Agfapan 25-100 400 135-36..3.19 


36exp. 5.15 


120 3.49 


4.85 1000(24) 4.45 
N20 ised 


12.99 24.75 26.49 
13.49 24.99 2649 - 
11.95 - - 29.95 
12.45 - - 29.95 
e a - 29.95 
 ax5 5x7 i“ BT 
100 502. 10" Ss 10 nD 
4106 13.99 65.99 — 124.95 53.95 - 
4108 13.99 65992895 - 5395 - 
411 829 - - = 29,50 137.59 
4112 14.50 68.95 29.95 - 54.99254.95 
4114 13.99 67.50 29.95 - 54.99254.95 
4329 13.45 61.50 - - 6495 - 
4 1 
a 10750 10°50 10 ™ °0 
6117 (64D) 14.7967.99 27.95 — 54.95 259.95 


6118 (641) 14.4968.95 - 


123.95 55.95 259.95 


6121 (DUP) 25 Sheets 34.95.......63.95....117.95 218.95 
6122-6105 14.9969.95 29.95 - 54.95 259.95 
EPZ (7024) 16.9569.95 - - = = 

6176 (200) 15.8972.95 - - 59.95 285.00 
HP Combo Plan T Sys. 2 36.50 


Ready Load Holder... 


Ready Load Fi 


RHP (400) 

RSP II (1600) 
NSP (160) 
NLP (160) 
NHG (400) 
Neopan (100) .. 
Neopan (400) 


RVP 
RFP 


(50) 


NSP (160) 20 
NLP (160) 


GS RDP 24 


Quick Snap.. 


120 


2.79 
2:95 
3195 


2.29 


Reloaded in High Quality metal cartridges, including 


several professional films otherwise not available 


When ordering please specify G.S. (Great Savings) Series 


1.69 2.19 
1.59 2.39 

— 2.39 
1.79 2.35 


2.25 
2.29 
2.35 


6556 


VNwauwwuwe 
BeouWon 
SS8essssss 


6011 VIN 


2.59 
2.99 
1.79 
449 
2.69 


ilm (64T) 


44,95 


= 


PeELCPen 
bow = 
SaSs3se 


24 wiProc. 36 


135-36 GS 100° 120. 220 
649 5.49 ay 95 3.69 8.29 
4.99 - 64.99 2.59 = 
639 549 59.90 3.49 - 
4.39 - 69.95 3.29 7.49 
5.75 - 89.95 4.99 - 
7.99 - - - 

2.99 - igh: 2.59 5.74 
- - 2.85 - 
ied 3.39 6.65 
1.99 ‘Neopan (1600) 135-36....3.49 
2.39 249 26.95 2.29 - 
4x5-10  4x5-50 8x10-10 8x10-50 
15.49 69.95 55.95 284.95 
13.95 59.95 53.95 244.95 
13.99 63.95 53.50 249.89 
13.99 67.95 55.49 259.95 
Sh. 24.49 - 49.49 - 
24.49 - 49.49 - 
3.09 ............GS RVP24........ 3.29 
Fuji RVP 135-24...4.39 
7.95 wiflash ..11.49 Panorama.....9.69 
35mm Power Processor 219.95. 
35mm Auto Processor 94.95 
Wluminated Slide Mounter 32.95 
Slide Mounter 15.99 
Slide Mounts(100) 6.29 
Special Vivitar Slide Printer 69.95 
35-12 135-36 
Polagraph(HC) 9.55 pas 
Polapan(CT) 9.15 13.89 
Polachrom(CS) 9.15 13.99 
HCPichr(HCP) 10.99 - 
Polablue(BN) 10.99 _- 
a WéProc. 
FunSaver wio Flash 6.95 13.99 
Weekend 10.49 17.53 
Fun Saver 11.95 19.95 
Panoramic 9.49 16.49 
Telfoto 12.95 19.95 
Film Leader Retriever 495 
Cassette Labels (25) 2.50 
X-Ray Film Shield (22) 9.50 
X-Ray Film Shield Jumbo (60) 17.95 
Kodak Ea. .99 100 pcs. 93.95 
Plastic Ea. .48 100 pcs. 44.95 
Metal Ea. .34 100 pes. 32.95 
Alden Bulk Loader 23.95 
TELSOR Bulk Loader 9.95 
WATSON Bulk Loader 13.95 


135-24 135-24 Proc. 135-36 135-36 Proc. 
ASA Di__ Rochester Di Rochester, Di Rochester _Di Roch. 
KM (25) 4.29 4.49 7.85 7.28 5.75 6.25 9.29 9.79 
KR (64) 4.29 4.49 7.85 7.28 5.68 6.25 9.25 9.79 
EM (50) 4.29 4.49 7.08 7.28 | 5.89 6.19 9.39 9.75 
EC (100) 3.89 444 6.64 7.23 | 4,09 6.19 7.68 9.75 
eT (160) 5.29 5.49 8.88 8.09 | 6.49 7.42 | 9.99 10.99 
ED (200) 4.79 5.33 7.58 8.09 | 6.25 742 9.84 10.99 
KL = (200) 5.19 5.39 7.98 8.18 6.89 7.49 8.99 11.08 
EL (400) 5.49 6.31 8.39 9.09 | 6.49 9.99 9.58 12.45 
135-36 Great Savings GS | 135-36 w/Proc. BULK 
ASA Di__Rochester 24 } Roch. 100' 
PKM = (25) 6.69 6.99 - - 10.25 10.58 - 
KPA (40) 7.69 7.99 - - 11.24 11.68 - 
EPY (64) 5.85 6.99 3.49 4.79 9.35 10.58 67.95 
EPR (64) 5.79 6.99 2.95 4.79 9.35 10.49 68.95 
EPX (64) 6.39 6.99 - - 9.98 10.49 - 
PKR (64) 6.45 7.09 - - 10.04 10.78 85.78 
EPN (100) 6.49 7.69 3.29 4.89 9.98 11.28 74.95 
EPP (100) 6.49 7.69 3.89 5.19 | 9.88 11.28 69.95 
EPZ (100) 7.15 7.69 - - | 10.69 11.28 = 
EPT (160) 7.15 8.49 - 4.99 10.73 12.08 72.95 
EPD (200) 6.99 8.49 - 5.59 10.58 12.08 74.95 
PKL (200) 7.99 8.69 - - | 11.58 12.28 - 
EPL (400) 8.99 9.99 - - | 12.68 13.58 - 
EES (1600) 8.49 9.99 - - 12.68 13.58 - 
5071 (DUP) 5.49 6.09 2.89 3.99 9.08 9.68 36.95 
HCS (EKTA) 4.19 4.99 - - 7.78 8.58 = 
Type K (8071) 7.49 7.99 - - 11.08 11.58 45.45 
$0366 5.99 6.49 - - 9.58 10.08 58.50 
$0279 5.89 6.29 - - 9.48 9.88 - 
120 Single 120 ProPak 220 ProPak 
Dl Roch. Di Roch. | Di 
EPY (64) 3.29 3.99 - = - 
EPR (64) 3.39 3.99 16.95 18.99 | 36.75 
EPX (64) 3.69 4.09 18.45 20.45 - 
PKR (64) 4.20 4.69 With Processin: 9.19 
EPN (100) 3.79 4.19 18.95 20.9! 39.95 
EPP (100) 3.69 4.19 18.45 20.95 | 39.95 
EPZ (100) 3.85 4.19 19.25 20.95 Pe 
EPT (160) 3.59 449 17.99 22.45 - 
EPD (200) 3.89 4.49 19.45 22.45 | 43.29 
EPL (400) 5.79 6.19 28.95 30.95 ij - 
135-24 135-24 Proc. 135-36 4 
ASA Di ___ Rochester Di Rochester, Di Rochester Di. Roch. 
Ektar (25) 3.09 4.39 8.99 10.44 4.49 5.49 12.09 13.44 
Ektar (100) 2.75 3.99 8.70 9.89 3.85 5.09 11.80 12.99 
Ektar (125) 2.75 - 8.59 - - - - 
Ektar (1000) 3.99 5.29 9.99 10.99 5.75 = 13.69 - 
GA (100) 2.09 3.09 7.99 8.99 2.79 3.93 10.75 11.49 
GB (200) 2.79 3.54 8.74 9.49 3.39 4.53 11.19 12.29 
GC (400) 2.79 3.95 8.74 9.69 3.49 5.07 11.44 12.89 
GF (1600) 4.55 4.94 10.95 10.69 5.99 6.30 13.95 13.99 
Special GA 36 50 Pack |127: 95 199.95 499.00 569.95 
135-24 135-24 Proc. 135-36 135-36 Proc. 
Roch. Di Roch. h. DI Roch, 


PHR = (25) 0 \ 13.20 13.69 

vPs (160) | 3.29 3.69 8.99 9.64 4.19 4.79 | 11.99 12.49 
135-36 135-36 Proc. 135-36 PP 135-36 PP/Proc. 

VPH (400) 5.69 6.09 13.39 13.69 | 30.45 28.69 64.95 69.95 

PPA (100) 2.69 3.99 10.59 11.69 13.45 19.49 52.95 58.99 

PPB (400) 3.75 4.95 11.80 12.69 | 18.95 24.79 58.49 63.95 

PPC (1600) 5.39 5.99 13.24 13.69 26.95 29.95 64.49 68.95 

Special VPS 135-: 36 50 Pack 199.95 228.00 569.95 589.95 

120 120 PP 220 PP 100' 
ASA Di Roch. bi Roch. bi Roch. 
ee Sv 

PHR = = (25) 3.60 3.99 - - - - - 

GA (100) 2.19 2.99 - - - - - 

VP = (120) 2.07 2.49 - - - - - 

vPs (160) 2.89 3.09 14.45 15.45 28.49 30.50 42.89 

VHC (160) 2.85 3.05 14.25 15.25 - - - 

VPL (160) 2.79 3.05 13.95 15.25 - = - 

VPH (400) 3.25 3.66 16.25 18.29 35.95 36.69 42.39 

Bulk 100’ Vin 6011.......... 68.95 Kodalith 6556............. 24.95 5072 100! vrcscssessssesercorcatone 57.89 
135-24 135-24 Proc. 135-36 135-36 Proc. 

ASA DI Roch. DI Roch. Di Roch. DI Roch. 

PX = (125) 2.05 2.49 7.99 8.39 2.85 3.59 10.74 8 =11.54 

TX = (400) 2.09 2.49 8.04 8.44 2.85 3.59 10.54 11.54 

TMX (100) 2.25 2.59 8.14 8.54 | 2.89 3.59 10.84 11.54 

TMY (400) 2.29 2.69 8.10 8.64 | 3.09 3.79 10.94 11.74 

TMZ (3200) - - - - | 3.95 4.69 11.90 12.64 

TP (Copy) = re = - | 4.65 4.99 12.64 12.95 

HIE - - - - - | 5.79 6.49 - 


SUPREME SUPREME SUPREME SUPREME SUPREME SUPREME 


SUPREME CAMERA & VIDEO 2123 UTICA AVENUE BROOKLYN NEW YORK 11234 


OVERNIGHT 


DELIVERY 
AVAILABLE 


UY IT RIGH 
FROM SUPREME 
SERVICE, QUALITY, 

LOW PRICES, 


wie 


— 


Ca 


NEW! EOS Elan 


\ 


$309.99 


yL Is \ 
MAXXUM 


EOS Elan Kit 28-80 509.95 
EOS Elan Kit 35-80 .... 469.95 NEW! 9xi $CALL 
EOS 1 1029,99 
NEW! 5x; CALL 
EOS RT 330.99 3x, sis 
EOS 108 339.99 Fy; CALL! 
EOS Rebel 149.95 spy; CALL! 
EOS Rebel Kit 269.95 Maxxum 80001 CALL! 
EOS Rebel § ecncnne 209.99 parm 70001 CALL! 
EOS Rebel Sil... CALL! jyayxcum 50001 169.95 
EOS Rebel I .... CALL! 2x Converter 49.99 
Rebel S Kit w/35-80 ....... 299.95 Body wi7 wi4 
Rebel S Kit w/35-105 359.95 X-700 159.99 219.99 289.99 
NEW! EF-M CALL! X.370 99.99 154.99 229.99 
Body wi8 wit.4 194,99 269.99 
T-60 124,99 179.99 239.99 Maxxum 50mm 1.7 CALL! 
Maxxum 50mm 1.4 129.99 
Maxxum 24mm 2.8 199.99 
Maxxum 28mm {2.8 CALL! 
50mm 2.8 Macro 259.99 
70-210mm £3.5-4.5i 179,99 
80-200mm 4,5-5.6i 169.95 
100-300mm f4,5-5.6i CALL! 
24-50mm 4.0 249,99 
50mm 1.8 EF ....... 49.95 35-80mm f4.0i CALL! 
5OMM 1.811 EF orn 89.99 28-80mm 13.5-4.5 149.99 
15 2.8 EF Fish Eye CALL! 35-105mm 13.5-4.5i CALL! 
242.8 EF 219.99 85mm f1.4 459.99 
28 2.8 EF 114.99 100 2.8 Macro 349.95 
o2DEF. CALL Som 18.0 Reflex wun. CALL! 
135 2.8 Soft Focus 219.99 1 
Xi 28-105 3.5-4.5 CALL! 
35-80 4,0-5.6 EF ........... CALL! 1 
Xi 35-200 4.5-5.6 CALL! 
20-35 2.8L ... . 1029.99 
28-80 2.8-4.0L Xi 28-80 4.0-5.6 CALL! 
Ultrasonic 4099.99 Xi 80-200 4.5-5.6 CALL! 
# Xi 100-300 4.5-5.6 CALL! 
35-70 3.5 EF 89.99 fi 
28-70 3.5 EF 159.99 Flash 3500 Xi CALL! 
; 1200 Macro Flash 259.99 
35-105 4.5-5.6 EF .. 129.99 
2800 AF Flash CALL! 
70-210 4.0 EF 149.99 
4000 AF Flash CALL! 
80-2004.5-5.6EF CALL! 5200i Flash 189,99 
75-300 4,0-5.6EF 169.95 32001 Flash 89.95 
50mm {2.5 EF Macro 219.99 2000i Flash CALL! 
100 2.8 Macro EF 399.95 
316i Flash CALL! 
28,80 UltraSonic 219.99 314i Flash CALL! 
35-135 UltraSonic .......... 239.95 SLR Ba 29,99 
70-210 UltraSonIC ....x 239.95 Werciees 
100-300 UltraSonic ........ 239.95 DB-7 700i CALL! 
300 EZ Flash .. CALL! DB-5 5000! 49,99 
430 EZ Flash CALL! DB-3 3000i 49.99 
200€ Flash = 42.99 QD-7 7xi CALL! 
Macro Ring Lite ML-3 ..... 219.99 IR-1N Wireless CALL! 
Quartz Data Back E ......... 54.99 RC-1000L 4 35.99 
Command Back EOS1 .... CALL! 7 sno95 32.99 
Technical Back E CALL! Wide Strap "Maxxum’ 9.99 
Poems 9999 Card Case (HOId 10) une 12.99 
Bar Code Reader E CALL! Minolta Wide Strap 9.99 
ae a ¢ ar Camera & Zoom Case ..... 29.99 
p Lens Cleaning Kit 8.99 


Wide Strap "Canon" .. 


1.7X Converter 79.99 
2X Converter .......e 49.99 
Camera & Zoom Case ..... 29.99 
Lens Cleaning Kit 8.99 
CANON FD 
28mm £2.8 FD 59.99 
35-70mm {3.5 FD 59,99 
28-70mm 135 FD 99.99 aieellpheg 
28mm {2.8 MD 59.99 
35-135 (3.5 FD 149,99 
28-70mm MD 3.5 119,99 
70-210mm 4.0 FD ......... 119.99 
35-70mm MD {3,5 79.99 
100-300mm {5.6 FD 139,99 
35-135mm 13.5 MD 109.99 
100-500 5.6 FD eo 279,99 
18:28mm 4.0 FD 149,99 70-210mm 4.0 MD 99.99 
100-300 f5.6 MD 129.99 


TAMRON 


CHINON FOTOVIX Ill 


—_—. 


GENISIS Ill .... CALL! 


Genesis/II/II CALL! 
3001/4001/5001 CALL! 
NEW 5501/6001 CALL! 
NEW POCKET ZOOM .... CALL! 
NEW POCKET DUAL P . CALL! 
SPLASH AF2 . CALL! 
CP-7M Body CALL! 


Se 


BOGEN TRIPODS AND 
ACCESSORIES 
CALL! 

For Low Low Prices! 


18-692-4110 FAX 718-692-4760 CU 


SE HABLA 
ESPANOL 


L FREE CALLS 


®& 


IS-1 OUTFIT w/Date, Case. 


Ont PENTAX 


AUTO FOCUS PZ-10 Outfit 28-80 Lens, Case 


AUTOFOCU 


POINT & SHOOTS 


Nikon 
COMPANION SERIES 


Nikon F-4S CALL! Battery CALL! Batteries, 3 Yr Warranty 
ees 8008s CALL! yew! Pentax PZ-10......... CALL! 999.95 << Canon 199.99 (COMPACT) NEW ITEMS 
JEW! Nikon N6006...... 349.99 yewrpz.1 cau ‘St $2095 SS Tolemax pagg X200F 53.95 
po Nikon N5005 CALL EW!FA 28-80 CALL! 'S+1 Date CALL! oS Max esq 8x23 66.95 FE ATU RED 
ikon 4004S $249.99 yewiFA50 1.7 CALL! 'S-1 Accesories CALL! NEW! Photura 135 279.99 9x25 CF 86.95 
pada a CALL NEW!FA 50 1.4 oo CALL Photura 209.99 10125 a THIS 
ikon FM-2 CALL NEW!FA 242.0 CALL! SS Mega Zoom 105 179.99 8x20 CD LeTour CALL! 
NEWT NR NSDOD is 25988 NEWIFA 28 2.8 nnonee CALL! Sure Shot Zoom $ »..., 119.99 1X25 CF LeTour .... CALL! MM MU [@) a 
Men eh men Oe 28 CL ee pee 
‘ FA 502.8 Macro vw. CALL! Snappy AF 64.99 LeTour Zoom LL 
Nikon SB-22 79.99 FA 4002.8 Macro CALL! Snappy EZ ag99 STAY FOCUS SERIES C an on 
Eh pd eck ay OM Back FC CALL! , NEW! Snappy LX 39.99 7x35 74.95 710 0, 79.95 
Bias FUG AE CALL! Body wi2.0 Super Zoom 3000 ......... CALL! CAPTION MODELS AVAILABLE! 10x50 86.95 
nm NEW!P3OT 12499 169.99 Zoom 320... 21995 QUARTZ DATE MODELS E SERIES Rebel Il 
ape F 4 ne an . K-1000 99.99 139.99 Zoom 230 169.95 AVAILABLE! 7x35E .. 199.95 8x30E .. 223.95 JM Full Featured at an 
26mm F2.8 AF 144.99 pot RE SEA SPORTS fg Affordable price! 
35mm 2.0 AF CALL! Zoom 210 (RUBBER COATED) 
60mm 2.8 Micro AF CALL! Infinity Twin 7x50 sues 163.95 8x30 ... 239,95 
85mm 1.8 AF CALL! Infinity Tele 8x23 ..... 159.95 10x25 .. 169.95 
105mm 2.8 Micro AF ..... 479. a TAMRON Stylus 7x50 Seafarer I! Gray ..... 399.95 
po em RL nore: b feceae 
17185 299, NEW! Zoom Touch 800 .. CALL! 
pln hah ge CALL 925 79.00 Trip Panorama 50.95 Jom Toahs00S 159.99 1206... 27495760. 500.95 fg Affordably AF-SLA 
28-85mm 35-45 AF ..... 30999 2425 189.00 OLYMPUS PEARLCORDERS Zoom Touch 400 134.99 10x70 459.95 w/ Built In Flash 
3570 F3345AF 129.95 902.5 Macro 229,00 1-400 CALL! One Touch 200 84.99 8-16x40..... 399.95 
SS ORES LEAF CALL! 1:1 Ext Tube 90/25 39,00 L-400 Executive CALL! One Touch 100 69.99 SCOPES 
95-135 F35-4.5 AF... CALL! 10025LD enon 2 os zw oe Si 
70-210mm F4.0 AF CALL! 300/2.8LD L-200 Executive CALL! 20-45x60 scope ED Sar 
80-200 2.8 ED AF Clio tcatee ee Sire baat ST ELAN 
Tee AR pales: 400/4 LD 1989.00 S-930 CALL! 15-45x60 Zoom CALL! 
, 5008 309.00 $-914 CALL! PENTAX COMPACT Dual Control Dial, 
ME-21 Multi Control Back 95-105/2.8 rvcvseoees 484,00 $-900 . CALL! 10x24 UCF ...... 99.00 
(0008) CAL) 35°135/8.5-4.5 Macro... 229.00 NEW! Freedom 70C ...... 199.95 12x24 UCF 109.00 
M22 Dabs Back CALL! £0-3009.8-5.4 NEW! Freedom 90C ...... 169.95 ROOF PRISM 
M625 Mall Control Back Macro hood 289.00 NEW! Freedom 7x20 DCF 129.00 s 
(FAS) .. CALL! 70-210/8.5 Macro 279.00 s Zoom 105i CALL! 9x20 DCF 139.00 9 Xi 
WE CARRY EVERY NIKON Lens 7021045563" 134,00 Olympus Business Products — Weathermatic Dual 35... 149.99 8x42 DCF 249.00 N Minol 
GAGE CALI 70-210/4 AF-IF 109.95 S-804 Recorder CALL! Freedom Zoom 90 124,99 10x42 DCF 279.00 lew Minolta 
: 80-200/2.8 LD 729.95 S-811 Recorder CALL! NEW! Freedom Vista .... 129.99 8x56 DCF 459.00 Professional 
Camera & Zoom Case ... 29.99 200-50015.6 1069.00 T-100 Transcriber CALL! Freedom Dual 60 99.99 9x63 DCF 499.00 
NER ggg 2XFlatField T1010 Transcriber ...nse CALL! Freedom Dual C 89.99 MIN@LIA SLR 
Gadget Bag for Non... 2099 Converter 79.00 17-2020 Transcriber CALL! Freedom 50 39,95 _ AUTOFOCUS BINOCULARS 
ina Cleaning Ki 399 14x SP Converter 129.00 Instant Pro CALL! 8x22 AF w+ 154.95 
9 1.4X Max EOS, Freedom AF35 54.99 eset ey le 
Nikon AF 89.00 ‘ 
2X Max EOS 8x23 5695 [4 Pentax 90 WR 
Nikon AF 119.00 10x23 71.95 
Adaptall Mounts EX,R¢ .... 29.95 STANDARD SERIES Weather 
AUTOFOCUS LENSES (EXTRA WIDE) Resistant, 
im i F-1 7x35 59.95 . 
"NEW" NIKONOSRSAF 300/28 2299 2424 2299 8x40 66.95 Remote 


NOW TAKING ADVANCED 28-70/3.5-4.5 
ORDERS 139 139 SIGMA LENSES 
(LIMITED AVAILABLE) 35-90/4 129 129 129 ; 
NEW! 35-105/2.8 ASL be cae 
Nikonos V Body CALL! 632 632 -- 248 6095 
35mm F2.5 IC CALL! NEW! 70-210/2.8 LD 3 
28/1.8 176.95 
$B-103 397.90 811 811 oa eee 
20F2.8 §37.90 70-210/4.5-5.6 
DF-12 CALL! 139 139 50/2.8 Macro 138.95 
28mm F3.5 277.99 90-300/4.5 179179 179 90/2.8 Macro 219.95 
Close-up Outfit CALL! 180/2.8 APO Macro CALL! 
$B-102 799,95 180/5,6 APO Macro CALL! 
15mm F2.8 1,199.95 300/2.8 APO 1,949.00 
DF-11 229,95 400/5.6 
Double Bracket Set CALL! 400/5.6 APO 
UW TTL Twin CRD 102,90 500/4,5 APO ! 
500/7.2 APO 409.95 
600/8 Manual 289.95 
AF 1050 249.95 
AF SLIM CALL 800-5.6 APO 2990.00 
1000/8 APO 2800.00 


PFUSI 


AF770 CALL 


21-35/3.5 


DL-7 Plus Camera 29,90 24-50/4-5.6 139.95 
FZ-6 TW Camera CALL! 28-70/3.5-4.5 "UC" CALL! 
Discovery 80 69.90 28-200/4-56 .. 209.95 
Discovery 180 CALL! 35-70/3.5-45 CALL! 
Discovery 400 139,90 35-80/4-5.6 CALL! 
Mini-Dual Quartz 129,90 95-195/3.5-4.5 129,95 
NOW PANORAMIC!  70-210/3.5-4.5 APO........ 184.95 
New Airb0rg 35-105 nnn CALL Discovery 900 wrecnennuee CALL! 70-210/4-5.6 "UC" CALL! 
Zup 80 RC CALL! Discovery 2000 CALL! 75-200/2.8-3.5 CALL! 
Z-Up 28W CALL! Discovery 3000 . “CALL! 75-3004.5-5.6 "DL" ........ 159.95 
Special Aid wiCase, Batt, Film, 099 strobe... CALL! 75-300/4.5-5.6 gomce 172.95 
Ext.Wty 94.95 75-300/4.5-5.6 APO 209.95 
Big Mini CALL! 2X Macro MD/PKIOM ...... 94.95 
Kanpal 99.95 1.4X .. CALL! 


Shot Master AF CALL! 10x50 86.95 

Shot Master 7-15x35 106.95 ¥ S 

AF ape th et] SAMSUNG 
Shot Master Dual CALL| WEATHERMATIC SERIES 

Shot Master 742 154.95 AF 1050 

Zoom Super CALL! 7X50... germ 149.95 Hi Fully Automatic 38-105 
RT-550 CALL! 10x42. fed 184,95 

YF-20 CALL! 


QD MODELS AVAILABLE 


SUNPACK 
28 AF Zoom FLASHES 
35 AF Zoom CALL! Auto 622 Body CALL! Bl Weatherproof, Compact 
50 AF Zoom CALL! Auto 555 es 38-110 mm 
Super Zoom 70 CALL! ee CALL 


444D Body 

433D 

266D 

2000 DZ Multi-Ded 
144D Multi-Ded 
Auto 388 


Sensation AF CALL! 


AW-Mini AF CALL! 383Super 
Zoom Tele-70 AF CALL! SUNPACK VIDEO LIGHTS Matrix Metering & 
T3 Super AF CALL! CV-150 CALL! Full Nikon 


CV-200 CALL! LensCompatibility 
FILTERS CV-320 CALL! 
CV-300 CALL! 
THOM .nrseeeerven te VEER CV-300 AUTO CALL! 


Cokin 
Hoya . 


CALL! 
CALL! 


CV-20S 
CV-20S AUTO 


CALL! 
CALL! 


‘SUPREME CAMERA & VIDEO, 2123 UTICA AVE. BROOKLYN N.Y PRICES ARE MAIL ORDER ONLY, PLEASE CALL RETAIL STORE FOR RETAIL PRICES. 14 DAY MONEY BACK GUARANTEE. MUST CALL FOR PRIOR AUTHORIZATION. SHIPPING, HANDLING AND INSURANCE ARE NOT REFUNDABLE. RETURNS ON 
CAMCORDERS ARE SUBJECT TO A RESTOCKING FEE, USA MANUFACTURERS WARRANTY ON ALL CAMERAS. SATISFACTION GUARANTEED!!! PLEASE CALL FOR DETAILS. N.Y. RESIDENTS MUST ADD APPROPRIATE SALES TAX. CAMCORDERS SUBJECT TO AVAILABILITY, PRICES FOR MAIL ORDER ONLY. 


OVER NIGHT DELIVERY GUARANTEED UPON REQUEST AT ADDITIONAL CHARGE 
A Circle No. 77 on Reader Service Card. 


sIANIUN!S ANIM AaNC AINAHANC AINAHdNS AWSAYHdNS AWSHdNsS 


uy IT RIGHT 


FROM SUPREME 
SERVICE, QUALITY, 


SUPREME CAMERA & VIDEO 2123 UTICA AVENUE BROOKLYN NEW YORK 11234 


OVERNIGHT 
DELIVERY 
AVAILABLE 


> Gs: 8 
ee ee 


eS | 


VY, 


LOW PRICES 


14 Day 


Ss Smee eee OE ee SF LU ee Ee ee lCElUlUC Ce Ea ee Oe ee Ce S Siew SUR YG ww ET 


= S eee eS! SP = 


* Hi-8 * Hi-Fi Stereo ¢ Pro 8m 

¢ Electronic Image °10x1 Zoom * Time Base 
Stablization © 3 Mode A.E. Code 

*10x1 Zoom *Digital 

* Palm Size 


Made by Sony 

Same as Sony TR101 
* Hi-8 

* 10x1 Zoom 


Made By Sony 

Same As Sony TR101 
* Hi-8 

*10x1 Zoom 

* Palm Size 

°6 Yr Warr. 


* Super VHS 
¢ Digital 
* Slim Size 


¢ Palm Size 
¢3 Yr Warr. 


PRO-865 


¢ Palm Size * 8x1 Zoom 
¢ Best Autofocus 


AG-460 
PROFESSIONAL 
¢ 2-CCD Chips 

* 10x1 Zoom 


¢ Twin Lens 
¢ Color View Finder 
* Auto Everything = s 


| 


PRO880 
PRO850 .. 
PRO820 ...... 


AG450 .... 
WJMX12 
WJAVES 


i CALL! 


CORDERS COME 


* Hi-8 * 20x1 Digital Zoom 

* Digital Effects 

* Hi-Fi Stereo p 

* All Manufacturers Accessories 

Included Plus: Deluxe Case * Extra Battery * 8m 
Rewinter/FF/Counter * 3 Peace Autofocus Video Filter Kit 
* Deluxe Fluid Head Tripod * 5 Yr Warranty. 


* Hi-8 © 10x1 Zoom NEW 

* Steady Shot EIS 

* Palm Size * Hi-Fi Stereo 

* Auto Everything 

* All Manufacturers Accessories Included Plus: 

Extra Battery * Carrying Case * 3 Piece Autofocus Video 
Filter Set» 2 Yr Warranty. 


L1 pro kit 


°15X1 Zoom 
* Interchangeable 


¢ Fits in your VHS 
*12x1 Zoom 
¢ Palm Size 


NEW 


VN750 


Same As Sony TR101 
* 10x1 Zoom 
* Hi-Fi Stereo 
° Hi-8 EIS 


°12x1 Zoom 
¢ Wireless Remote 
* Autofocus 

¢ Hi-Fi Stereo 


GRAX-90 


¢ Fits in your VHS 
¢ Compact 
* Auto Everything 


GRAX10 
GRAXS.. 
GRAX2.. 


VME23A 


*64x1 Zoom 
¢ Infrared Focus. <a 
#3 LUX oF 


VME25A .... 
VME4400 .. 
VME5400 .. 


* Hi-8 * 400 Lines» Dig NRe Dig Time Base Codes Dig 
Special Effects * 420,000 Pixels* 2LUX All 
Manufacturers Access Included: 2x Tele & .5 Wide Lens 
(16x1 Zoom & Double Wide) * Extra Batt * Deluxe Case 

* Fluid Head Tripod * Tripod Case AF Video « Filter Kit(3) 
* Head Cleaner * 5 Yr Warranty. 


SUPREME CAMERA & VIDEO, 2123 UTICA AVE. BROOKLYN N.Y. MASTERCARD, VISA, MONEY ORDER, AND CERTIFIED CHECKS ACCEPTED. PERSONAL CHECKS TAKE 14 DAYS TO CLEAR. SHIPPING ADDITIONAL (MIN $6.00). ITEMS MAY BE IMPORTED BY OTHER SUPPLIERS AND ARE COVERED BY 
OUR OWN WARRANTY OF EQUAL OR GREATER PROTECTION. ANY RETURNED ITEM MUST BE IN ORIGINAL UNUSED CONDITION WITH BLANK WARRANTY CARDS. NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS . SHIPPING AND HANDLING NON-REFUNDABLE. 14 DAY MONEY BACK 


GUARRANTEE. NY STATE RESIDENTS MUST ADD APPROPRIATE SALES TAX. PRICES ARE FOR PHONE OR MAIL ORDER ONLY. ITEMS ARE SUBJECT TO AVAILABILITY AND MANUFACTURERS PRICING. PIONEER EQUI 


SOLD ONLY WITHIN 150 MILE RADIUS OF STORE. 


SE HABLA 
ESPANOL 
(a 


™ 
scenery tl j ~ 


Money Back 
Guarantee 


SINSYdNS AWAYdNS AINAYdNS JAINSAYdNS AWSYdNS AWAY 


* aug 
ei 


WHO TURNED ON THE LIGHTS ?: This sleepy-eyed walrus was found napping on 
Round Island in the Walrus Islands Sanctuary in western Alaska. According to 
photographer Alissa Crandall, what had been an overcast day had suddenly brightened, 
undoubtedly causing a flipper to cover a drowsy eye. 


Canon F1, 600mm f/4.5, Fujichrome 100, %s at f/4.5 


THE LEFT SID Omni-Dimensional Pre- Expansion Cards 
dictive AF. Only —~ andthe new 
Maxxum a 5400xi 

OF THE BRAIN. ester wireless 


us at remote | 

professional Maxxum® 9xi. of its world’s ae, with bounce and 
The most sophisticated fastest body- 360° motion. No 
analytical system of any integral drive. wonder it just 
SLR ever. More? won the presti- 

There’s pi gious European 

At last. By mirroring your tech- Minolta “Camera of the 

nical proficiency, an AF SLR Maxxum’s unique 14-seg- Year award for 1992-93. 
becomes indispensable to your ment, honeycomb metering Every advance and detail of 
creative side. The Maxxum 9xi. and the widest focus area this surprisingly affordable 

by far. The unique program- Maxxum 9xi appeals directly to 

mable “Quick Button” the logical left side of your brain. 

instantly accesses six of Who knows what fascinating 

the 9xi’s advanced images it’ll open up for 

functions for right side. 

greater creative 

freedom, and per- 

sonalization. 


Its shock-absorb- 
ing, moisture-sealed 
body is the lightest, most 

It’s the fastest, with 1/12000th compact of all pro AF 
sec. shutter speed and 1/300th models. It has 4 exposure 
flash sync speed. And nothing modes, a PC terminal and 
freezes fast or erratically-moving depth of field preview. And moretitohestion tertemeniames noice Minin 
subjects like Maxxum 9xi’s options like 5 new Creative Minvita Canada, aaa i eo) lh aa 


Look for valuable Minolta USA limited 


Clee 
& 


NEW PROFESSIONAL MAXXUM’ 2xé 


ileal nnd sibel dctectinst dination Macentiaaieailiaet witha kavaltlerrties | iain emcee eer 
ONLY FROM THE MIND OF MINOLTA MINOLTA 


. =a 


Pegaso St OT a NO atte 


2000% BLOWUP 


NO COLOR PRINT FILM IN THE WORLD 
GIVES YOU THE DETAIL OF EKTAR FILM. 


25 


"A aap couon exast 
Also available in 100 & 1000 ISO. 


If you see detail this sharp in a blowup this big, 
imagine the detail you’ll see in your prints. 
That’s the microfine grain of Kodak Ektar film. 


THE GENIUS IS IN THE DETAILS™ 


